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Rough Proof 


The FAA has suggested to whisky 
advertisers that perhaps there are 
some people who will wake up with 
a clear head even if they failed to 
drink the right brand the night be- 
fore. 


7, 3 F 


After looking over the Dionnes’ 
current receipts of $573,000, you'll 
have to admit that they have turned 
out to be a very attractive extra 
dividend. 


- - 


Studebaker has relieved the ten- 
sion no end by announcing that the 
use of “Dictator” as the name of one 
of its cars has absolutely no political 
significance. 


7 Vv 


After considering a bathing-girl as 
an emblem for the state, Wisconsin 
has decided to stick to her contented 
cow. Florida had the other idea 
copyrighted, anyway. 


> F F 


New York has dropped the idea of 
price-fixing in the dairy field. The 
cows decided that some of the cus- 
tomers were using that as an excuse 
for switching to beer. 


a. A 


Gladys, the beautiful receptionist, 
says that ghe doesn’t understand why 
they should be passing all of those 
minimum wage laws. She thinks her 
salary is low enough already. 


vv¥ey 


With abbreviations of advertising 
titles now so popular, the executive 
who signs himself a. m. and p. m. will 
be suspected of sleeping with at least 
one eye open. 


7, ¥ F 


The union has announced that 
house painters will hereafter receive 
$10 for a six-hour day, and now you 
know why your artists are getting so 
restless. 

vvy 


Bowling is doing an annual volume 
of $300,000,000, ApveRTIsSING AGE re- 
ports, but John Lewis insists that he 
is now getting the big end of the 
strike business. 


~~  F 


If Armstrong Cork’s new plan to 
make its dealers color experts suc- 
ceeds as hoped, the customers are ex- 
pected to be practically floored. 


7, 3 > 


The wall-paper industry has the 
difficult problem of introducing a lit- 
tle sex appeal into its promotion 
without running the risk of suggest- 


ing that your walls will look better 
bare, 


. = + 


The least you can say for the lad 
who is doing such a swell job of 
m.c.'ing that Kraft Cheese program 


is that Bing is going over with a 
bang, 


' ¥ ¥ 


The latest Supreme Court decisions 
were received with such enthusiasm 
al the White House that you could 
hear a pin drop. 

Copy Cus. 


s|SOCONY LUMPS 


BRANDS IN NEW 
MOBILGAS DRIVE 


Record Spring ‘Change Over’ 
Campaign Launched 


New York, April 1—First national 
magazine advertising of Mobilgas, 
new brand created by Socony-Vac- 
uum Oil Company last fall through 
integrating hundreds of local brands, 
is appearing this week, with a cam- 
paign on Mobiloil, in which news- 
papers, outdoor, business papers and 
local radio are scheduled. 

Some of the magazine copy will 
consist of bleed spreads in full color, 
featuring unusually large headlines 
and prominent use of photographs. 
The magazine campaign is stated to 
be “the largest national magazine ad- 
vertising campaign in the history of 
the petroleum industry,” while the 
newspaper list includes some 800 
dailies in 35 states. Business paper 
space will be greater than before, and 
the baseball broadcasts are to be con- 
tinued as in previous years. 

Magazines scheduled include Amer- 
ican Magazine, Better Homes and 
Gardens, Business Week, Capper’s 
Farmer, Collier’s, Country Gentle- 
man, Country Home, Fortune, Lib- 
erty, Life, National Geographic, Pop- 
ular Mechanics, Popular Science, 
The Saturday Evening Post, Success- 
ful Farming, Time and United States 
News. The list contains a number of 
additional farm publications, together 
with many industrial papers. 


Chart is Emphasized 


Initial copy plays up the new 1937 
Mobiloil chart, with some of the head- 
ing 4¥,-inch letters, while the text 
goes on to recommend a change to 
summer oil, available at 79,000 deal- 
ers from coast to coast. This chart 
has been a standard feature in Mo- 
biloil advertising for many years. 

Incidental mention is also made of 
the fact that Mobiloil is the “world’s 
largest-selling motor oil.” 

In the newspaper advertising, mo- 
torists are urged to “drain out win- 
ter” at Socony dealers, offering a 
“new fast service’ that takes 60 
minutes for checking 52 points on the 
car. 

The campaign on Mobilgas, which 
begins two weeks after the Mobiloil 
introduction, will emphasize the 
point that it “outsells all others in 
U. S. A.” with one-and-one-half mil- 
lion sales daily, and that it is “made 
by the same engineers who refine 
world-famous Mobiloil.” 

While literally hundreds of local 
brands of gasoline marketed by So- 
cony-Vacuum divisions were dis- 
carded to be reunited under the 
“Mobilgas” banner as one national 


(Continued on Page 41) 
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States’ Advertising Up 142% 


MAINE GOVERNOR SIGNS ADVERTISING BILL 


Gov. Lewis O. Barrows is shown signing March 29 the “Industry Tax" law passed 

to advertise Maine's $38,000,000 potato crop. Grouped about him are Senator 

George P. Finlan (left), Andrew J. Beck, Aroostook County president, agricultural 

committee chairman; Harold S. Schnurle, Maine Development Commission chair- 
man, and Senator Edgar W. Russ, of Caribou. 


Strike-Deflected Copy to 
Be Made Up By Cadillac 


Buying Power Boost 
Seen In Wage Laws 


Washington, D. C., April 1—The 
United States Supreme Court decision 
upholding legitimacy of the Wash- 
ington minimum wage, was viewed 
here by observers today as promis- 
ing marked increase in buying power. 

Said to forecast similar judgment 
on the Wagner Act, possibly next 
Monday, the decision provides that 
Elsie Parrish, humble Seattle cham- 
bermaid, is entitled to difference be- 
tween the sum actually paid her by 
the West Coast Hotel Co., and the 
$14.50 a week minimum set by the 
state commission. 

Enactment of minimum wage laws 
for women in states not yet ade- 
quately covered also was seen today 
by Mary Anderson, chief of the Wom- 
en’s Bureau, Department of Labor, 
as a potential boost in feminine pur- 
chasing power. 

In states where such laws have 
been passed, wages increased from 
20 to 35 per cent, she stated. 


LENGTHENED CAMPAIGNS 
RESTORE “LOST” SPACE 


Chicago, March 30.— Cadillac-La- 
Salle dealers were told at a meeting 
in the Hotel Stevens last night that 
advertising and promotion, cancelled 
because of strike conditions, would 
be largely regained in a lengthened 
spring campaign. 

Previous reports had indicated that 
space cancellations due to strikes 
would be a total loss. Estimates 
gave $1,000,000 and $700,000, for 
January and February respectively, 
as the reduction in General Motors’ 
advertising. 

Nation wide dealer orders con- 
tinued throughout the strike with the 
result that when production was re- 
sumed, there were 13.3 per cent more 
orders on hand for Cadillac-LaSalle 
than on January 1. 

Cadillac’s plans do not necessarily 
gauge the action of General Motors 
as a whole, but sustained increases 
in contributing factors show a trend 
to continued sales, executives said. 

(Continued on Page 8) 


Last Minute News Flashes 


Discuss States’ Price Regulatory Powers 
Washington, D. C., April 2.—Secretary of Labor Perkins today invited 


labor commissioners of six states 


on application of state minimum wage laws. 


to meet here tomorrow to decide 
The meeting will be pre- 


liminary to House discussion Monday on the Miller Bill, seeking to enable 
Congress to delegate to states power to regulate interstate commerce. 


Scribner’s to Invade Controlled Circulation Field 

New York, April 2.—Fifty thousand controlled circulation, said to be 
the first venture of a general magazine into the controlled circulation 
field, will be added in June by Scribner’s to its net paid 100,000 average 
readers, it was announced today, aimed at America’s top income homes. 


Test for “Delecto” Opens: Plan National Drive 


Cleveland, April 


2—A test campaign for 


“Delecto,” a chocolate 


flavored drink with malted milk, was opened in Canton and Akron today 


by Powdered Foods, Inc., 


Cleveland. 


A broad campaign in newspapers 


and radio is planned. Beaumont & Hohman, Inc., Cleveland, is the agency. 


American Tobacco Takes CBS Day Spot 
New York, April 2—American Tobacco Company will take the day- 
time 12:15—12:30 spot over CBS, Monday, to launch a new feature for 


Lucky Strikes, 


“Your News Parade,” with Edwin C. Hill. 


Survey Shows Civic Adver- 
tisers Will Boost ’37 
Appropriations 


New York, April 2.—Showing an 
increase of 142 per cent over 1936, 
approximately $5,000,000 will be 
spent this year by various states, 
cities and civic organizations to in- 
vite tourists and industries to the 
states, sell products to other states, 
and “sell” advantages of the state 
itself to its own citizens. This 
amount includes several appropria- 
tions now before state legislatures 
for approval. Approximately $2,053,- 
533 was spent in 1936 by 24 such 
groups. 


Appropriations 
All-Year Club 


Appalachian Apples... 75,000 19,000 
Aamevilio, BM. Gacecooses 20,000 eoce 
Atlantic City, N. J 98,808 cesdec 
Berkshire Hills... 10,000*° 5,000 
Californians, Inc...... 130,000 130,000 
Cape Cod sadiccoces:- 30,000°* 20,000 
Connecticut is...+..-- 30,000° 
Evergreen Playgrounds 38,000 8 « seceecs 
Hollywood, Pia, ...-.. sccccs 5,000 
Jacksonville, Fla......  ..s.s- 4,032 
Florida Citrus ........ 650,000*% 125,000 
REE. n.5 0400665 686000 100,000* 100,000 
Massachusetts ........ 65,000*° 40,000 
MEIGHIGON .ccccvcdecvess 100,000 = wna aes 
DEMSSISSIDDL ac vccsccses 125,000 100,000 
New England Council. 150,000* 150,000 
New Hampshire....... 64,000° 64,000 
WOW TOO «rccoccsvess 150,000* 100,000 
New. York: MilK...ccas . avvece 250,000 
North Carolina........ 125,000° 3,000 
GREGOR. wi ccinndeodanecte.  Kbeans 100,000 
Pennsylvania .......-. 500,000° 20,000 
Rhode Island ........ 26,000*° 12,600 
TRG i inks oon 0 ean 68% 1,009,000* 600,000 
Vermotit © s......+6 %5. 000° 36,000. 
Washington. oe eee be 350,000 = ..i.ece 
rr Frys) oer 750,000*° bevece 
Li. ae Peete 75,000 50,000 
WE 6S 4s 5 veo neie 21,500 21,600 
TUNE ib sb sctcueuere $4,960,500 $2,053,633 
*Pending. 


Veterans in the state advertising 
field include Californians, Inc., San 
Francisco, a non-profit organization 
of California citizens and institu- 
tions interested in development of 
the state, which spent $130,000 dur- 
ing 1936 and attracted 1,318,635 tour- 
ists from other states to its central 
and northern regions. These tourists 
spent $78,220,499 while in the state. 
This organization will spend about 
the same this year. National maga- 
zines and newspapers outside of Cali- 
fornia are used. 


Draw 988,729 Tourists 


The All-Year Cub of Southern Cali- 
noria spends between $200,000 and 
$500,000 annually, with national mag- 
azines being used in spring and fall, 
and spring and summer newspapers 
being used chiefly in the Middle-west 
and West. Since advertising was 
begun in 1921, summer visitors have 
increased from none to 988,729 last 
year, Don Thomas, managing direc- 
tor, reports. Winter visitors were 
brought up from 200,000 to 529,135, 
a total of 1,517,864 in 1936. 

An appropriation of $5,000,000 for 
five years to advertise Texas, pro- 
posed by Rep. Houghton Brownlee, 
has been adopted by the senate and is 
now pending before the constitu- 
tional amendments committee of the 
house. The state spent $500,000 to 
promote the Centennial in 1936. Rep- 
resentative Leonard has _intro- 
duced a bill in the Texas legislature 
levying a tax of 5 cents a box on 
citrus fruit for sales promotion and 
publicity. 


$3,000 to $250,000 


Virginia will spend about $21,500 
this year and will use newspapers 
and magazines. 

Most of the $250,000 appropriated 
by the North Carolina general assém- 
bly for a biennium advertising pro- 
gram will be spent out of the state, 
Gov. Clyde R. Hoey, ex-officio chair- 

(Continued on Page 39) 
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MINNIE FROM(|ST OF QUINTS 


MINNEAPOLIS 
4 Pere 


Well, boys, Mary Livingston does 
it... Gracie Allen does it, so I guess 
Minnie can too. Here goes! 


Rhyme 


April, Oh, April 
You bring Springtime, 
And readers galore to 
The Minneapolis Star. 
Fall in line; 
April, Oh, April 
The Star continues 
its climb, 
Net paid average for 
March exceeded 
129 (thousand). 


There! Pretty fancy, eh? ‘Course 
the way The Minneapolis Star is go- 
ing along these days makes us all 
feel fancy. Another new circulation 
peak for the month of March when 


the gong rang out with 129,000 net 
paid average! 
Stuff 

And why does The Minneapolis 


Star continue to grow? It’s the stuff 
inside, boys. Take pictures, for in- 
stance. Just made a count the other 
day, and The Minneapolis Star prints 
far more pictures than any other 
newspaper in The Northwest. 


The survey, made among major 
newspapers in the land, also showed 
The Star out in front with 440 pie- 
tures for the week! (Survey made 
week of December 21, 1936.) 


So to see the faces and places in 
the news of the day, families up here 
turn to The Minneapolis Star. 


This picture business in The Star 
caused me to win five bucks, too. 
When we found we had the most pic- 
tures, the circulation boys decided to 
put out a special picture paper con- 
taining all the news photos in The 
Star during one week. 


To make it timely, they picked 
the current week, March 15. The 
guesses as to the number of pages 
it would take ran from 10 to 23. 
Mine was 23 and it took a 22 page 
paper to reveal all the pictures! 


So I win a five spot and The Star 
wins new readers. Gee... the way 
folks went for that picture extra! 
Prospects then, readers now .. . be- 
cause they know The Minneapolis 
Star keeps ’em up-to-date. 


Women 

Long known as the paper with the 
brightest sports section, some of you 
birds have said there isn’t anything 
in The Minneapolis Star for women. 
The heck there isn’t! The Star is 
splattered with appeal for’ the 
weaker-sex. Ladies from tots to 
grandmas read this newspaper with 
doubled interest these days. 


Quintuplet photos local 
fashion gal who roams shops and 
sketches what she sees ... pat- 
terns ... advice to ladies expect- 
ing babies and ladies with babies 

. recipes ...a feature called 
Mind Your Manners, and a flock 
of others! 


I couldn't begin to mention them 
all here, but you better write for a 
new booklet just off the press. It's 
called “The weaker-sex appeal”... 
and take it from Minnie, boys, I think 
vou’ll like the pictures. 


It will also open your eyes to the 
fact that when you have a selling 
job to do in Minneapolis, do some 
concentrating in The Minneapolis 
Star... the newspaper that goes 
into a third more city homes than 
the second evening newspaper! 


Better drop me a line and I'll send 
“The weaker-sex appeal.” And don’t 
ask if it’s me on the front cover! I'll 
be writin’ again in a couple of weeks 

. 80 long, : 


ADVERTISING 1S 
GIVEN LAWMAKERS 


Details of 24 ‘‘Million Dol- 


lar’ Contracts Disclosed 
He, WB | 
gg tine Mn | 


Toronto, April 1.-The 
the business involved 
after the affairs of the famous five 
Dionne Quints was revealed last 
week with the tabling in the Ontario 
Legislature here of the contracts en- 
tered into on behalf of the babies. 
Accounts show the children have re- 
ceived $573,765 for 24 contracts, 
$543,174 since they were made wards 
of the King in June, 1935. 

To be added to their fortune are 
accounts receivable totaling $287,383, 
bringing the total to $861,148. There 
are also percentages of sales of vari- 
ous products which will add another 
unestimated sum. Expenditures for 
the famous five up to Jan. 31 last 
total $95,996 the return showed. Of 
this Dr. A. R. Dafoe was paid $4,597 
for his services from June, 1935. 


Corn Products Pays $45,000 


Listed among the contracts is one 
with Corn Products Refining Co. for 
a flat rate of $45,000 in connection 
with the quints’ use of Karo syrup 
from Nov. 1, 1936, to Nov. 1, 1939. 
Conclusion of this contract marks 
the end of a long court action be- 
tween Canada Starch Co., Canadian 
division of the Corn Products Co., 
and St. Lawrence Starch Co., over 
the question of which of their respec- 
tive products was first used by the 
babies. 

Following is the list of contracts 
tabled in the Ontario legislature, 
showing the amount received at Jan. 
31, 1937, with the contract date and 
date of expiration in brackets: 

Alexander Doll Co., $25,828.27— 
manufacture and sale of dolls’ cloth- 
ing (Feb. 1936, and Dec. 31, 1937). 
This covers five per cent of quintu- 
plets’ product sales and is renewal 
ot Feb. 6, 1935, contract. 

Aluminum Mfg. Co., 
manufacture and sale of 
dishes (March 17, 1936, 
1938). Covers 5 per cent 
tuplets’ product sales. 

Harry S. Bond, $1,000—manufac- 
ture of shoes, boots and rubbers 
(Nov. 2, 1936, and Jan. 15, 1942). 
Covers royalty of two cents to eight 
cents per pair with minimum guar- 
antee of $47,500. 


Advertisers Are Listed 


Brown & Bigelow, $58,097.17— 
manufacture and sale of calendars 
and remembrance ecards (Jan. 10, 
1936, and Dec. 31, 1939). Covers 714 
per cent on quintuplet product sales. 

Colgate-Palmolive-Peet Co., $8,750 
—advertising use by the quintuplets 
of Colgate Ribbon and Dental Cream 


25, 


$5,057.59— 
aluminum 
April 1, 
on quin- 


(July 2, 1936, and July 2, 1939). Flat 
rate contract $27,500. 

Corn Products Refining Co., $6,- 
666.66—use of Karo, being a corn 


syrup, by the children (Nov. 1, 1936, 
and Nov. 1, 1939). Flat rate contract 
$45,000, 

Herz and Kory, $2,500—manufac- 
ture and sale of children’s purses 
and bags (March 26, 1936, and Sept. 
30, 1938). Five per cent on quin- 
tuplet product sales. 

Twentieth Century Fox Film, $50,- 
000—to produce one motion picture 
photoplay of feature length to be 
generally released for public exhibi- 
tion purposes not later than March 
1, 1986 (Nov. 8, 1935). Flat rate 
contract $50,000. 


Flat Rate Contract 


Twentieth Century Fox Film, $250,- 
000—to produce three motion picture 
photoplays of feature length. The 
three pictures to be generally re- 
leased for public exhibition purposes 
not later than 1939 (May 7, 1936). 
Covers $300,000 plus royalty, depend- 
ing on earnings of pictures. 

Tiny Town Togs, $10,416.71—manu- 
facture and = sales of children’s 

(Continued on Page 42) 


Cole Resigns National 


National 
ration, New York, has announced his 
resignation, effective on appointment 


of 


tion is to be announced shortly. 


LITTLE FIVE IN BIG INCOME CLASS 


FOR THEIR TINY BABY BATHS 


ONLY é4t Are 


OF ALLAN ROY DAFOE 


| 
Reports to the Ontario Legislature detailing income of the famous Dionne Quints | 
revealed for the first time how advertisers are contributing toward projecting | 

the five into the million-dollar class. 


‘Like Father, Shears 
Joins Lord & Thomas 
Glen Shears has joined the copy 
department of Lord & Thomas, Chi- 
cago, after 10 years with Henri, 
Hurst & McDonald. His father, Loren 


E. Shears, was with Lord & Thomas 
20 years ago. 


Distillers Position 
John J. Cole, advertising director, 
Distillers Products Corpo- 


a successor. His future connec- 


Ford's Tire Plant 
Construction Starts 


Detroit, Mich., April 2.—Ground 


| was broken today for construction 


of a $3,500,000 tire and rubber man. 
ufacturing plant by the Ford Motor 
Co., with completion scheduled by 


| September. 


Cost of equipment is estimated at 


$2,000,000, with contract for the 
building to run between $1,000,000 


and $1,500,000. 
Ford is co-operating with Firestone 
Tire & Rubber Co. in the uniquely- 


| designed new plant to have a capac. 


ity of 24,000 tires daily. 


| Jack Howard Heads 


Continental Radio 
Jack Howard, son of Roy Howard, 


|executive chairman of the Scripps- 


Howard newspapers, has been elected 
president of the Continental Radio 
Co., Scripps-Howard radio subsidiary, 

Mr. Howard succeeds Karl A. 
Bickel, who has become chairman of 
Continental’s board. W. W. Haw- 
kins, former chairman, now heads 
the executive committee. a 


Aylesworth, former president of the 7 


National Broadcasting Co., is among 
the new Continental board members. 


THE WLW LINE 


(WLW PLUS PITTSBURGH, PHILADELPHIA AND NEW YORK) 


makes it possible to cover adequately and eco- 
nomically at a cost of $1300 per evening half 
hour the richest section of the country where 


over 30% of the retail sales are made. This is 
“The Most Sensible Buy in Broadcasting’’ 


because in no other way can the advertiser reach 


so much buying power at such little expense. 


Sole Agents 


TRANSAMERICAN BROADCASTING AND TELEVISION CORP. 


John L. Clark, President 


Complete Broadcasting Facilities Wired and Transcribed 


NEW YORK 
521 Fifth Avenue 


MUrray Hill 6-2370 


CHICAGO 
333 North Michigan Avenue 


STAte 0366 


Bere vg 4 eB Bini RRS ae ee oe ae 


w 
HOLLYWOOD 
5833 Fernwood Avenue 
HOllywood 5315 
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Use Emotion For .. AND STARTED!...the greatest 


year in its history as the greatest 
medium in all history! 
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By 


And no emotion was used or neces- 
sary to present it...the Metropolita.. : 


Not For Buying it! Group doesn't have to “turn on the A 


heat’’...it is content to turn on its cir- 


— 
a 
-— 
° 

ig RR 


i ee 


law- $ 
eads 4 


America how to conduct their busi- 
ness...that headline grew out of 
watching the best of them conduct it. 


. culation and let Nature take its course = 

E are not presuming to tell ge 
“ite ... because a media man may be . 

the advertising agencies of . a 
unemotional, but putting alternative a 


circulations of 6,500,000 to 8,000,000* 
before him comes close to getting 
him down! 


There are agencies where the differ- 
ence between the emotional activ- 
ities of creation and the scientific 
study of media is as marked as a 


Particularly when he finds on analy- 
sis that these mammoth Metropolitan 
majorities are all embraced in that 
Twenty-state Northeastern area of 
change in temperature. the United States, where 60% of 
everybody lives and 67% of all re- 
tail merchandise is sold 


You might almost sum up a fine ad- 
vertising agency as one that goes to 


the Arctic to buy what it goes to the 
Equator to fill. 
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Markets mean little without Population Density. 
| Yet, in this polar atmosphere of Density means little without Location Unity. 
wholesome skepticism and frigid ap- —_Ypity means little without Coverage Intensity. 
eS 2 ee ee The Metropolitan Group excels the world 


a newcomer compared with some of 
the old-timers... has just completed IN ALL THREE. 


* with additional or alternate papers 


Gravure 
a r Comics 
s 
Color Additional or alternate papers 
Baltrmore SUN @ Boston GLOBE e@ Buffalo TIMES e@ Philadelphia INQUIRER Metropolitan Boston HERALD e Buffalo COURIER-EXPRESS 


Chicago TRIBUNE @ Detroit NEWS @ New York NEWS e Pittsburgh PRESS SAME Detroit FREE PRESS © New York HERALD TRIBUNE 
Cleveland PLAIN DEALER e Si. Louis GLOBE-DEMOCRAT ¢ Washington STAR [TCMMPNYEETTAE © St. Louis POST-DISPATCH @ Washington POST 


New York e Chicago 
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Lithographers 
to Hear Window 
Display Report 


New York, March 31.—Continuing | 
the policy set down at its conven- | 
tion last year, the Lithographers | 
National Association will again fea- | 
ture, at the forthcoming convention 
at White Sulphur Springs, West Va., 
May 11-13, addresses by merchandis- 
ing experts qualified to discuss the 
relationship between marketing and 
lithography, rather than technical 
experts versed in craftsmanship. 

The obligations a lithographer as- 
sumes when he undertakes to pro 
duce advertising material for a na- 
tional advertiser will be discussed 
by Turner Jones, vice-president of 
the Coca-Cela Co., in charge of ad- 
vertising, and chairman of the Ad- 
vertising Research Committee of the 
Association of National Advertisers. 
Mr. Jones will also speak on the 
progress of the window display re- 
search activity, a complete report of 
which may be presented at the meet- 
ing. Dr. Miller McClintock, in 
charge of the project, will also speak 
about the scope of the undertaking. 

A. C. Nielsen, president of the Chi- 
cago research concern of the same 
name, will speak on the value of mar- 


ket research and its relationship to 
the lithographer’s work. C. B. Lar- 
rabee, managing editor of Printer’s 
ink, will present a talk covering va- 
rious phases of graphic arts produc- 
tion. 

A feature of the convention will 
be the showing of a full color mov- 
ing picture entitleld, “The Miracle 
of Modern Merchandising,” the story 
of the role of packaging in today’s 
marketing picture. The film starts 
with a review of some well known 
old packages, together with an his- 
torical presentation of early develop- 
ments in the packaging machinery 
field. 

Step by step the picture traces the 
advancement of package merchandis- 
ing, winding up with a showing of 
all entries in the recent All-America 
packaging competition with the win- 
ners in the gold, silver and bronze 
award groups. 

The sessions will be open to all 
lithographers, advertisers and others 
interested in this field. The annual 
dinner will be held on Thursday 
night, May 13, with a gold tourna- 
ment scheduled for the following 
day. 


Universal to Power 


The Ralph L. Power agency of 
Inglewood, Calif., is now handling the 
advertising for Universal Micro- 
phone Co., Inglewood. 


MAKERS OF FOOD 
SHOW RESTRAINT 
IN PRICE CONTROL 


Reaction Sets. in Under Feld- 


New York, March 31.—While drug 
cosmetic, liquor, and book manufac- 
turers have taken sales action un- 
der the newly valided Feld-Crawford 
law permitting the establishment of 
minimum prices, the food industry 
today is conspicuous by its restraint. 

Newest assault of R. H. Macy 
& Co., spearhead of the opposition 
to “price fixing,” took the form of a 
large advertisement today comparing 
nationally advertised aspirins with 
its own brand at 18 cents, in April 1 
newspapers. 

No nationally advertised brand is 
mentioned by name, nor is the price 
given, except to suggest that a com- 
parison be made at Macy’s or any 
druggist, while 8 paragraphs of copy 


indicate that the Macy and other 


New Figures 


BA LTIM ay 


6 months ending March 31, 1937, 
show another gain in the greatest cir- 
culation ever attained and maintained 


by a Baltimore daily newspaper. 


TOTAL CIRCULATION NOW 


NEWS-POST 


( Evenings only) 


206,894 


SUNDAY AMERICAN 


232.505 


REACHING 
MORE THAN 


out 


of 


BALTIMORE 
FAMILIES 


ya = LF a 7 ney = 


ad Sunday American 


National Representatives: 


Hearst International Advertising Service, Rodney E. Boone, General Manager 


FISH BOWLS MAKE TEN-STRIKE IN DISPLAY 


Inverted fish-bowls give surrealistic color to this new display for costly furs of 
C. G. Gunther's Sons, New York. The window is exactly reproduced in the com- 
pany's magazine copy. 


aspirins meet the same high stand- 
ards. 

Appearance of the advertisement 
created a bombshell in retailing cir- 
cles as presaging the determination 
of the store to continue the fight it 
has begun against price-fixing under 
the state law. 

Store executives said today that 
customers are buying private brands 
readily on learning of higher fixed 
prices. 


Buy Store Brands 


Speculation has been rife that 
Macy's will undertake national dis- 
tribution of its private brands 
through other department stores, but 
the store said only that the possibili- 
ties are being investigated. 

Co-incidental with the establish- 
ment by the Macmillan Co. of $3 as 
the price on “Gone with the Wind,” 
Macy’s returned 35,940 copies to the 
publishers. Under the terms of the 
law had the Macmillan Company re- 
fused to  re-purchase the books 
Macy’s at the end of 10 days would 
have been permitted to close out the 
lot at whatever price it saw fit. 

The book had been sold for as low 
as 89 cents in many price-cutting 
wars. Since the date of publication 
Macy’s has sold 170,000 copies of the 
novel, but felt that it had too large 
a stock on hand with the price fixed 
at $3. George P. Brett, Macmillan 
president, said that the store re- 
tained a substantial number of 
copies for sale at the new list price. 


McKesson & Robbins Joins 


McKesson & Robbins announced 
that it had established suggested 
minimum retail prices on its entire 
line of 415 drug products, with 100 
of them showing an average reduc- 
tion of 22 per cent from retail list 
prices. 

Jerome Bander, vice-president of 
the New York division, cited Calox 
tooth powder as illustrating the price 
action taken. He said the resale 
price of this item, which carries a 
list price of 50 cents, has been es- 
tablished at 39 cents. Its cost to the 
retailer is 84 cents, Mr. Bander said. 

Last week the liquor division of 
McKesson & Robbins announced 
signing of retail contracts calling for 
the maintenance of resale prices on 
its branded lines of liquors. 

Food manufacturers are primarily 
concerned with the elimination of 
loss-leaders, and will generally sup- 
port the establishment of minimum 
prices, rather than fixed re-sale 
prices, said Paul S. Willis, president, 
Associated Grocery Manufacturers of 
America. 


Defer Taking Steps 


He indicated that his members 
would defer taking any steps under 
the New York law until the Miller- 
Tydings bill had been enacted or 
turned down, pointing out that only 
in California had any food product 
prices been stabilized under fair 
trade laws, although many states 
now permit the practice. 

Earl A. Means, vice-president in 
charge of sales, Bristol-Myers Com- 
pany, said that his company has re- 
fused to sell price-cutters in recent 
years, citing Macy’s, Katz stores in 
Kansas City, among others. 


Manufacturers 
to Co-operate 
on Model Home 


Atlantic City, N. J., March 31.— 
Manufacturers of building material 
and equipment will cooperate on an 
all-year model home to be con- 
structed here on a concrete deck of 
the Central Pier. 

Selection of other manufacturers 
to take part will be on a first come, 
first served basis, according to F. D. 
McDonald, Jr., McDonald Brothers 
and Associates, in charge of con- 
struction. Each participant will pay 
a monthly rental for exhibit and 
demonstration sales space, ranging 
from $325 to $1,300 per year. 

It is planned to complete one full 
sized home by May 30, and another 
by July 4. Next year these will be 
replaced by two others to eventually 
display all types of design from 
frame clapboard and stucco to glass 
and brick. 


Four Are Promoted 


by McCann-Erickson 


Roswell H. Cochran, Fred H. Mc- 
Crea and C. E. Persons have been ap- 
pointed vice-presidents on the Coast 
of McCann-Erickson, Inc., and Wal- 
ter A. Burke has been appointed as- 
sistant to Henry W. Hawes, vice- 
president and general manager of 
the Pacific Coast offices of the com- 
pany. 
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That’s because Farmer-Stockman editors have found that good 
farm paper copy is not produced from an office chair. It comes 
from the farm where farm problems are met and solved. 


Last year Farmer-Stockman editors traveled 26,700 miles... 
a distance greater than the circumference of the earth. These 
travels took them to the fields and homes of subscribers where 
ideas and information were exchanged which helps the farmer 
become a better farmer and the editor a better farm paper 


This close relationship between subscriber and editor is one 
of the outstanding reasons for the distinction The Farmer- 
Stockman has achieved of having the greatest Oklahoma- 
Texas circulation of any farm paper. 


The FARMER-STOCKMAN 


OKLAHOMA CITY, OKLA. 


THE OKLAHOMA PUBLISHING COMPANY 


THE DAILY OKLAHOMAN 
OKLAHOMA CITY TIMES 
RADIO STATION WKY 
MISTLETOE EXPRESS 
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6 Staff Additions 


For MacManus | 


MacManus, John & Adams, Inc., 
Detroit, have added to their staff: H 
Everett Hougen, formerly with Tiv- 
oli Brewing Co., as account executive 
for this firm and Altes Lager; J. J. 
Corbett, previously with Dodge, as a 
member of the agency's Pontiac 
group 

Karl 
man have 


Pittelkow and Gerry Schur- 
been added on copy and 
publicity respectively, and Andrew 
Polscher and Edward Collins have 
joined the production department. 


Gash Moves Office 


The Ellis T. Gash, Inc., advertis- 
ing agency, Chicago, have moved 
from 737 to 840 N. Michigan Avenue. 


WHEN YOU SELL INDIANAPOLIS, you are selling a market far larger than the In- 
Twenty-one towns, having a population of 10,000 or 


dianapolis one finds on the map. 


more, and many smaller towns, all directly influenced by Indianapolis, supply their own 
communities with nationally advertised products. Merchandise sold in Indianapolis stores, 


used in Indianapolis homes, advertised in Indianapolis’ leading newspaper, soon finds its 


No ’37 Railroad Show 

There will be no Railroad Week in 
1937, H. G. Taylor, chairman of 
the Western Association of Railway 
| Executives, Chicago, announced. 

Cause of cancellation, Mr. Taylor 
said, is the reluctance of the show 
|planning committee to again request 
isuch extensive aid from the mer- 
chants in 700 co-operating towns and 


|cities. The show will be presented 
in 1938 and will possibly become a 
aamanel rather than an annual 
| affair. 


Walker Appointed 
Robert J. Walker, formerly with 
MacManus, John & Adams, Inc., De- 
troit, has been appointed advertising 
manager of the Standard Accident In- 
‘surance Co., Detroit. 
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way into these towns and all other sections of the Radius. 
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other states in the percentage 


of employment gains in February as com- 


vo Indiana led all 


} pared with the previous month. 
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New York: Dan. A. Carroll 
NO E. 42nd Street 


primarily in 


the Departmen of Labor report. 


This in- 
manufacturing 


public utilities, according to 


‘Garber Takes First 
in Reynolds Contest 


First prize in the contest sponsored 
by the Reynolds Electric Co., Chi- 
cago, to promote interest in animated 
signs, was won by S. H. Garber, Elk- 
hart Sign Co. Elkhart, Ind. 

The Calvert Coal Co., Chicago, pur- 
chased and now operates the winning 
display. 


Vautrain Adds Four 

| Charles E, Vautrain Associates, 
| Inc., Holyoke, Mass., has been ap 
| pointed to advertising for 


handle 


|Country Club Soda Co., Inc., Spring- | 
Mills; | 


American Tissue 
Displays, Inc.; and 


fied, Mass.; 


| Creative the T. 


|A. Bray Awning Co., Inc., Holyoke, | 


Mass. Newspapers, direct mail and 


business papers will be used. 


tribution. 


acts and buys as a unit. 


A GREAT PRODUCING STATE is always a great buying state. 
duces nearly two billion dollars worth of commodities. 
facturing plants, employing 250,000 workers, and paying wages of about $265,000,000. 


AN EXCELLENT TRANSPORTATION SYSTEM, radiating from 
Indianapolis, binds this market into one compact unit, cutting down 
distances, unifying buying habits and speeding up sales calls and dis- 
This greatly incre 
introduced and advertised in Indianapolis. The entire Radius thinks, 


MICROSCOPE IN | 
LEADING ROLE 
FOR SHU-MILK 


New York, Mareh 30.—The micro- 
| scope’s discerning eye will be called 
into play as an advertising weapon 
| this summer to promote sales of Shu- 
Milk, white shoe cleaner, distributed 
Walter Janvier, Inc., 


| nationally by 
|New York. 

| Newspapers in major markets and 
a list of national magazines, compris- 


ases the potential market for produc:s 


Annually Indiana pro- 
It has approximately 4,000 manu- 


In- 


MICROSCOPE MESSAGE 


for all white shoes 


Magazine and newspaper copy for Shu- 

Milk cleaner this summer will bring a 

microscope into play to back its quality 
theme. 


ing American Weekly, Cosmopolitan, 
Christian Science Monitor Weekly, 
Good Housekeeping, Modern Maga- 
zines, Parents’ and This Week, will 
be used with W. I. Tracy, Inc., New 
York, the agency in charge. 

Alarmed by the thousands of pairs 
of white shoes that are returned to 
dealers each summer by dissatisfied 
customers who claim cracked and 
split leathers are evidence of poor 
wearing qualities, and convinced that 
many of these complaints can be at- 
tributed to poor quality cleaners that 
were used on the shoes, Shu-Milk de- 
cided on a program that would con- 
vince customers that this prepara- 
tion was a safe one to use and that 
the product was a reliable type of 
“water-base cleaner” as distinguished 
trom the horde of cheap “cover-overs” 
that have flooded the market. 

The chief distinction between the 
two types, Janvier officials said, lies 
in the double action of the ‘‘water 
base cleaner’ which contains a 
cleansing agent plus a whitener, in 
contrast to the absence of any cleans- 
ing agent in the “cover-over,” whose 
whitener is simply held in suspension 
by means of an adhesive, thus re- 
sembling, in effect, a paint that hides 
the dirt by means of its covering. 

In preparing for the forthcoming 
campaign, Shu-Milk gave actual wear- 
ers white shoes of different types of 
leather, with instructions to clean 
them daily—one shoe with Shu-Milk 
and the other with a typical ‘cover- 
over” bought in the open market. 


Stage 3-Weeks Test 


At the end of the three weeks test 
the examined under the 
microscope. Identical portions of the 
upper leather of the different shoes 
were studied. Enlargements of only 
10 times revealed the ruinous results 
of the “cover-overs,” it was said. 

Armed with this convincing evi- 
dence, Shu-Milk decided to feature 
the miscroscope tests as the keynote 
in its forthcoming sales drive. ‘The 
Microscope Shows Why,” reads a 
typical advertisement reproducing 
contrasting cross-sections of leather. 
| ‘*Ruined—-Safe” is the theme of an- 
other layout in the series again re- 
producing the certified micrographs. 


shoes were 


dianapolis is a manufacturing center and nearly all the larger towns of the Indianapolis 
Radius are homes of nationally important industries. 


GREATER PROFIT, LESS COST. Experienced advertisers know that The News sells 
its market — thoroughly, forcefully, economically — ALONE. 
centrated space in this one paper at reasonable cost, they have made the Indianapolis 
Radius yield a higher profit on their volume of sales. 


THE INDIANAPOLIS NEWS 


By using dominant, con- 


Chicago: J. E. Lutz a 
435 N. Michigan Ave. | 


It is believed that the Shu-Milk 
| tests constitute the first of their kind 


}ever applied to white cleaners. 
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YOUR BRAND, 


may be registered in’ / 
the U.S. Pat. Office// 
{] 4¢ 


€ fi 


T is important that your brand be registered in 
Washington ...it is vital that it be registered in 
the minds of those who should be your customers. 


“U-S” can help you with both problems. 


“U-S” Labels have the commanding visibility that 
stops the eye... the striking orginality that im- 
presses the mind... the sales appeal that urges— 
“Buy this instead of that.” 


Back of every “U-S” Label are the facilities of the 
largest organization in the world devoted solely 
to sales spot advertising... the experience gained 
through serving 146 different lines of business. 


“U-S” can serve you with the same efficiency it 
serves many of America’s most notable successes. 


TRADEMARK GUIDANCE 
Scfore you adopt @ brand name, consult the | 7, UNITED STATES PRINTING € LITHOGRAPH COMPANY 


Trademark Bureau at Cincinnati. 


Here ever i AND DIVISIONS e e e e e e * AMERICAN LITHOGRAPHIC DIVISION 
a registered trade name and nearly “ATLANTIC LITHOGRAPHIC & PRINTING DIVISION 

twice as many unregistered names are on file, HOME OFFICE: 320 BEECH ST., CINCINNATI * DONALDSON LITHOGRAPHING DIVISION = 
inst ne SALES AND SERVICE OFFICES: * ERIE LITHOGRAPHING & PRINTING DIVIS 

antly available to guard you against un SH ae CINCINNATI LOS ANGELES = PHILADELPHIA * PALMER ADVERTISING SERVICE pie 
necessary expense, delay, or possible infringe- BOSTON DETROIT MILWAUKEE SAN FRANCISCO & W. F. POWERS DIVISION a 

. . . ° . ‘ earborn Station THEO. A. SC Tu 

ment. This service is without cost or obligation. BUFFALO, ERIE. PA. = NEWPORT. KY. ST. CHARLES, ILL. HMIDT LITHOGRAPHING DIVISION 
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Strike-Deflected Copy to 


Be Made Up By Cadillac 


(Continued from Page 1) 
Steel production, coal mining, power 
consumption and commodity prices 
have all increased. 

Car registration reached 432,689 
last week as compared with 338,934 
of a year ago. 

The local Pontiac unit also re- 
ported much promotional activity. 


Campaign Lengthened 

A lengthened campaign, utilizing 
space equal to that cancelled during 
the strike, is planned by Cadillac to 
continue promotion well into June 
instead of slacking off in May. 

Dealer meetings, copy in local 
newspapers plus media such as 
Esquire and Vogue of the quality 
magazine group will be used to main- 
tain the current rise in sales. 

McManus, John & Adams, Inc., is 
the agency handling both accounts. 


Used Cars Sales Up 


Cadillac also reports success in 
sales of used cars as guaranteed by 
their “Quality Seal.” This includes 
a careful check-up and thorough re 
conditioning by certified mechanics, 


selected workers who are required 
to pass a written examination every 
month. Restricted to cars in first 
class shape, the “Quality Seal” is a 
guarantee of accurate representation 
and future performance. 

Direct mail and local newspaper 
copy are being used in this promo- 
tion. 

Besides insuring a deluge of state 
minimum wage bills, the Monday de- 
cisions of the Supreme Court of the 
United States had a direct bearing 
on the issues in the Chrysler strike 
at Detroit, according to Washington 
observers. 


Disagreement Cause Named 


The chief cause of disagreement at 
Detroit is said to be the degree of 
recognition to be accorded the United 
Automobile Workers of America. The 
Supreme Court’s approval of the 
railway labor act, said to forecast 
similar judgment on the Wagner 
Act, to be handed down possibly next 
Monday will mean that the U. A. W. 
must be considered the sole bargain- 
ing agency for Chrysler workers if 
it can prove that it represents a ma- 
jority of the men. 


SELF SUFFICIENT 
DOMESTIC PAPER 
PRODUCTION SEEN 


New York, April 1.—Attention was 
again focused this week on the pulp 
resources of the Southern states 
with an announcement by Union Bag 
& Paper Corporation that foreign sul- 
phate pulp imports will be immedi- 
ately supplanted by pulp manufac- 
tured out of Georgia pine. The move 
follows recent activity by newsprint 
interests that are endeavoring to es- 
tablish mills in East Texas and in 
the neighborhood of Bude, Miss. 

Alexander Calder, president of the 
Union company, pointed out that 
last year over 700,000 tons of sul- 
phate pulp were imported into this 
country virtually without domestic 
competition. The concern’s first 
move was to ship an initial cargo of 
4,200 tons of sulphate pulp from its 
plant at Savannah to its Northern 
mills. Similar shipments are to be 
made monthly from now on, Mr. 
Calder said. 

“This initial shipment marks the 
beginning of our program to use do- 


MMlantas only 


Food Section---in The Journal 


is Edited by 


Grace Hartley is a native Georgian, who 
graduated in Home Economies at Georgia 
Born on a farm thirty 
miles south of Atlanta (just below 
Georgia food 
products and Georgia’s food tastes 


Women’s College. 
Tara), she knows 
and requirements. 

and 


Letters telephone 


that she has a following 


her section has reader interest. She 
is always in demand, speaking at 
women’s clubs and over the radio. 


Every Friday afternoon, housewives reach 
for The Atlanta Journal’s Food Section. 
Greatly ‘sought after are Grace Hartley’s 
recipes and food information. 


calls for 
Grace Hartley offer proof aplenty 


ae 


and that 


Advertisers are alert to the constructive 


job she is doing in helping build a de- 
mand for their products by 
women how to use them. 
Journal is the only Atlanta newspaper 


having this service. 


* * *” 


The Journal’s net paid circulation daily 
for February was 106,034. 


teaching 


The Atlanta 


Ww 


Tops! 


e Atlanta Journal 


Tune In On’ 


The Atlente Journal | : 
Station---50,000 Watts 


- The Voice of the South”’ 
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The Journal Covers Dixte Like the Dew 


O'’MA 


National Representatives 


RA AND ORMSBEE, INC. 
hicago, Boston, Detroit, San Francisco, Los Angeles, Atla 


SIGN PONTIAC'S BIGGEST SPRING CAMPAIGN 


—_———— 


for Pontiac. 


F. A. Berend (left), Pontiac Motors advertising manager, watches C. P. Simpson, 
general sales manager, okay the record spring newspaper advertising schedule 
Both the unit's network radio programs also are being extended. 


mestic pulp in place of that which 
we have, up to now, imported from 
Sweden to supply 


our mills at Hudson Falls, N. Y., in 
the manufacture of kraft paper,” he 
declared. “We believe that this may 
inaugurate a new era of self-sufficiency 
for the United States in the matter 
of sulphate pulp requirements and 
provide a means for utilizing vast 
Southern timber resources in place of 


the pulp and pulpwood now being 
brought in from Scandianvian coun- 
tries.” 

The Southern newsprint plans 
call for an annual capacity of ap- 
proximately 45,000 tons for each of 
the two plants under consideration. 
The combined investment of the two 
plants would total $10,000,000. The 
Southern Newspaper Publishers’ As- 
sociation is actively at work on the 
development of these plants and ex- 
pectations are that the first will be 
in operation by early next year. 


CANADA PRODUCTION 
TO EXCEED $150,000,000 


Washington, D. C., March 31.— 
While detailed data concerning the 
paper and pulp industry of Canada 
for 1936 will not be available for 
several months, preliminary statis- 
tics indicate that the newsprint pro- 
duction industry enjoyed an excep- 
tionally active year, according to a 
report to the Department of Com- 
merce by American Trade Commis- 
sioner Leigh W. Hunt, Ottawa. 

An increase of 16 per cent over 
the 1935 production of newsprint in 
the Dominion has been reported lo- 
cally, an all-time high record. The 
Trade Commissioner reported that 
the 1936 production will probably ex- 
ceed $150,000,000 in value. 


$155,000,000 in AAA 
Payments Go to Farmers 

With payments aggregating be- 
tween $3,000,000 and $4,000,000 daily 
going into the farm belt, the total 
disbursements of the AAA this win- 
ter to March 22 have reached $187,- 
000,000. Beneficiaries are farmers 
who co-operated with the govern- 
ment in the 1936 soil conservation 
program. 

Farmers in the ten midwestern 
states of Illinois, Indiana, Iowa, Kan 
sas, Minnesota, Nebraska, North Da- 
kota, South Dakota, Wisconsin and 
Michigan have to date received a to- 
tal of $80,000,000 while the southern 
cotton states received $75,000,000. 
These states comprised Alabama, 
Arkansas, Georgia, Kentucky, Louisi- 
ana, Mississippi, North Carolina, 
South Carolina, Oklahoma, Tennessee 
and Texas. 


Jones Vice-President 
of Stuart, Ames & James 


Arthur C. Jones, former president 
of Piggly-Wiggly Western States 
Stores and founder of Chain Store 
Management will head the new food 
department of Stuart, Ames & James, 
Inc., New York. 

As vice-president he will direct all 
chain store merchandising activities 
of the agency. 

. . 
Giauque Joins B & S 

Baldwin & Strachan, Inc., 
ing agency of Buffalo, has. an- 
nounced the addition of E. Duncan 
Giauque as vice-president, and Roy 


advertis- 


S. Runk as production manager. 


Cigarettes Sans 


approximately 
50,000 tons of pulp used annually by | Smoke Offered 


by ‘‘Breathers”’ 


(Picture on Page 43) 

Cleveland, March 31.—The Cheney 
Chemical Company has perfected a 
tobaccoless cigarette which is being 
placed on the market today as a Cig- 
arette substitute, 

Hereafter when doctor says to stop 
smoking the patient can go through 
all the motions with no nicotine in- 
volved. In fact the “cigarette” is not 
even lighted. The product is labeled 
“Breathers.” 

The company is launching an ad- 
vertising and sales campaign, devel- 
oping one section at a time, and sell- 
ing through drug stores. An 85 per 
cent distribution of Cleveland was 
completed in one month. The next 
cities to be cultivated are Buffalo 
and Akron, following which the cam- 
paign will flow into new areas until 
countrywide distribution is estab 
lished, it was announced. 

The advertising campaign is di- 
rected at the consuming public 
through the aid of druggists and phy- 
sicians. Direct mail is being used in 
contacting these two propelling agen: 
cies. Radio and newspapers will be 
employed to contact the public. Na 
tional health magazines will be used 
later. Druggists will be aided with 
display pieces and literature as well 
as the endorsement of physicians. 

The company will use several pow: 
erful weapons in its drive for con 
sumer demand. Primarily, the new 
“Breathers” will be launched forth as 
ambassadors of good health to take 
the place of detrimental nicotine and 
to allay excessive smoking. Beyond 
this, however, “Breathers” have the 
advantage of getting around the “no 
smoking” signs in street cars, libra 
ries, theaters and other public places. 

The advertising campaign is be 


ing handled by the Scheel Advertis 
ing Agency, Cleveland. 


Use color in newsprint consum- 
er advertising, to identify pack- 
ages and labels at the point of 


sale. Package illustrations in 
actual colors are low-price 
the newscolor way. Write for 


details and convincing samples: 


EXCLUSIVE PRODUCT OF 


SHOPPING NEWS 


CLEVELAND. OHIO 
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— THE LOWOQWN OF TWO ALLTME HIGHS 
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xr The law of supply and demand is now on Mr. Farmer’s side. He has cut his cost of doing business 
h 
take 
nd e e e e e 
cot While prices soar higher and higher. e On The Country Home side of the ledger three factors 
ye the 
: “no 
libra ° —_— ee e « 
places vital to rural merchandising success have attracted advertising in record-breaking volume: More 
is be 
vertis 


_ “A” farmers, people who earn 7 times as much as the average. @Largest R. F. D. circula- 


tion in the world. e Lowest advertising costs in the field. e@All available in one magazine. 


*The April Country Home carries more advertising than any other issue ever published. «Volume for the 


first four months is greater than for any other similar period in the 60 year history of The Country Home. 


OF FARM MARKET A 


Country Home Magazine - 


LARGEST R.F.D. CIRCULATION — MORE THAN 1,540,000 TOTAL CIRCULATION 


PUBLISHED BY THE CROWELL PUBLISHING COMPANY, 250 PARK AVENUE, NEW YORK 
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NON-SKID FOOT 
ATTIRE BOWS AT 
INVENTOR SHOW 


Chicago, March 30.— Gadgets in- 
cluding “non-skid” chains for femi- 
nine feet, mosquito proof leg netting 
for summer wear and a commode 
that opens into a bed were presented 
by the National Inventors’ Congress 
this week at the Hotel LaSalle. 


Morning educational meetings fea- 
tured talks by Dr. F. A. Brown, 
prominent Diesel engineer, on “Die- 
sels on Parade;” and Dr. F. A. Searle, 
Dean of the Ford Trade School, 
noted as the man who gave Edsel 
Ford his course in engineering. 

Three hundred and seventeen in- 
ventions and displays were offered 
for sale or lease to manufacturers 
and merchandisers as well as for the 
entertainment of the public. The in- 
ventors also found it much easier 
to interest a prospective buyer for 
his brain child when it is shown by 
or with a shapely blonde. 


The drab clink of “non-skid” 


ICEMEN CAMPAIGN "TO THE LADIES" 


a 


_q tiomaniiha 
Mork Me 


er 


dtp 


—— 


New co-operative campaign of Philadelphia ice producers features a direct ap- 


peal to women through illustration and text. 


B. W. Stelle, Inc., is the agency in 


charge. 


footwear is immeasurably enhanced 
when the chains surround a petite 
chiffon covered ankle, and nothing 
could be more intriguing than a 
glimpse of slender legs beneath the 
mosquito proof netting. 

The “better” mouse trap, a rumble 
seat for bicycles and automatic tooth- 
paste dispensers also emerged from 
the workshop to become realities in 
the forward march of science. 

Concrete proof of the fact that 
some of these gadgets do find their 
place can be had in exhibits of seven 


manufacturers on view along with 
the inventions. Many of these dis- 
plays, including that of Maytag, 
present devices introduced at the 
convention in previous years by the 
inventors. 


Foreign Copy for G. E. 


Steinberg-Gilman Productions, New 
York, have been retained to produce 
some foreign language spot announce- 
ments for General Electric Co. Four 
languages will be used on three sta- 
tions as a test program. 


CLs VEL 


That's a salutation 
well worth listening to. Three simple words 
but how much more of an inducement to listen 
than “John Jones Speaking.” Boake Carter has 
the confidence of his listeners because his 
news comments are always interesting and 
informative. 


WHK-WJA 


Confidence is the biggest thing in radio. Unless 
your broadcast is heard over a station com- 
manding the confidence of its community, it 
will miss its mark. 


The people of Cleveland, Northeastern and 
Central Ohio place their confidence in United 
Broadcasting stations. For this reason they are 
your first choice in Ohio. 


‘United Service’ 


for 


BROADCASTING 
COMPANY 


H. K. CARPENTER 
Vice President 


ND 


FREE & PETERS, INC. 


National Representatives - New York - Chicago - Detroit 


guaranteeing a program 


WHKC 


Columbus _ Youngstown 


WKBN 


BRAND USERS OF 
CELLOPHANE GET 
CANADIAN BOOST 


C. 1.737 Campaign Embraces 
3,500,000 Messages 


Montreal, April 1—More_ than 
3,500,000 messages will be used in the 
1937 advertising campaign of the 
Cellophane Division of Canadian In- 
dustries, Ltd., it was announced to- 
day as campaign plans were out- 
lined. 

As part of the sales story which 
has appeared practically without in- 
terruption for the past four years, 
this year’s campaign will again make 
use of various types of media. 

Business paper advertising will 
continue to play an important part, 


PRODUCT DISPLAY 


Canadian Industries, Ltd., also gives a 

boost in this business paper copy illustra- 

tion for Cellophane to frozen fillets of 
Pesner Bros., Ltd., Montreal. 


and during this year’s campaign full 
page advertisements will be placed 
with 14 publications covering the in- 
dustries which are now using Cello- 
phane. 

Aid Cellophane Users 


An interesting feature of this trade 
paper advertising is the wide pub- 


CUSTOMER PROMOTION 


In business papers, Canadian Industries, 
Ltd., boosts a General Seafoods, Ltd., 
product packaged in cellophane. 


licity being given various. trade- 
marked products in the illustrative 
material used with the texts. Cana- 
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SUPPORTS SEA FOOD 


Lunenburg Sea Products, Ltd., gets pro- 
motional help in this illustration and cap- 
tion appearing in Canadian business 
paper advertising of Canadian Industries, 

Ltd., for Cellophane. 4 


dian Industries Limited views dis- 
creetly the setting up of compari- 
sons, but the “Before and After” 
motif is present. 

The bulk of this year’s messages 
will be used in the consumer cam- 
paign and will be concentrated in 
Canadian Home Journal and Mac- 
lean’s. The French section of the 
consumer field will receive three 
half page advertisements in La Re- 
vue Populaire and Le Samedi. 

The style of the consumer adver- 
tisements will be changed slightly 
from those that have appeared dur- 
ing previous years, but certain es- 
sential characteristics including the 
popular appeal and interest value of 
“Johnny Microbe” will be retained. 

The direct mail sales promotion 
campaign, which plays an important 
part in the Division’s advertising, and 
which comprises constructive busi- 
ness-building suggestions directed to 
definitely known users of transparent 
cellulose film, will follow largely the 
same plan and style that has proven 
to be so successful in the past. 


Special Tabloid Planned 


A special tabloid is also being 
planned for the baking industry for 
publication in May. This paper— 
“Ideas to Aid Sales for Alert Bak- 
ers’’—will be filled with pictures, ex- 
perience stories and practical sug- 
gesions to help bakers earn a larger 
profit. 

The campaign is being directed by 
Spalding Black, advertising manager, 
Cellophane Division, Canadian In- 
dustries, Ltd. J. Walter Thompson 
Co., Montreal, is the agency in 
charge. 


Pollock to Manage 
Fort Worth Fiesta 


James F. Pollock, former business 
manager of the Fort Worth Press, 
has been named business manager of 
the Fort Worth Frontier Fiesta. 

Chairman of the show is Amon G. 
Carter, publisher of the Fort Worth 
Star-Telegram. Billy Rose, who last 
year put on the Casa Manana Revue, 
will also be this year’s producer. 


McCullough Gets Bronze 


Crescent Bronze Powder Co., Chi- 
cago, manufacturer of Bronze Pow- 
ders and Paint, has appointed L. R. 
McCullough, Chicago, as advertising 


counsel, 


Under One 


tontowcost| SALES RESULTS. 


write 


Contract 


By the signing of one contract and the approval of one 
specimen display, you can secure sales producing window 
display installation service covering the entire country 
or any desired part of it. 
dow display campaign is taken off your hands by our 
efficient nation-wide organization, which has been operat- 
ing as a coordinated group for nearly nine years. 

Our service includes securing the choicest locations, 
installing all displays uniformly with true professional 
skill and completing campaigns on scheduled time. 

For a copy of “Window Advertising” and list of out 
142 Associate Offices, covering 6,087 cities and towns, 


All detail work of your win- 


WINDOW ADVERTISING, INC., AND ASSOCIATES 


175 Fifth Ave., New York 


560 W. Lake St., Chicago 
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Born FIND GREATER VALUE IN 


Women are keen judges of value. In 
Pictorial they recognize greater value 
in the finer fiction by foremost writers... 
the courageous articles on controversial 
subjects...the authentic fashions... the 
expert and practical service articles... 
and the complete, book-length novel in 
every issue. Each month the evidence 
of this greater value builds up. For 
example, the average newsstand increase 
for the first quarter of this year is 140,000 
over the same period in 1936. And as 
you well know, greater value for readers 


means greater value for advertisers. 


NEWSSTAND SALES 


February 1936 Issue 338.000 


February 1937 Issue 025.000 


PICTORIAL 


ADVERTISERS, like readers, are 
swinging to Pictorial. Over 200 leading 
advertisers are found in the May issue. 
Lineage for that month was 100% higher 
than a year ago. The largest circulation 
and lowest rate in the woman’s field... 
the bonus of over 750,000 copies... 
the highest visibility of any women’s 
magazine ... and the great market of 
over 3,000,000 modern families combine 
to make Pictorial Review-Delineator 
an outstanding investment. Greater 
value for advertisers means greater 


opportunity for volume sales at low cost. 


Pictorial Review 
omit Delineator 
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Economics of Prices 


Those who like to refer to this as 
a nation of economic illiterates are 
having to admit that the present at- 
titude of business men toward the 
question of increased prices reflects 
increasing interest in and under- 
standing of the economic factors in- 
volved. 

For example, the Economic Club 
of Chicago has just printed a sum- 
mary of the authoritative work pub- 
lished by the National Bureau of 
Economic Research, “Prices in Re- 
cession and Recovery,” by Dr. Fred- 
erick C. Mills. The reason for the 
summary is to give the reasoning 
and conclusions of Dr. Mills greater 
circulation and understanding than 
they would ordinarily receive. 

The conclusions in this analysis of 
price trends coincide to an impres- 
sive degree with those of the Brook- 
ings Institution, emphasizing the 
necessity for the maintenance of a 
balance between productivity on the 
one hand and consuming power on 
the other. Though the subject is ap- 
proached from different points of 
view, the two main conclusions 
closely parallel each other. 

Both the complete study of Dr. 
Mills and the summary of the Eco- 
nomic Club are worth a close read- 
ing, but his conclusions may be 


given here to explain why business 
men are now approaching the sub- 
ject of rising prices with consider- 
ably more reluctance, more trepida- 
tion than they would ordinarily ex- 
perience: 

“From a social point of view it is 
desirable that gains in productivity 
should bring a larger output, with 
advanced living standards for con- 


sumers at large, rather than special | 


advantages for 
with idleness of 
tive resources. 

“These ends may be most readily 
attained through a reduction in the 
selling prices of the finished goods 
immediately affected by the produc- 
tivity gain, a reduction equivalent 
to the saving in cost of production. 
For goods of elastic demand this 
would mean immediate absorption of 
all or part of the energies released 
by the gain. For goods of inelastic 
demand a shifting of productive re- 
sources to other employment is in- 
evitable. 

“In either case the wide sharing 
among consumers of the benefits of 
higher productivity would lessen 
the adverse influence of economic 
friction and contribute to a prompt 
use of the released productive ener- 


some, co-existing 
important produc- 


oj » ” 
gies. 


When Labor Is Out of Line 


Business men realize that in sell- 
ing their goods they are competing 
with others for the consumer’s dol- 
lar. Labor groups seem not fully to 
appreciate the fact that they are in 
largely the same position. The work- 
ers who as a group establish such 
high rates of pay that their services 
are disproportionately costly will al- 
most inevitably get a smaller share 
of the consumer’s dollar and there- 
smaller volume of work and 
than they might otherwise 


fore a 
income 
receive. 

For example, the Painters’, Deco- 
rators’ and Paper Hangers’ Union of 
America has just announced that it 
has negotiated a new wage scale 
which gives the painters $10 a day 
for six hours’ work, with a five-day 
work week. This is a typical case of 
wage rates that are decidedly out of 


line with workers’ incomes as a 
whole. The building industry is 
more highly organized than most 


others, and the result has been that 
building construction represents less 
value per dollar expended than a 
great many other fields which are 


seeking consumers’ dollars. 

Labor leaders who announce al- 
most prohibitive wage rates, such 
as these, with every evidence of glee, 
apparently feel that they have put 
one over on their employers and the 
public, but in point of fact they are 
merely making it more difficult for 
their own members to get enough 
hours of work to give them a satis- 
factory annual income. They are in 
the position of manufacturers who 
raise prices so high that they divert 
business to their competitors. 

The full which America 
is hoping to requires that 
building volume again approach the 
mark indicated by the expanding re- 


recovery 
enjoy 


quirements of the population and 
the retirement of obsolete and un- 
sanitary structures. But a definite 


brake on the accomplishment of that 
objective is the establishment of 
labor costs which are so high as to 
divert interest on the part of the 
consumer to goods and_= services 
which obviously represent a better 
buy for the same number of dollars 
available for the expenditure. 
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—Chicago Herald & Examiner. 


“We need only one more sponsor before we can sail.” 


Views from 


the Outside 


Customers 


(As viewed in Retailing by A. L. 

Nassau, merchandise and sales pro- 

motion manager, The Big Store, Cin- 
cinnati, O.) 


As something to think about, slip 
back a few years. After prohibi- 
tion, the brewers generally thought 
10c a glass for beer would be just 
about perfect. Well, it wasn’t very 
long before an absence of customers 
convinced all brewers that 5c would 
be about right, if they wanted to 
operate their plants with a sufficient 
volume of business to keep their 
doors open. You see, the customer 
is the boss after all. 

You can gamble your last dollar 
that price-maintenance laws, Fed- 
eral and State, will soon be running 
with the ball alone, because the 
rest of the team, which was _ sup- 
posed to be protecting the ball car- 
rier, and who yelled for help from 
the Supreme Court, will be running 
in another direction—-and that goal 
will be labeled volume and not re- 
tail price regulation. 


The Quints 


(As viewed in the New York Times) 


They used to be five little sisters, 
constituting the world’s only quin- 
tuplets. They are beginning to sound 
more and more like something listed 
on the Stock Exchange. 

Since June, 1935, the Dionne chil- 
dren have received, through their 
agents, the Ontorio Government, the 
sum of $543,174.33 in twenty-four 
contracts. It is equivalent to about 
$300,000 a year. The five little girls 
have affiliations as diversified as 
many Wall Street bankers. They are 
in moving pictures, the newspaper 
business, dolls, dresses, drugs, soap, 
cereals, syrup and other foods. The 
Dionne quintuplets are changing into 
the Dionne octopus. 


Competition 


(As viewed by Arthur D. Anderson, 
editor, in Boot and Shoe Recorder) 


The American public is on the road 
upward and the surge in that direc- 
tion is accelerated by wage increases 
of staggering amounts—the steel in- 
dustry alone accounting for $150,- 
000,000 of increased purchasing 


power 
parley. 

The American worker is revealing 
common sense at last, but before the 
sit-down strike fades completely 
watch what it portends at retail, 
with girls and juveniles in five-and- 
ten-cent stores and variety chains 
playing the final act before the cur- 
tain rolls down on the sit-down and 
sulk show. 

The menace of a new N.R.A. is 
diminished when business volun- 
tarily establishes fair employe poli- 
cies and relations. Business should 
correct its competitor relations 
through voluntary agreements, for it 
is obvious that the chiseler and the 
cunning operator have cut off their 
sources of supply. An old Indian 
saying is worth remembering: “Fool 
me once, shame on you; fool me 
twice, shame on me.” 


by a decision made in one 


Price Begging 
(As viewed in the Chicago Tribune) 


Everybody in New York state who 
has anything to do with the milk 
business-—and that includes farmers, 
dealers, and consumers—has come to 
the conclusion that the state law 
regulating milk prices was a mis- 
take. One more experiment in price- 
rigging has proved what all the other 
experiments along the same _ line 
have proved; it doesn’t work. 

All sorts of subterfuges were 
adopted to evade the provisions of 
the law. Farmers willingly entered 
into agreements which effectively re- 
duced the price they received for 
their milk. Fictitious cooperative 
societies were founded to promote 
the same objective. In spite of these 
and many similar dodges, the con- 
sumption of milk in New York de- 
clined. The only beneficiaries of 
the system were the bureaucrats who 
were paid for trying to make an im- 
possible scheme function. 

Efforts to rig the market for cop- 
per, tin, rubber, coffee, currants, to- 
bacco, and many other commodities 
have always’ defeated themselves. 
Until the government is in a position 
to force the consumer to buy at a 
higher price than he is willing vol- 
untarily to pay these efforts will al- 
ways fail. An artificially high price 
means reduced consumption; and re- 
duced consumption leaves a surplus 
of the commodity on the market 
which makes the control of the price 


ever more difficult. 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from compa- 
nies sponsoring them, or througk 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency execu- 
tive writing on his business letter- 
head. 


No. 1146. 


In this brochure Western Newspa- 
per Union describes its plan for sell- 
ing the small town market through 
its list of 3,762 country newspapers. 
The book contains a list of papers by 
states, and a method for estimating 
advertising costs. 


Selling Main Street. 


No. 1147. Dollar Dividends in Export 
Advertising. 

The Association of International 
Publishers Representatives has is- 
sued this series of three brochures 
dealing with specific phases of export 
advertising problems. Under. the 
general heading, “Export Adver- 
tising Begins at Home,” special sub- 
jects are discussed. 


No. 1148. Standard Market Data for 
WFBR, Baltimore, Maryland. 


This brochure issued by radio sta- 
tion WFBR contains market data on 
the Baltimore trading area, merchan- 
dising service offered by the station, 
and a description of its facilities and 
coverage. Also included is a study 
of radio ownership and listening 
habits based on a Ross Federal sur- 
vey of Baltimore’s metropolitan dis- 
trict. 


No. 1149. A Guide to Modern Packag- 
ing with Bakelite Materials. 


Twenty yardsticks to measure the 
selling power of a new package are 
included in this illustrated brochure 
issued by Bakelite Corporation. De- 
sign, construction, color and dual-use 
are some of the general problems of 
packaging which are discussed. 


No. 1150. Keeping You Posted in 1937 
on Janesville’s $65,000,000 Mar- 
ket. 

The Janesville Gazette has issued 
this convenient file of market data 
on the area served by this newspa- 
per and radio station WCLO. It cov- 
ers information on buying trends, au- 
tomobile registrations, employment, 
and farm data, as well as circulation, 
merchandising co-operation and press 
work of the Gazette. 


No. 1151. Guide to Grocery Outlets in 
the Tri-Cities. 


The Davenport Daily Times has is- 
sued this guide to wholesale and retail 
grocery outlets in Davenport, Moline 
and Rock Island, together with a 
folder on business conditions in the 
Davenport area. 


No. 1085. The Agricultural Outlook. 

Figures on farm income, prices, 
implement sales and farm electrifica- 
tion progress are some of the farm- 
business high spots of this folder 
issued by Midwest Farm Paper Unit, 
Inc. 


No. 1092. Business 
Over 1933. 


Household Magazine has issued this 
breakdown on the percentage of in- 
crease, 1935 over 1933, in retail sales 
by leading commodity groups. Fig- 
ures are arranged to show a com- 
parison between metropolitan and 
small town states. 


No. 1090. The 1937 Circulation and 
Market Data Book. 


This circulation analysis issued by 
Metropolitan Sunday Newspapers 
makes markets the basis for consid- 
eration, establishes the relative sales 
importance of different sections of 
the national market, and applies cir- 
culation to these markets of varying 
importance. 

No. 1123. In the Money. 

Successful Farming has issued this 
booklet of farm market information. 
It covers spendable cash income, 
items purchased, with the amounts 
expended, and an outline of prospects 
for 1937. 


Increase, 1935 
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THE ESSENTIAL FACTS 
about this thing called “Crime”! 


Of course The Christian Science 
Monitor prints news of what is called 
crime and disaster—the essential news 

. not to glorify the criminal or to 
minimize the crime, but to help build 
an informed public opinion. Quoting 
from the Monitor’s first anniversary edi- 
tion, ‘‘Whatever affects public welfare 


. ..18 printed in completeness sufficient 


for information but without undue em- 
bellishment or sensational display. The 
emphasis is reserved for the helpful, the 


encouraging, the constructive.” 


Because Monitor readers are able to 
believe the news they read in the 
Monitor, they also believe the adver- 
tising it carries —and what’s more, they 


respond to it. 


THE CHRISTIAN SCIENCE MONITOR 


Published by The Christian Science Publishing Society, 
Boston, Massachusetts 


Branch Offices: New York, Chicago, Detroit, St. Louis, Kansas City, 
San Francisco, Los Angeles, Seattle, Miami . .. London, Paris, Geneva 


A DAILY NEWSPAPER FOR ALL THE FAMILY 
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ADVERTISING AGE 


April 5, 1937 


RUTH TO OPEN 
_ BALL SEASON AS 
SINCLAIR STAR 


New York, March 30.—With Babe 
Ruth as the headliner in a new 13- 
week series of broadcasts, Sinclair 
Refining Company, will feature a 
baseball contest with 522 weekly 
prizes as the keynote of its spring 
promotional campaign. Backing up 
the radio program will be newspa- 
pers, national magazines, outdoor ad- 
vertising and dealer displays. 

Beginning April 14, Babe Ruth 
will appear on the Sinclair show 
twice a week for 15-minute periods 
over 61 stations of the Columbia net- 
work. The contest is based on a writ- 
ten statement, 50 words or less, on 
non-technical baseball subjects to be 
announced weekly. Included in the 
weekly array of awards will be two 
1937 Nash cars, 20 RCA Victor auto 
radios and 500 Spalding National 
League baseballs autographed by the 
Babe’s own hand. During the course 
of the series Ruth will interview 
famous diamond stars and forecast 
the outcome of 16 big league games 
each week. 


Other Media Scheduled 


The radio promotion will be sup- 
ported by insertions in 182 news- 
papers and by space in Collier’s, 
Field and Stream, Life, The Satur- 
day Evening Post and Time. About 
May 1, 11,500 highway posters will 
appear in the vicinity of Sinclair sta- 
tions throughout the country. 

Local dealers will tie in with the 
campaign by offering local prizes of 
big league autographed baseballs. A 
direct mail picture tabloid in color 
will be available for distribution by 
dealers and window displays, station 
posters and contest signs will also 
be furnished. Participants in the 
contests will be required to visit 
Sinclair dealers for entry blanks. 

The forthcoming Sinclair baseball 
promotion follows last fall’s success- 
ful football forecast campaign with 
Red Grange in the spotlight. 


Barrett’s Introduces 
Four Dental Products 


A new tooth powder, oral antisep- 
tic, artificial teeth powder and tooth 
brush have been placed on the mar- 
ket by Dr. Barrett’s Co., Boston. 

Window and counter displays in 
key New England cities will be used, 
with Creative Art Service of Boston 
in charge. -ackage design is by 
Continental Can Co. An advertising 
agency has not yet been named. 


Emerson Changes 

J. Fred Emerson, formerly classi- 
fied advertising manager on the Ma- 
con Telegrah and Evening News 
Macon, Ga., has joined A. G. Rhodes 
& Sons, furniture store, Macon. Mr. 
Emerson’s position on the newspaper 
will be filled by W. Tommie Haden. 


No gossip, no fiction, 
no fashions, no 
funnies. But what 
an Effect in the 


spending of Moneys! 


No Place 


Spence to Agency 


Francis C. Spence, formerly sales 
promotion manager of the Black- 
hawk Hotels Corporation, has been 
appointed to the sales promotion 
staff of Brooke, Smith & French, Inc., 
at the agency’s Detroit office. 


Sudbury Appoints 


Sudbury Brass Goods Co., Boston, 
has appointed Federated Sales Serv- 
ice, Inc., Boston, as marketing coun- 
sel. Business publications will be 
used. 


Kendall Named 


J. A. Kendall has been appointed 
by Arizona Wild Life and Hoofs and 
Horns as representative for the 11 
Pacific Coast area states. 


OIL CHARGES 


Frank R. Coates (left), vice-president, 
Cities Service Co., was one of 70 individ- 
uals held to trial last week charged with 


Chicago Table 
Tennis Fans to 


Display Skill 


Chicago, April 1.—Chicago adver- 
tising men will wield their paddles 
across the table tennis nets April 15, 
when the advertising men’s tourna- 
ment, sponsored by the Chicago Fed- 
erated Advertising Club, will be 
played at 168 W. Monroe st. 

Winners will receive trophies of- 
fered by ADVERTISING AGE. 


The tournament is open to all ad- 
vertising men in the Chicago area. 


Entries or requests for information 
should be sent to S. R. Bernstein, Ap- 
VERTISING AGE, 100 E. Qhio st., who 
is in charge. 


Slockbower Moves 


After three years as advertising 
manager of John Wanamaker, Phila- 
delphia, George Slockbower will take 
the same post for L. Bamberger & 
Co., Brooklyn, April 5. He was for- 
merly advertising manager of Lord 
& Taylor. 


Minute Man Names Hoyt 


Minute Man Products Co., Hart- 
ford, Conn., manufacturer of Lacquer 
wax, has appointed Charles W. Hoyt 
Co., New York, as advertising agency. 
Frank A. Whipple, of the Hoyt Hart- 
ford office, is account executive. 
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April 5, 1937 


ADVERTISING AGE 


ih gen 


the Short Wave 
to Create More 
Travel to U. S. 


Schenectady, N. Y., March 30.— 
The American Express Company and 
Simmons Tours will use short wave 
radio to sell America to the rest of 
the world as a country of historic 
and scenic beauty, ideal for visits 
by foreign travelers. 

A series of ten English, French 
and Spanish programs will be inau- 
gurated over the General Electric 
Company’s stations, W2XAB and 
W2XAF, in Schenectady, March 29. 

Travel department of the American 


Express Company will take listeners 
on a tour of U. S. national parks 
during the first program. 

The French translation, for Euro- 
pean countries, will be given over 
W2XAD at 2 p. m., EST. The Span- 
ish translation, for South America, 
will be offered at 6:15 p. m., EST, 
and the English version, over 
W2XAF at 7:15 p. m., EST. 

American Express and Simmons 
Tours will present the travel pro- 
grams on alternate Mondays. 


Foley to Blandin 


Frank J. Foley, formerly with the 
Kimberly-Clark Corporation, has 
joined the sales department of the 
Blandin Paper Company, St. Paul, 
Minn. 


COUPONS ALONE 
NOT ENOUGH FOR 
PERFECT CIRCLE 


Hagerstown, Ind., April 1.—How 
advertisers are going behind surface 
returns in their comparison of re- 
sults delivered by advertisements 
having the same opportunity is in- 
dicated by a test campaign being 
conducted today by the Perfect Cir- 
cle Co., manufacturer of piston rings, 


PERFECT CIRCLE TEST 
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This copy was run on the picture page of 

one edition of the Chicago Sunday 

Tribune March 21 by the Perfect Circle 
Co., Hagerstown, Ind. 


in the metropolitan section of the 
Chicago Sunday Tribune. 

In this picture page, the run is 
split exactly so that two pieces of 
test copy are accorded exactly the 
same circulation, and because of 
maintenance of other conditions, the 
same opportunity. 


Weighing Other Factors 


Perfect Circle used the Tribune 
of Feb. 28 to determine the most 
effective theme and the same section 
of March 21 to develop the most 
virile treatment. In the first test, the 
advertisement headed, “If these 
hands quit work” won by a close 


SECOND SHOT 


Spoin's EaPrewnlewt Gore to Wark in Paris wo Harm Lining—Seripped of Fortune by Leftit Coverngnent 


YESSIR, THIS NEW RING 
wit SAVE You MowEY 
50 TIMES A SECOND 


LET ME ERPLAIN WHY 


Switching copy in a split run of the 

Chicago Sunday Tribune Picture Page 

March 21, Perfect Circle Co., used this 

identical layout in the same space for 
a test. 


margin. In the second, results have 
not yet been fully determined. 

While all test advertisements are 
couponed, Perfect Circle Co. and its 
agency, Henri, Hurst & McDonald, 
Chicago, are unwilling to let the mere 
number of coupons pulled outweigh 
all other factors. The agency’s re- 
search department checks closely 
with retail outlets and in some cases, 
motorists, to obtain all of the in- 
formation necessary to a wise deci- 
sion. 


Coupon Analysis Essayed 


Analysis of the coupons, and as far 
as possible, of the amount of busi- 
ness obtained from those who signed 
them, is also essayed. Since the 
name of the prospect’s car and re- 


assignment is not as difficult as 
would appear at first blush. 


CHAIN STORES’ 
UNSATISFACTORY 
LIST REVEALED 


A. & P. Files Subpoenaed by 
Trade Commission 


New York, March 30.—Proof of 
existence of an “unsatisfactory list” 
in files of the Great Atlantic & Pa- 
cific Tea Company and identification 
of California Packing Corporation 
as one of the manufacturers placed 
on this list for refusal to meet al- 
leged stipulations of the chain pro- 
vided a dramatic chapter in the 
third hearing of the Federal Trade 
Commission’s charges against A. & 
P. under the Robinson-Patman Act. 
The third session, which closed 
here this week, followed previous 
hearings in Baltimore and Roches- 
ter. 

Charles W. Parr, in charge of ac- 
tivities of a number of A. & P. 
buyers, testified that while a manu- 
facturer’s presence on the list 
meant that he was to receive no 
more orders, the company has not 
actively invoked this implied threat. 


Treatment of Del Monte 


Asked to be more specific, Mr. 
Parr said that Del Monte brands had 
not been completely banished from 
A. & P. stocks, but that orders 
were restricted to a small supply 
and were placed through regular 
brokers, to whom California Packing 
Corporation had to pay a 4 per cent 
commission. Furthermore, Mr. Parr 
testified, efforts were made to sell 
other brands to customers who asked 
for Del Monte canned foods. 

The “unsatisfactory list” made up 
part of A. & P. files subpoenaed by 
attorneys for the F. T. C. 

J. M. Zoller, Baltimore buyer in 
charge of canned food purchases 
for A. & P. admitted under ques- 
tioning by J. J. Smith, F. T. C. at- 
torney, that following passage of 
the Robinson-Patman Act, shippers 
were instructed to “ship merchan- 
dise on a net basis or to hold brok- 
erage in abeyance or escrow.” 

He expressed the opinion that the 
“abeyance” instruction was an A. 
& P. safeguard in the event the 
Robinson-Patman Act was at some 
future time declared  unconstitu- 
tional, in which event the chain 
stores might collect brokerage fees 
due them on sales consummated on 
other than a net basis. 


Errors Are 


Asked by Mr. Smith to explain 
certain “price errors” on sales con- 
tracts which were “corrected” after 
passage of the Robinson-Patman 
Act, Mr. Zoller described them as 
“clerical errors” which were made 
by contract clerks and corrected by 
orders of their superiors as soon as 
they were observed. He admitted 
that the discrepancies were exactly 
equal to the 4 per cent brokerage 
fee allowed the A. & P. prior to 
passage of the Robinson-Patman 
Act. 

Among letters introduced in evi- 
dence was one written by Mr. Parr 
and sent to Mr. Zoller in Baltimore 
last Oct. 28. It said, in part, 

“Go through your records care- 
fully and see if there has not been 


Explained 


pairman are asked in the coupon, the|some entry or correspondence that 


might come in for criticism or com- 
(Continued on Page 29) 
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SEND Mow FOR THIS 
_ INFORMATIVE BOOK 


PORCELAIN ENAMEL INSTITUTE 


+ 3 


No. Michigan Ave., Chicago 


Send me a copy of your free book on Por- 
celain Enameled Signs. 
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Voice of the Advertiser 


High Schools Also 
Criticise Advertising 

To the Editor: ApverTISING AGE 
may be missing a bet. 

There is just as much anti-adver- 
tising sentiment being systematically 
infiltrated into the minds of high 
school students as there is into the 
minds of college students. 

My suggestion, of course, is that 
you carry on at least in some degree 
an examination of what is going on 
in the high schools of this country 
in poisoning the minds of the pupils, 
and in some instances permanently 
warping their attitudes to such a de- 
gree that they can no longer judge 
merchandise and commodity distri- 
bution in an unbiased way. 

My personal objection to high 
school courses which undertake to 
arouse high school pupils “to arms” 
against the predatory advertisers and 
manufacturers is that the teachers 
themselves usually know very little 
more than the pupils about the eco- 
nomic fundamentals of the market- 
ing function itself. 

You will remember what I said 
about the course I handled this sum- 
mer at the University of Pittsburgh 
under the general head Consumer 
Business Education. You will re- 
member that I found all the secon- 
dary teachers in my classes with 
their minds virtually “packed” 
against advertising and business in 
general. It is my opinion that this 
is what is going on in the commer- 
cial departments of practically all the 
high schools in the country. 

Ropert R. AURNER, 
Professor of Business Adminis- 
tration, University of Wisconsin, 
Madison, Wis. 
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Rams Butt Advertising 
Age About with Pleasure 


To the Editor: You may be inter- 
ested to learn that ADVERTISING AGE 
supplies much needed information 
on topics discussed by the Rams (Re- 
tail Advertising Men) Club of Des 
Moines. 

This group meets weekly for round 
table discussion of current advertis- 
ing topics affecting retailing and 
problems of the craft. Most of the 
men write or sell retail advertising. 

Many of the topics discussed are 
lifted bodily from ADVERTISING AGE 
and the articles are quoted verbatim, 
For example, recent articles on co- 
operatives, Macy’s private’ brands, 
the survey among University of Wis- 
consin professors, and many others 
formed the basis of our half hour dis- 
cussion. 

Among the members who attend 
the RAMS Club are Ross Dalbey, ad- 
vertising manager of Younker Broth- 
ers; M. E. Swartz, advertising man- 
ager, The Utica; Denver White, ad- 
vertising manager, Davidsons’ Furni- 
ture Store; Joyce Swan, promotion 
manager, The Register and Tribune, 
Joe La Rees, advertising manager 
Ginsbergs Furniture Store; Frank 
Armstrong, Direct Advertising, Inc.; 
Craig Lawrence, KSO; Walter Arant, 
advertising manager, Panor Shoe 
Stores; Marshall Trippe, local display 
advertising manager of The Register 
and Tribune. 

Cuas. H. WISEMAN, 

Editor, Publishers Idea Exchange, 

Des Moines, Ia. 
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Fair, Accurate, Interesting 

To the Editor: Not only was the 
article in the March 22 issue of Ap 
VERTISING AGE on “Skepticism of Ad- 
vertising is Columbia Tenet” fair 
and accurate, but it is also interest- 
ing reading. 

Sincerely yours, 
CLYDE R. MILLER, 

Director, Bureau of Educational 

Service, Columbia University 

Teacher College, 

New York, N. Y. 


This department is a reader’s forum. 


Letters are welcome. 


SLIDE RULE MEASUREMENT OF ADVERTISING 
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This animated strip represents 50 cents’ worth of newspaper advertising. The girls 
are Betty Nance (left), daughter of James C. Nance, publisher of the Record, 


Purcell, Okla., and Lucille MacKenzie, 


Arabian Nights to 
End Advertisers’ Daze 


To the Editor: Herewith is an ani- 
mated presentation or graphic picture 
of 50 cents’ worth of newspaper ad- 
vertising, one column inch in a news- 
paper of 3,000 circulation, advertis- 
ing rate 50c per column inch. If I 
were an artist, or had the command 
of a good artist, I think I would 
have the stairway and other back- 
ground painted out white and then 
have a fleecy white cloud or two, 
and pussibly a trace of landscape 
painted in—all for the purpose of 
creating the general impression that 
this is a magic carpet floating 
through the air a la Arabian Nights 
or Douglas Fairbanks, Senior. 

It occurs to me that you might be 
interested in using such a picture, 
which is a sincere attempt to clear 
up and remove the fog in the adver- 
tiser’s mind just what the advertiser 
gets for his money when he invests 


in a column inch of advertising. Too | 
often, I am afraid, he thinks in terms | 
of one column inch of printed space | 


SENATORS GO IN FOR ADVERTISING. 
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of the University of Oklahoma daily. 


for his money instead of one column 
inch multiplied by the actual circu- 
lation of the paper. 

I follow your excellent publication 
weekly, and use it in connection with 
my teaching of newspaper advertis- 
ing courses. Your inside back cover 
photographie review of the week in- 
trigues my advertising students par- 
ticularly. 

JOHN H. Casey, 

Professor of Journalism and Ad- 

vertising, University of Okla- 

homa, 
Norman, Okla. 
. = * 


Speaks of Cartoon; 
Cartoon Speaks For Self 


To the Editor: This cartoon is 
from the St. Louis Post-Dispatch edi- 
torial page. 

It speaks for itself—and strongly, 
too! 

If this cartoon reflects public opin- 
ion, it is an answer to my question: 
are people really as stupid as some 
advertisers believe they are? 

PAUL KELL, 
Webster Groves, Mo. 


CARTOON CALLS UP COMMENT 


Personalized Pictures 


Make Promotion Piece 


To the Editor: Here is some 
thing a bit different, a copy of the 
Mears Newz, a weekly paper pub- 
blished by an eccentric and talented 
individual who also writes an ap- 
pealing letter for subscriptions. 

The original slant as shown by 
the letter leads me to send it along 
with the thought that your readers 
might profit from seeing this dif- 
ferent approach to the usual pub- 
lishers’ perennial subscription prob- 
lem. 

Royal Munger, of the Chicago 
Daily News, quotes the editor, Swift 
Lathers, now and then in his col- 
umn, “Old Bill.” 

J. B. Gipson, 
Western Electric Co., 
Chicago, Il. 
vvey 


Suggest Professors 
Eye Back Door Step 


To the Editor: For some time I 
have followed in ADVERTISING AGE 
the attack by colleges and universi- 
ties on advertising. Although I 
am glad to see professors interested 
in present day methods and agree 
with them to some extent, I also be- 
lieve they have a _ back door-step 
they could well sweep off. 

How often we see a young man 
fresh from the classroom come in 
contact with business problems, the 
solution of which his professors and 
text books have supposedly taught 
him to master. But does he find his 
theories 100 per cent practicable? 
After a few fatal attempts he finds 
that the theories taught him can 
only in a few instances hold true. 
He learns that each individual prob- 
lem has angles never before encoun- 
tered by him or his classmates under 
the direction of his able professor. He 
goes through a period where he won- 
ders if his training isn’t really detri- 
mental but after much experience 
finds a new way to interpret it, thus 
salvaging a minor portion. 

How then, can our professors who 
are not actually on the field of bat- 
tle but far away in the quiet peace- 
fulness of the training camps, tell 
the men in the firing line how to 


PERSONAL PROMOTION 


The Mears Newz 
ee ee ee 
Mears’ Michigan Liban a2 1047 
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A tip to advertising men about "per- 

sonalizing” is contained in this novel pro- 

motion letter on behalf of the novel 
Mears Newz. 


aim their guns? Without hesitancy, 
I will grant that the advertising in- 
dustry is today host to many prac- 
tices not generally heartily approved 
by the public nor even by the ma- 
jority in the field of advertising. To 
one professor’s citation of “Not a 
Cough in a Carload” as a typical ob- 
jectional slogan I would ike to know 
the interpretation he places upon the 
words, “All the world’s a _ stage’’? 
Figures of speech also have their 
place in advertising copy. 


W. A. WELCH, 
Assistant to the commercial man- 
ager, Iowa Broadcasting System, 


Des Moines, Ia. 


To Freight Advertisers: 
A BONUS 


To advertisers interested in reaching the men 
who direct the shipping and receiving, storage 
and handling of the bulk of the nation’s freight, 
TRAFFIC WORLD offers a 66-2/3% circulation 
bonus on its April 24 issue. 

This is the issue which will report the Asso- 
ciated Traffic Clubs Convention—and which will 
be distributed to 6,000 traffic club members over 
and above the 9,000 regular subscribers who 
pay $10.00 a year for THE TRAFFIC WORLD. 
The regular advertising rates will apply. 
Closing date for copy is Tuesday, April 20. 
To reserve space, write or wire 


THE TRAFFIC WORLD 
“The National Transportation News Weekly” 
418 S. MARKET STREET, CHICAGO 
Member A. B.C. Member A. B. P. 


INTERESTED IN 


letters and bulletins? 


... learning of a new medium of 

daily advertising,so economical that | 
every business can affordit? ==> 
..- being among the first in your field 
to cash in ona good sales idea? ts 
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THEN SEND FOR THIS BOOK ABOUT 


Copyright 1937, McLaurin-Jones Co. 


McLaurin-Jones COMPANY 
Brookfield, Massachusetts 


PRODUCT-STAMPS 


Product-Stamps are unique. You'll find 
them of value in innumerable ways in 
your every-day business. And their 
cost is trifling! Once you start using 


them, you won’t want to be with- 
out them! 
Product-Stamps can be pro- 
duced by any printer or lithog- 
rapher using 


GUARANTEED 


Mc foayagers 


a 
FLAT 
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Send me the free booklet describing Product-Stamps and 


their various business uses. 
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@ At 9:30 a.m. when 
this picture was taken, 
the doors to Goldblatt 
Bros.’ State Street Store 
were opened. Crowds 


4 | April 5, 1937 ADVERTISING AGE 


jammed all entrances. 
This view is looking north 
on State Street toward 
Jackson Boulevard. 


on @ Here is a main floor 


me ‘traffic jam” at the State 
ac- Street Store. Escalators, 
ts aisles and elevators were 
To all packed tight. This view, 
os looking north along a 
ow main floor corridor, was 
a photographed before 


10:30 a. m. 


The pictures 


on this page indicate the tremendous ac- 
tivity in Goldblatt Bros.’ State Street Store 
on Saturday, March 13. Their nine outly- 


ing stores also were packed to capacity 
all day and evening, necessitating the 
doors being closed to more customers at 
frequent intervals beginning as early as 
11:30 in the morning. 


The eighty- page issue of The Chicago Daily News on Friday, March 12, 


carried more advertising than ever has been published by any other Chicago daily newspaper. 


a 
Nineteen pages of Goldblatt Bros.’ advertising appeared in this issue of The 


in Chicago Daily News —the largest department store advertisement ever to be inserted in a Chicago 
ng daily newspaper. 
; THE CHICAGO DAILY NEWS 
:S . ; 
Chicago’s HOME Newspaper 
a ' WITH THE MOST VALUABLE CIRCULATION IN THE CITY 
and 


GEORGE A. McDEVITT CO., Eastern Advertising Representatives * 444 Madison Avenue, NEW YORK «+ 12 South 12th Street, PHILADELPHIA 
; JAMES L. LENOX, Eastern Representative, Photogravure, Color Comics and Retail * 444 Madison Avenue, NEW YORK 
— . | J. RAY SCOLARO, JR., Manager Detroit Office + 4-119 General Motors Building, DETROIT 
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Emotion, Logic 
Both Valuable 


to Advertiser 


Boston, March 30. Both the gos- 
pel and the classics were called on 
today by R. E. Rindfusz, executive 
secretary of the Periodical Publish- 
ers Association, New York, in an 
address before the Advertising Club 
of Boston. 

Advertising has adopted and 
adapted the fundamental principle of 
Christianity and the tenet of St. 
Paul, Mr. Rindfusz said, quoting the 
latter: “How shall they believe and 
how shall they hear without a 
preacher?” Equally apt is the Bib- 
lical phrase, “Come, let us reason 
together.” 

Turning to the classics, Mr. Rind- 
fusz said that Brutus was outsold 
when he allowed Mare Antony, as 
related in  Shakespeare’s “Julius 
Caesar,” to speak at Caesar’s funeral. 
The turning of sentiment in favor of 
Mare Antony was due to the fact that 
while he put emotion into his speech, 
he left his audience with something 
to remember after emotion had 
cooled off. 

Mr. Rindfusz suggested that this 


BATTLE OF BOXES 


We Demand 
the 
WHOLE TRUTH! 


AN OPEN LETTER TO THE ICE INDUSTRY 


x A. R. WEBER INC. ie 


Competitive copy of A. R. Weber, Inc., 

Buffalo, distributor of Potter mechanical 

refrigerators, takes issue with new ice 

industry ‘'natural’ cooling promotion 

themes, in this large space newspaper 
copy. 


is sound advertising strategy, even 
today. There is a real selling story 
behind the most commonplace prod- 
uct, he insisted, though to locate this 
gold frequently requires some as- 
siduous digging. 


DELCO POINTS 
DRIVE AT DAILY 
SALES OF 1,000 


Dayton, O., March 31.—A daily 
sale of 1,000 automatic heating equip- 
ment units is the objective of pro- 
motional plans for 1937 by the Delco- 
Frigidaire division of General Mo- 
tors, James J. Nance, general sales 
manager, announced today. 

Outlining a twelve month national 
advertising campaign, Mr. Nance 
stated that Delco-Frigidaire copy 
breaking this month and continuing 
through the year in consumer and 
business magazines will reach an 
audience of approximately 175,000,- 
000. Sales records for 1936 and the 
first three months of 1937, accord- 
ing to Mr. Nance, indicate the pub- 
lic’s mood for buying air condition- 
ing in larger volume this year than 
ever before. 


Wide Range in Media 


In addition to architectural maga- 
zines, home owners and builders will 
be reached through American Home, 
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POSTER CONTESTS SPUR FLOWER SHOW 


———$————————— 


Three hundred students participated in the Wisconsin contest to pick a promo- 

tion poster for the National Flower and Garden Show to be held in Milwaukee, 

April 10-18. Frances Trudell, Milwaukee, looks over the winner, executed by Phil 

Hayward, 20-year-old South Milwaukeean. Newspaper and advertising club execu- 
tives judged the contest. 


House Beautiful, House and Garden, 
and Town and Country, and Ameri- 
can Builder and Practical Builder in 
allied fields. 

The Saturday Evening Post and 
Time are included in the imposing 
list, plus the Graduate Group of col- 
lege alumni magazines. 

Others are Banking, Chain Store 
Age, Domestic Engineering, the 
Journal of the American Medical As- 
sociation and Modern Beauty Shop. 

Variety in Newspapers 

Newspaper advertising has been 
prepared for release on a cooperative 
basis ‘by distributors and dealers in 
the nearly 2,000 retail outlets. Copy 
is keyed to seasons and local market 
conditions, Action window displays 
will be released at intervals to sub- 
scribing dealers. 

Early copy will concentrate on au- 
tomatic heating and on air condition- 
ing, veering toward the latter with 
warmer weather. Room cooling will 
have full play during the _ hot 
spells, with copy again shifting to 
heating in the fall months. Lord & 
Thomas, New York, is the agency in 
charge. 


International Essay 


Prize Won by Sundin 


Reginald Sundin, Los’ Angeles, 
won the national essay contest spon- 
sired by the International Printing 
Ink Corporation, New York. Ralph 
Wines, Des Moines, took second 
place. 

The jury judging the entries from 
students in 243 schools was headed 
by Harry L. Gage, vice-president, 
Mergenthaler Linotype Co., Inc. 


Shows Lynn Ward Work 


Kimball, Hubbard & Powel, New 
York, has opened an exhibition in its 
galleries of work by Lynn Ward. 
wood engraver. Following appear- 
ance of his woodcuts in a number 
of recent novels, his first advertise- 
ment has been completed for Strath- 
more Paper Co. The exhibition will 
continue to April 15. 


Woman's Place 
in Commerce Is 
Put on Parade 


New York, March 31.—Members of 
the fair sex basked in the glory of 
their own achievements here this 
week as the sixteenth Women’s Ex- 
position of Arts and Sciences un- 
furled its annual mixture of the 
esthetic and commercial. Points of 
interest ranged from Mexican hand- 
craft to modern canning methods 
and from jungle trophies to cooking 
derbies. 

Twenty national advertisers par- 
ticipated in the exposition with edu- 
cational exhibits. The list comprised 
Borden’s Farm Products Co.; Estate 
Stove Co.; Philip Morris & Co., Ltd.; 
General Foods Corporation; Best 
Foods, Inc.; California Packing Cor- 
poration; Swift & Co.; Standard 
Brands, Inc.; Quaker Oats Co.; Kel- 
logg Co.; Kraft-Phenix Cheese Cor- 
poration; McCormick & Co.; Libby, 
McNeil & Libby; Beechnut Packing 
Corporation; Canada Dry, Ine.; Jun- 
ket Desserts; Spry Shortening; 
Tampax; American Export Line. 

Among the Exposition’s features 
that attracted widespread attention 
was the “Court of Honor,” sponsored 
by the Associated Grocery Manu- 
facturers of America. This con- 
sisted of a series of printed scrolls, 
mounted side by side on a wall, list- 
ing the achievements claimed by 
well known food manufacturers in 
behalf of their products. Visitors 
were asked to state “what company 
has contributed most to the improve- 
ment of homemaking,” according to 
the statements on the scrolls. Cash 
prizes were awarded for the best 
statements. 

The annual Exposition award for 
outstanding service in the radio 
world was presented to Kate Smith. 
A & P star over CBS. 
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‘‘What’s the favorite radio program?”’ 252 radio 
editors were asked that question in the Annual Radio Poll conducted by 
Alton Cook of the New York World-Telegram. First place went to Jack 
Benny’s Jell-O Program. Second place went to Fred Allen’s “Town Hall 
Tonight” (for Sal Hepatica and Ipana). 


‘““Who’s the favorite radio comedian ?”’ tn answer 
to this question, the World-Telegram voted Jack Benny, first; Fred Allen, 
second; Phil Baker (for Gulf Oils and Gasolines), seventh; Charles But- 
terworth (for Packard), tenth. 

The radio editors of all Hearst papers had the same question put to 
them by Dinty Doyle of the New York American. First place went to 
Fred Allen. Second place went to Jack Benny. 


‘“‘Who’s tops in announcing ?”’ The World-Telegram Poll 
selected Don Wilson (announcer on the Jell-O show). The Hearst Poll 
selected Harry Von Zell (on staff of Young & Rubicam, announcing 
Ed Wynn’s Spud show, “Town Hall Tonight,” Phil Baker’s Gulf show, 
and Stoopnagle & Budd’s Minute Tapioca show). 


“‘What’s the best night-time serial on the air?”’ 
The Hearst Poll gave the palm to Helen Hayes in “Bambi” (for Sanka 
Coffee). 


‘“‘What’s the fastest climbing comedy team on 


the air?’’ The Hearst editors gave second place to Stoopnagle & 
Budd (for Minute Tapioca). 


Bim 


‘“What’s the outstanding new program of the 


year ?”" Inthe World-Telegram Poll, Fred Astaire’s Packard Hour was 
the only new program to be listed in the “best fifteen.” 


““What’s the outstanding new program idea of 


the year?’’ The Hearst Poll voted Phillips Lord’s, “We, the People” 
(on the air for Calumet Baking Powder) the outstanding new program 
idea of the year. 


“What advertising agency got top honors for 
radio production ??? Inthe Annual Advertising Awards, Young 
& Rubicam was given the Medal Award, inscribed as follows: 


“For outstanding skill in radio production with special reference to 
the Jell-O Program.” 


“‘What advertising agency produces every sin- 
gle one of these programs?” 


y 
Young & Kubicam, le 
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IHC Launches | 
New Line with | 
Color Pageant 


| 
Chicago, April 1—A magazine cam- | 
paign of four-color bleed pages was 
launched this week by International 
Harvester Company to introduce its 
new line of trucks, to maintain | 
its lead in the heavy duty field, and 
to improve its strong position in the | 
bitterly contested light truck sector. 


Ranks Fourth 


International, undisputed leader in 
most of the heavy duty brackets, 
ranked fourth in the light delivery 
truck battle in 1936, according to lat- 
est registration figures. Only Auto- 
car surpassed it in one classification 
in the realm of monsters of the road. 

Though introductory copy for the 
new line emphasizes’ streamlined 
sleekness and beauty, “eye values are 
not the whole story,” according to 
the advertising. “More important 
are the new values beneath the sur- 
face.” 

Lists Color Schedule 


While the magazine advertising, 
compelling in its exploitation of all 
of the values of color, will be the 
spearhead of the new campaign, copy 
in 100 farm papers, 300 daily and 
Sunday newspapers, and 125 business 
papers will follow swiftly. 

The color campaign broke in Life 
and Time this week, to be seen also 
in American Magazine, Business 
Week, Collier's, Forbes, Fortune, Na- 
tion’s Business, News-Week, Review 
of Reviews and The Saturday Eve- 
ning Post. Aubrey, Moore & Wallace, 


Inc., is the agency. 


GIANT LAMP DISPLAY GOES TO 25,000 G-E DEALERS 


This new full-window display focused on a lithographed cut-out of a cherubic boy bearing a 2!/2-foot three-dimensional blowup 
of a 60-watt G-E Mazda lamp has been distributed to 25,000 General Electric Co. dealers throughout the country. Halsco Pulp 


Paper Products Co., New York, produced the giant lamp. 


Screenland Rate Change 
The Screenland Unit basic adver- 
tising rate per black and white page 
will be increased to $1,300, effective 
with the January, 1938, issue. Pres- 
ent rate is $1,200. 


Pochapin Appoints 
Business Extension Service has 
been appointed by M. M. Pochapin, 
Inc., New York City, to handle pro- 


motion on the “Bob Burns” Bazooka, 
Jazz Coronets and other novelties. 


Rodriguez Named 
Arthur F. Rodriguez has been ap- 
pointed as director of the pharma- 
ceutical and biological advertising 
for C. F. Kirk Co., Bloomfield, N. J. 

Medical publications will be used. 


Tigert to WFOY 
Formerly in the commercial de- 
partment of Station WSM, Nashville, 
Tenn., R. W. Tigert has been ap- 
pointed commercial manager of Sta- 
tion WFOY, St. Augustine, Fla. 


Denman Takes New Post 

C. B. Denman, president of the 
National Live Stock Marketing Asso- 
ciation, has retired as president of 
this cooperative to become Agricul- 
tural Counsel for the National Asso- 
ciation of Food Chains. 


Koessler with WROK 


Walter Koessler has been appointed 
sales manager of Station WROK, 
Rockford, Ill. He was formerly with 
WCLO, Janesville, Wis. 


Horlick Radio 


Serial Leads 
Into Contest 


Racine, Wis., March 30.—Adopting 
the latest radio technique of working 
a prize contest into the continuity of 
the program, Horlick’s Malted Milk 
Corporation last night announced on 
its NBC-Blue serial a contest in be- 
half of the junior member of the 
team of Lum and Abner, involving 
prizes valued at $33,894. The total 
number of prizes exceeds 50,000. 

In the radio story, Abner decides 
to go into the lunchroom business 
with Lum and converts his private 
car into a dining room, At the same 
time, he determines to test the met- 
tle of his daughter’s suitor by dis- 
posing of his recently acquired for- 
tune of $100,000. After giving away 
a part of his possessions, he offers 
the remainder for a name for the 
new dining car. 

The contest, to run through April 
25, will require that each entry be 
accompanied by a label from a 50- 
cent or arger size of Horlick’s. 

First prize will be a Nash Ambas- 
sador sedan, and others will include 
nine-tube RCA Victor radios, Alle- 
gheny metal cooking sets, Hamilton 
Beach electric mixers, Schick electric 
razors, Eberhard Faber pen and pen- 
cil sets, Hartmann Skyrobe traveling 
cases and last, but not least, special 
Lum and Abner drink mixers. 

The agency is Lord & Thomas. 


Carson New Esty V. P. 


Gerald H. Carson, for four years 
with William Esty & Co., New York 
agency, has been named vice-presi- 
dent. 


be of genuine creative assistance 


A customer had a problem—a sales problem—the solution of which could be 
hastened by the sagacious use of an appeal, compelling in its presentation. 
* MANZ was called in and asked, “How can we get women to evaluate their 
time, their energies and their charm? If we can accomplish this we can sell 
them more electric kitchen equipment.” * MANZ conceived the answer—the 
correct answer, Substantiation of its correctness is found in the immediate, 
tangible response the customer has already had. * Let us send you a copy of 
this MANZ idea, We have a limited quantity of copies and will be glad to send 
one to anybody interested in receiving it. * Consistency in MANZ idea suc- 
cesses is due to several factors. (1) Adhering to the application of the single 
medium—direct advertising in all its phases. (2) Bearing in mind that eco- 
nomical boundaries must be observed. (3) That regardless of how small a job 
may be from a printer’s standpoint, it may be tremendously important to the 


customer, and that importance must be held inviolable. (4) That value must 


VVUTHER WANT 
ADEA 


be measured by results against cost. 
Therefore, all the economies derived 
from seventy years’ experience and 
through conducting all the operations 
necessary for the complete printing job 
in the one plant. are. passed on to the 


customer, If it is your responsibility 


to increase the sales of your com- 


pany or for a client. call for a MANZ man. He will explain how MANZ can 
or how MANZ mechanical facilities fit exactly 
into the economical production of the smallest or largest of printing jobs. 


Any size job is a MANZ size job—and any or all of its services are available. 


MANZ CORPORATION .. CHICAGO .. NEW YORK 
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CANADA’S GOLDEN PROVINCE 


r CANADA’S MARKETS $‘sstretch AND IN ONTARIO THERE ARE—— fe 
ll from sea to sea . . . nine progressive pro- 546,254 Telephone Subscribers e 
" | vinces with definite needs and multifold 605,805 Wired Homes 
demands. And the national magazines of 497,242 Owner occupied Homes 
By Canada take you right to the most active 489,610 Licensed automobiles 
rf buying markets in these provinces . . . 414,351 Subscriptions to this 
d introduce your product to thousands of group of Magazines 
Canadian homes where demand is active ‘ 
C- and buying power dynamic. The national magazines of Canada offer 
" you a proven key to this market... a key 
rn ONTARIO, for instance, Canada’s premier that has already opened the doors of sales 
province in gold production. Here’s a pro- and profits for many American manufac- 
rb vince that presents to the American manu- turers. 
re facturer an additional market containing WHEN YOU ADVERTISE in the national 
st three and a half million people. Think of magazines of Canada 


the buying power represented bya province 


st. CANADAS MAGAZINES that produces 67°, of the Dominion’s gold; 


@ You get simultaneous national coverage 


ed 52° of its minerals; 52% of its manufac- @ You get concentrated coverage of every 

“a tures; 36°, of its agricultural wealth. Province 

™ @ Your message goes straight to markets 
IN ONTARIO there are 788,643 homes; where buying power is ample and buying 

ob SELL CANADIANS 481,806 urban; and 306,837 rural. action frequent. 
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: Canadian Magazine « Maclean’s Magazine «- Chatelaine 

Hil- : 

nf Canadian Home Journal « National Home Monthly 
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in Advertising 


Advertisin g wasnt always dramatic and 
personal. Only yesterday it ranked dig- 
nity above drama, pictures of the factory 
and the founder over human interest. 
Advertising changed because people 
changed. 

People changed... but not all of them 
were happy in changing. Some hung 
back, others leaped at new ideas, new 
things, new ways of life. These eager 
ones became the preferred prospects for 
advertising that is intimate and im- 
mediate. They bell-wethered the new 
markets. 

It was the eager ones who made pos- 
sible the companionate cigarette. Who 
took the tops off men’s bathing suits 
and put radios in automobiles. They 
made bars and airlines coeducational. 
They forced volume marketers to recog- 
nize prospects as people. 

Inevitably, they had to have a maga- 
zine; inevitably, that magazine was 
Liberty. Moulded in their own image, 
Liberty was created quick and hearty, 


full-flavored with life as they live it. 
Projection of the national front page, 
it backgrounds and foregrounds what 
these eager millions are thinking. 


Too young and alive to look back- 
ward, these eager ones force the editors 
to keep pace with their changzng current 
interests. Because Liberty —by and large 
—is bought issue by issue, they make its 
very existence depend on its feeling for 
the public pulse. 

How well Liberty does this job can be 
measured by only one yardstick. There zs 
only one yardstick for public interest — 
“the box office”... “the gate”... “the take.” 
This is true of movies and books and 
prize fights, of merchandise—and mag- 
azines. Measured this way, Liberty zs 
“box office.” So close are its editors to 
people that it has the biggest news- 
stand “gate” of all weeklies. The largest 
retail (single copy ) sale in the business. 


Box office advertising in this box office 
magazine means sales. 


THE MARCH 27TH LIBERTY IS THE LARGEST IN 6 YEARS OF MACFADDEN PUBLISHING. MARCH IS THE 
| BIGGEST MONTH—ADVERTISERS SPENT $370,630—WHICH IS $111,656 MORE THAN IN MARCH LAST YEAR. 
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Displays Mark | FIRST AID FOR SALES Basing Point | TEST TIE-UP OF CREAM AND SOAP . 
Promotions for | || System Leads 
' ‘d Week NATIONAL FIRST AID WEEK so FTC Charoes 
First Aid Wee O arg 
meee Chicago, April 1.—Drug and _sur- , Washington, D. C., April 1—Both ee ee 
gical manufacturers have placed | | the Federal Trade Commission act , aR. , 
display foremost in promotions for| | and the Robinson-Patman Act have ‘ Pp eee fi 
National First Aid Week, May 16-22. | | been violated by the Cast Iron Soil ‘ 
Bauer and Black. Chicago, have Pipe Association and 35 members, | 
also released copy in business pa- the F. T. C. charged this week in a| 
pers. | formal complaint which poprenmnnes | 
This firm, with Stearns and Parke-| | a continuation of the organization’s | 
Davis, both of Detroit, has concen- fight on the basing point system. — 
trated on dealer displays which fea-| | . Under the Birmingham lh he : 
ture packaging, low price assort- pes aymem. _ bd bd ~ & i 7 
ments and prominent mention of| | | cast iron pipe, wherever produced, is ; 
NFAW week | |sold at delivered prices equivalent to ERE to one of the mest conentions! combination efor you hove . 
= ls | | |the base price fixed at Birmingham, ie sane apn iy dee pom says foedh gly DI, Ad 
: Ala., plus the freight rate from Bir- gn oo eee 
Starts Newspaper Drive | mingham to the buyer's freight sta- aus i aun ip some ommasebeanang tubes of exmapeann 
Zot Machineless Permanent | tion, wherever located. From the de on em te ‘ ~ > 
ee ee ie | ivered prices are deducted, the F. eee 
Inc., New York, will launch an ad.| | C. charges, trade discounts which oelbamenpte auntie tine: tom tae 
vertising campaign in about 250 | vary for buyers of different classes, More Than The Cost of 5 Bars of See conan ab mich none third more wae abn mater! ha 
» » ot jaundry soaps in . 
newspapers beginning the first week] | though uniform to buyers of the prove that It hae greater washieg power them other soaps tested — 
in April. Grey Advertising Agency, Se + |same class. AMERICAN eyo dissolves almost instantly into 
Inc., New York, is in charge. 7 ; Soden ctitess emmlanp, tating, @ taed camees aaa, ten 
Pharmaceutical manufacturers are laying Prices Uniform, Charge FAMILY why white fabrica come out snowy white—why colored fabrics are more 
a plans for promotion of the 1937 National 7 : i ? ers yer eee ee : 
“ ° ” First Aid Week with this effective displa Under the Birmingham plus sys pony cone ; 
Start “Art Instruction by Bauer & Bleck, Chicago, among the |te™, the complaint alleges. each SOAP We urge you te acca this bargain oer at once. It a god oaly 
Watson-Guptill Publications, Inc.,| variegated point of sale. pieces de- member of the association makes a eatin tedeaue 
New York, has launched publication] veloped for the "Week" scheduled May | delivered price identical with that At Your Dealer’s Now ini dee neaeuaimatmemeliee 
of Art Instruction, a monthly. 16-22. made by every other producer ad- ; 
Se — am American Family ¢qsse 
4 In large space newspaper copy, Procter & Gamble Co. is testin3 in the Chicago 
area a special American Family Soap offer including a Pond's cold cream tube 
for | cent extra. It is the first time Pond's has been offered in such a 
combination. 
| hering to the method, to any given Telechron Lists Schedule 
customer, wherever located, such uni- | Ww Citase Cc pay 
form pricing being carried on with Mi —sow jet ony en a a 
the knowledge that all other produc- | . la Oi mac heap ecr i eagle chr 
oe F : aa ~|will start an extensive consumer 
ers following the system will quote | campaign at the end of March, using 
identical delivered prices. Good Housekeeping, House and Gar- 
The result, according to the F. T.| gen, Life and The Saturday Evening 
C., is to cause buyers to pay artifi-| Post. Business papers will also be 
cially enhanced prices and to lecsen| used, 
and restrain competition. It also al- com 
leges that the defendants adopted McDonald To Ad-Masters 
uniform terms of sale, a standard R. W. McDonald, formerly with 
contract and a uniform system of} Leech Illustrators of New York, has 
’ classification of buyers, with prefer-| joined Ad-Masters Advertising, Inc.. 
ential discounts to certain classes. Washington, D. C. 
20,000 Ohi 
M d Mrs. A ) wo 
oe ‘ | 
r. an rs. America are Liquor Signs No 
“a Di e O t + Bi W | | Must Come Off - 
ining Out—in a Big Way! — | 
| Columbus, O., March 30.— About € 
| 20,000 Ohio liquor holders must tear 
, ’ ; , x . | down their advertising signs, as the » 
Restaurants are prospering! This tain and increase their present daily result of a mandate from the State 
‘ ‘ ‘ “ . Supreme Court, which apparently 
active and ever-growing industry is business volume. | ends a bitter fight over a pare of 
7° : . p ,the Liquor Board. 
2 lo ahead of its 1929 boom record How recently have you investi- | When the order was first issued, £2... 
already! ee ‘ P the retailers repaired to the courts | 
os ‘ - , gated vend por nenags a active, lager gesteng to Ser a ee O matter how tough a Par 
r. an rs. Ameri inin expandin in ion, and two responded by issuing yy 
ca are g P g ustry 3 for the the necessary prohibition. The Ohio | ‘ _— may have been find 
} . out—IN A BIG WAY! For fifteen sale of your products? A concen- Supreme Court, however, stepped into| _ ing in the Production Open— 
A en c tage the breach with the ultimatum that | Remember that there need 
and a half million meals, Mr. and trated, well directed merchandising the board's proscription of advertis-| seats nae 
| ie M ; gues ie ; : ing signs is valid. | SO 80 CPE 88 Te Sreen 
j tees rs. America pay a 5!/, million dol- program in this field will reap rich The regulation provides that “all! of Newspaper Reproduction— 
4 lar check to restaurants every day. rewards for you. aaron signs on a premises of a| Because that new club called 
iolder of a retail permit, advertis- 
. . | the Tenaplate has made new 
That is why the restaurant indust 7 ing a particular brand of beer, malt 
per ol " & ad Your sales approach to this im- beverages, highballs, cocktails, frag jump shots possible. 
oday ranks among the top hive re- . ° mixed beverages, wine or spirituous | 
" : 4 ‘ a a . p portant market should include its nner are on or spirituou J As you pie . — (we 
tail industries in the . — cn te shai ope, we hope) lenaplate is 
=e leadin ublication THE AME 4 George C. Eppley. chairman of the 
. 9 P F RI Liquor Board, asserted that immedi- the patented new process that 
Restaurants are doing a RECORD CAN RESTAURANT MAGAZINE. ate enforcement of the regulation gave birth to P. & A. Direct 
x , will be undertaken as the result of Pressure Precision M —_ 
volume. They are buying at a the choice of most restaurant men the Supreme Court decision. Subor- | omnes ; Ss we . ; 
. ° dinates were less assured, referring arking .Drand new highs 
RECORD pace to serve, satisfy, re- and most restaurant advertisers. det tes abhniabhens on te tain in newspaper campaigns — 
on “ | Recognizing no stymies from 
Our Research Department has completed surveys on Newspapers for Tastyeast fine line or half-tone copy. 
@ | every important product used in the restaurant field. } @ The Tastyeast Jesters radio pro- ish th ? ‘ 
They're free. Request those in which you are interested. gram, heard over the National Broad. Wish the facts? They're 
casting Co. Blue Network, is to be interesting. 
supported by an additional news 
paper campaign in 30 leading mar- 
. kets. Peck Advertising Agency, Inc., 
h; e New York, is in charge with Ivon ® 
2 CAmoucan. Newman, account executive. Pa rt Yl d g e 
2) PATTERSON PUBLISHING COMPANY Peon Toe See & Andersen 
my Incorporated 1906 ue Oral Hygiene Publications, Pitts- 
(Also Publishers of Club Management) nh pg ee John e & 
ce a om ie +. ek . = ownes, as Western manager with 
un oe Cleveland, Ohio. Pacific ¢ y lath ag headquarters in the company’s Chi- 712 FEDERAL STREET 
iio ce: %. 32nd St., eveland, iO. ‘acitic Coas epresentatives: Talte . ae, a 2 > > 2g (lac j | 
Reilly, Russ Bldg.. San Prenciacn. Gordon Sinenaen, 536 -~ Hill St. 7 p Ris ~ — office in the Peoples Gas Build- HARrison 3732 t 
, 5 ing. He has been a member of the| 
home staff since 1929. — ; q 
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April 5, 1937 - ADVERTISING AGE 


National Affairs is the most important subject in America today ..... it 


involves everybody, is important to everybody ..... But while everybody 
is involved and everybody is interested, it is the most important people who 


are the most excited and interested, the ones most importantly involved. 


Important people have important interests. Their position is important. 
Government action affects them at every turn. So, to important people 


nothing is more important today than the news of National Affairs. 


One publication—the U. S. NEWS—devotes all its time, all its attention to 
National Affairs— exclusively, completely. In the thinking of many im- 
portant people, therefore, The U. S. NEWS becomes the most important 
publication in America today. 


Advertising in an important medium takes on added importance itself, 
It is thought of by those who read it as being meant especially for 
them—it commands their attention and penetrates their thinking, 


The Umited States News 


ALL IMPORTANT NEWS FOR ALL IMPORTANT PEOPLE 


The only national class publication with such a commanding page size. 
EVENLY DISTRIBUTED ACROSS THE CONTINENT TO 70,000 IMPORTANT PEOPLE 


EXECUTIVE OFFICES 
NEW YORK OFFICE UNITED STATES NEWS BUILDING CHICAGO OFFICE 
247 PARK AVENUE WASHINGTON, D. C. 180 NO. MICHIGAN AVENUE 


P. S. to advertisers: 


70,000 important people can be reached economically 
by advertisers in cycles of 13 full pages—impressively, 


dominatingly. Remember, there is no substitute .... | aeee 
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Larsen, Black 


CAKE CUT FOR wow BIRTHDAY 


Get New Posts | | 
in Time Shift 


New York, March 30.—Roy E. Lar- | 
sen was named today as publisher of 
Life, by Time, Inc., the parent com- 
pany, with which he has been asso- 
ciated since 1922. 

Howard Black, advertising man- | 
ager of Time since 1933, was ap- 
pointed advertising director of Life, 
a newly created post. George Sadler 
continues as advertising manager. 

The shifts are in line with a new 
policy announced by Henry R. Luce, 
president, in which individual pub- 
lishers will be selected for all pub- 
lications of this group: The Archi- 
tectural Forum, Fortune, Time, and 
the newsreel and radio feature, The 
March of Time. The post of adver- 
tising director will be created in each 
unit, in addition to the existing post 


of advertising manager. 


Moskovics Promoted 
For several years a member of the 
local sales department of Station 
KNX, San Francisco, George L. Mos- 
kovics has been named to service na- 


KIDO to Join NBC 


| 
| 


sidiary for Columbia Broadcasting | group of the National Broadcasting 
System owned and operated stations. IC ompany about July 1 when _ the 
Mr. Moskovics succeeds Elmer D. Pe-| necessary connecting facilities be-|ton ave., into space 


derson who has become station man-| come available, according to Lenox) nied hv the J. Walter 


ager of KOL, Seattle. R. Lohr, NBC president. | Company. 


“US B CLUB 


PLANS BIG 35TH 
BIRTHDAY FETE 


Cleveland, April 1. Having 
watched advertising develop into a 
major industry during the past 
thirty-five years, the Cleveland Ad- 
vertising Club, as part of its 35th 
anniversary celebration, will  at- 
tempt to predict its course for the 
next 35 years. 

This analysis of advertising’s fu- 
ture will be one of the highlights of 
the club’s” three-day anniversary 
program which begins April 15. It 
will take the form of an advertising 
symposium to be held on the final 
day. Nationally-known speakers at 
the symposium and their subjects 
will be: 


Mrs. De Emmett Bradshaw prepares to cut the cake for her husband (seated) 

who is president of the Sovereign Camp of the Woodmen of the World, owners 

of Radio Station WOW, Omaha, which celebrates its I4th anniversary April 2. 
William Ruess, WOW personnel director, watches the operation. 


Walter Lowen Moves 


tional spot accounts on KNX and KIDO, Boise, Idaho, will become Walter A. Lowen, New York, place- 
represent radio sales, spot sales sub-| affiliated with the North Mountain| ment specialist, operating in the ad- 
| Vertising field, is moving his offices 
|to the Graybar building, 420 Lexing- 


Frederic R. Gamble, executive sec- 
|retary, American Association of Ad- 
| vertising Agencies; Allen L. Billing- 
sley, president, Fuller & Smith & 


| Ross. Inc.; Lawrence Siegfried, edi- 
jtor, American Printer; Professor 
Kenneth Dameron, professor of mar- 


keting, Ohio State University; Allan 


Steel Corporation. 


The Spiral organization is elastic enough to adjust itself to unusual demands... . When, 


because of exceptional circumstances, a job cannot be sent to a Spiral plant, a Spiral 


plant comes to the job! .. . Spiral equipment, personnel 
and materials are transplanted to become a part of the 
client's own organization, if by this means, the job can 


best be produced rapidly, accurately, promptly and 


economically! 


@ Semi-concealed Spiral e Completely concealed 


Spiral @ Single Spiral e Double Spiral e Metallic | ness 


Spiral @ Colored Spiral e Kamket Loose-leaf, etc. Plant x98 


CASH AWARDS Enter your Spiral-bound catalogs, 


brochures, publications, etc....in the SPIRAL [pinding tation 
| being ri 
BINDING PRODUCTS EXHIBITION, to be held — }/ Zork 
Spiral. 


adaptability lity ustrate 


October, 1937. Ask your Spiral representative. J since 


»Pira Orga; 


SPIRAL BINDING COMPANY, 


Spiral. Bind 19a oee oe | 
With Floating Equip | 


ment 
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INC. 


MANUFACTURERS OF MODERN Witt viable’ 
148 LAFAYETTE STREET «© NEW YORK « CANAL 6-0865 


FACTORIES AND OFFICES: HOLYOKE, MASS., 54 Winter St.; CHICAGO, ILL., 732 Sherman St 
470 Atlantic Ave.; ST. LOUIS, 105 S. 9th S#.; CLEVELAND, 1101 Power Ave. LICENSEES: BALT/IMORE 
Saratoga St.; ROCHESTER, Wm. F. Zahrnd+ & Sons, 77 St. Paul St.: DETROIT, The Burkhardt Company. La 
J. A. Pelezzare, 1220 Maple Ave.; SAN FRANCISCO, T. J. Cardoza, Ltd., 511 Howard St. REPRESENTATIVES: PITTSBURGH. S_A 


421-427 7th Ave.; NEWARK, N. J., Brown & McEwan, Inc. 71 Clinton St. 
Manufactured under U.S. Patent 


| PHILADELPHIA, 


124 N. 15th St.; BOSTON, 


The Oscar T. Smith & Son Co., 407 E. 
Second Sts.; LOS ANGELES, 


stewart Co., 


s !.516.932, 1.942.026 1.985.776. Other pats. pending. Patents for Spiral Binding owned by Spiral Binding Co 


LEAVES ARMSTRONG 


Arthur K. Barnes, for the last five years 
advertising manager, Armstrong Cork 
Co., Lancaster, Pa., will resign May | 
to become vice-president in charge of 
sales of Fontana Farms Co., Fontana, 
Calif. He will be succeeded by his 
assistant, James P. Young. 


Brown, president, Association of Na- 
tional Advertisers; Stanley A. Knise- 
ly, advertising director, Republic 


Special awards: will be made at 


the opening luncheon to advertising 
club members active in the organiza- 
tion for 25 years or more. Those to 
be honored are: 

Ben F. Corday, Petrequin Paper 
Co.; Morris A. Black; Guy Disbro, 
W. S. Tyler Co.; Robert E. Fowler, 
Cleveland Window Cleaning Co.; 
Wilson H. Gustin, J. B. Pearce Co.; 
William T. Higbee, The Higbee Co.; 
William Handler; Wilbur H. Hyde, 
Abner Royce Co.; Carl Lezius, 
Lezius-Hiles Co.; E. E. Merville, 
Spencerian College; Carl Moellman, 
Continental Lithograph Corporation; 
E. A. Petrequin, Petrequin Paper 
Co.; Warren C, Platt, National Pe- 
troleum Publishing Co.; R. C. Rice, 
Corday & Gross Co.; William G. 
Rose, William Ganson Rose, Inc.; 
J. E. Wilkinson, Chandler & Price 
Co.; Harland J. Wright; Will Shel- 
don Gilbert, Aetna Insurance Agen- 
cy; Clyde E. Horton, Fuller & Smith 
& Ross, Inc.; Albert H. Madigan, 
W. N. Gates Co.; William J. Rad- 
datz; and Carl Marvin, Interstate 
Advertising Agency. 

A three-day advertising exhibit on 
the mezzanine floor of Hotel Statler 
is planned as an added feature of 
the celebration. It will be a display 
of the work of artists, photographers, 
layout men, and all forms of adver- 
tising procedure. 

The anniversary program will be 
concluded by a formal ball on Sat- 
urday evening, April 17. The ball 
will be attended by civic leaders of 
Cleveland, Advertising Club mem- 
bers and their guests. Guest speak- 
er of the occasion will be Newton D. 
Baker, former secretary of war, 
who will address the assemblage on 
the subject, ‘“Tomorrow’s Challenge 
to Advertising.” 


Burton with Kudner 
J. C. Burton, formerly with Young 
& Rubicam, Ine., New York, has 
joined the copy staff of Arthur Kud- 
ner, Inc., New York. 


Member Station 
Columbia Broadcasting System 


IN 
NASHVILLE 


WLAC 


5,000 WATTS 
J. T. WARD 


President 
e 


Paul H. Raymer Co., 
National Representatives 
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EXPORTERS TOLD 
10 ADOPT LONG 
RANGE PLANNING 


Rosy Market Picture Given 
Managers Club 


New York, March 30.—Finding 
‘he export outlook exceedingly 
promising, the 20th anniversary 


vet-together of export executives un- 
dey the auspices of the Export Man- 
agers Club of New York today con- 
sidered means of solidifying the 
\merican exporter in foreign mar- 
kets through better, longer range 
planning with a wary eye on the 
possibility of overselling. 

“Cumulative effect in export is 
the key to success,” said Harold N. 
Elterich, N. W. Ayer & Son, Inc., 
Philadelphia, who discussed adver- 
tising and sales promotion pro- 
grams. “For best results there is 
no substitute for a sustained ef- 
fort, maintained without let-down 
and without switching from one 
form of advertising to another.” 

Mr. Elterich advised concentrated 
cultivation of a half dozen foreign 
markets over thin coverage of 
many. The need for establishing 
confidence in the character of the 
company behind the product is 
even more important in advertising 
beyond American borders than with- 
in them, where this has assumed 
special significance in recent 
years. 


Tell Whole Story 


discussions with foreign 
agents and dealers usually reveal 
their insistance upon short adver- 
tisements. Mr. Elterich disagreed 
with this stand. 

“Wherever possible,’ he — said, 
“each advertisement should carry 
the full and complete story of the 
product and its uses. After all, 
each product has features of its 
own which make it different from 
the others, and these should be em- 
phatically told in each and every 
advertisement. 

‘Another controversy that invari- 
ably arises among exporters is that 
ff the advisability of adapting do- 
mestic copy abroad. In many 
cases it is necessary to prepare spe- 
cial copy for export use, but more 
often than not, particularly as re- 
cards packaged goods in everyday 
ise. a sound copy appeal that 
brings results in America will like- 
wise do the job in any other market 
of the world. 


Copy 


Train For Sales 


~~ D. Lehn, Underwood Elliott 
Fisher Co., discussed co-operative 
dealer advertising as a means for 
multiplication of profitable sales. 
Selling the dealer first is accom- 
plished by sales training courses. 
Electrotypes are supplied foreign 
dealers primarily to permit use of 
‘he art work. Copy is translated 
hy the dealer, 
word of caution was voiced in 
haper prepared by E. A. Emerson, 
\rmeco International Corporation, 
Middletown, O. Special care must 
‘© taken not to antagonize certain 
‘lal, religious or political groups, 


\ 


© emphasized. 
Roger L. Bracken, Millers Falls 
‘0. Greenfield, Mass., took issue 


With Mr. Elterich on his preference 
“heavy reading matter” and de- 
ed that in the automotive, radio 
specialty trades, so far as trade 
papers are concerned, illustrations 

‘Died with the manufacturer’s 

® and trademark bring larger 


eturns, 


W. Nichol, vice-president and 
‘ral manager, International Busi- 


Multigraphing Mimeographing 
Addressing and All Mailing Service 
THE LETTER SHOP, INC. 


440 S. Dearborn St., Chicago 
Telephone Wabash 8655-8656 


ness Machines Corporation, was the 
principal speaker on the overseas 
sales organization, stressing the 
fact that the foreign division should 
not be treated as something remote 
and sufficient to itself, but should 
be coordinated in function with the 
domestic division. 


Long Range Course Urged 


E. W. Watts, president, United 
States Machinery Company, declared 
that export trade cannot be profit- 
ably developed except by long range 
planning, suggesting a five year pe- 
riod as the minimum. 

John Abbink, president, Business 
Publishers International Corpora- 
tion, described improvemeat in Amer- 
ica’s foreign trade resulting from 
Europe’s interest in armament. 


2 NEW MANAGERS 


Charles G. Burke (left) will be transferred 
early in April to manage the Detroit office 
in the New Center Bldg., of Free & Peters, 
Inc. W. W. Woodbridge is newly-ap- 
pointed manager of the Red Cedar 
Shingle Bureau, Seattle, Wash. 


Canada Court 


Upholds B. V. D. 
Collar Patent 


Ottawa, March 29.—Patents for 


the Trubenized collar, owned by the 
B.V.D. Company, were upheld in a 


decision of the Supreme Court of 


Canada, in the case of B.V.D. against 


the Canadian Celanese Corporation, 
whose patent on the fused collar 
process was held to be invalid. 

The Celanese Corporation claimed 
prior right within a year from the 
first appearance of the Trubenized 
collar in 1934, with litigation started 
in the United States, Canada and 


England, some still pending. 

Early in 1936 the Exchequer court 
of Canada held one of two Celanese 
patents invalid, and the other valid 
and infringed by B.V.D., who ap 
pealed this decision to the Supreme 
Court, and was subsequently upheld. 
Celanese did not appeal that part of 
the decision which held one of its 
patents to be invalid. 

Similar issues were joined in the 
United States courts almost two 
years ago, and are expected to come 
to trial shortly. 

The Trubenizing process is stated 
to combine two seemingly paradox- 
ical qualities. The plies of the col- 
lar are adhesively bound together so 
as to permanently stiffen it, yet it 
remains as porous as the natural 
fabric. 


Mt 


..in more ways than one! 


TWO OF LOUISVILLE’S LARGEST DEPARTMENT STORES 
HAVE GREATEST SINGLE DAY’S SALES IN HISTORY 


B A Cc O N ; Ss = =« The biggest single day's business in the 
93-year history of our store was transacted Saturday, March 20th, 


in the semi-annual Women’s Day sale. On the basis of the Sale 


Figures March business should show a 60% increase over 1936. . 7 


KAUFMAN’S. .. . “Our sales last Monday, March 


22nd, were more than 10% larger than any other single day's 


volume in our 58 years of business. This increase was made in 


spite of the fact that our basement departments were closed... 


/ 


These papers carry your message into one of the best PROFIT 


MARKETS in America today .. a ready money market where people 


are satisfying their wants as well as their needs . . a market which offers 


greater sales opportunities for your product... 


THE COURIER-JOURNAL 
THE LOUISVILLE TIMES 


Represented Nationally by The Branham Company 


WHAS 


Edward Petry & Co. 
National Representatives 
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ADVERTISING AGE 


April 5, 1937 


Chains Shorten 
Store Hours in 
Chicago Area 


Chicago, April 1——Four retail food 
chains, the A&P, Jewel, Kroger-Con- 
sumers and National Tea, released 
copy today to local newspapers an- 
nouncing reduced store hours and a 
shorter work week for all employes. 

Stores will open at 8:30 a. m. in- 
stead of 8 and close half an hour 


earlier. Two hours will be cut off 
Saturdays. There will be no decrease 
in pay. 


Maximum Hours Reduced 


This measure, although part of a 
national trend among other retailers 
will be effective for these claims in 
the Chicago trading zone only. It 
reduces the maximum hours per 
week for any employe to 53. Store 
managers and other workers whose 
term of service warrants will deduct 
another half day from this figure. 

Joint announcement of the move 
was handled by Mr. H. Alexander, 
sales department of the A&P, who 
said possible nation-wide extension 
of the measure would be subject to 
conditions in the various states. 


se mne ug eee end theron sore 


JOINT ANNOUNCEMENT 


WE'VE GOT 


MONDAY te FRIDAY INCLUSIVE 
OPEN 6:30 A.M.- CLOSE 6:00 P.M. 


SATURDAY 
OPEN 6:30 A.M.-—CLOSE 8:00 P.M. 


SPORT PROGRAM 
FOR ROI-TAN 10 
START APRIL 9 


te leeeed bake are hereweh 


New York, March 31.—The Amer- 
ican Tobacco Co. through Lawrence 
C. Gumbinner Advertising Agency, 
New York, will begin a new com- 
mentating program for  Roi-Tan 
cigars, entitled “Man to Man 
Sports,” over the Pacific Coast group 
of CBS stations, excepting Spokane, 
Monday, April 5. Air time is Mon- 


cee eeat Mendey Apr 


* B*P FOOD STORES - 
* KROGER CONSUMERS - 


week to announce in 


power Wine 


The Stewart McIn 
couver, B. C., 


Ltd. Ostrich Brand 
featured. 


JEWEL FOOD STORES - 
NATIONAL TEA CO. - 


Four Chicago chain stores joined last 


apy space shortened store hours. 


has launched a cam- 
paign in Western Canadian newspa- 
pers for South African Wine Estates, 


day, Wednesday and Friday, 10:30 to 
10:45 p. m. EST. The feature orig- 
inates at KNX, Hollywood. 

Also effective Monday is a re- 
newal of the Lysol program starring 


large newspaper | 1, Allan R. Dafoe Monday, Wednes- 
day and Friday from 11:45 to 12 
nemo —— noon EST on 29 CBS stations. Len- 
nen & Mitchell, Inc., New York, 
Promoted handles this program for Lehn & 


tosh, Ltd., Van- 


Fink Products Co. 

Procter & Gamble Co., for Crisco, 
launches the “Women’s Magazine of 
the Air” on five NBC-Red Pacific 
|network stations from 3:30 to 3:45 


brandy is being 


GOAL: 


“2 CARS 


IN EVERY GARAGE” 


Last year, 2-car 
of all the new cars sold in 
County. 

about this 
in the U. 
bile miles 
‘Times 
ment. 


TR RR 


‘ 


families bought 41.2‘ 


Los Angeles 


For additional interesting facts 
most fertile automotive market 
S. (where 19 million automo- 
are totaled daily), write The 
Marketing and Survey Depart- 


—m ey 


wy ip 
RR \ 


INTERESTED IN 


GOOD COOKS? 


Recently, 


16,000 of this city’s best food 


buyers stormed the National Livestock 


and Meat Board Cooking School— 


event sponsored 
‘Times. 
say: 
could have done better) 


exclusively 


“an 


by ‘The 


(‘To our space-buyer friends, we 
What other newspaper in the 


v . 
+. * 


THE “PURLINE’ 


STEERING WHEEL 
DINERS 


We think the novel Los Angeles habit of 
automobile 
offers opportunities galore to alert ad- 
People who dine-as-they-park 
would like to know they are getting ad- 
vertised quality foods. Why not tell 
them’ ‘The ‘Times will carry your mes- 
sage to 191,411 prospects on a week-day, 
305,399 on a Sunday at half the 
usual cost! below. ) 


having dinner served in your 


vertisers. 


(See “Purline” 


measures ad- 
vertising costs here in an utterly new 
way. A Purline is the cost per line per 
dollars of purchasing | power 

For The 'Times, it is only 47¢ 
for other newspapers from $1.00 to $1.16. 
Thus, in Los Angeles, The Times dou- 
bles the sales expectancy of advertising 
dollars. For further Purline data. or in- 
formation on local selling problems, write 
The Williams, 


Lawrence York, Chi- 


billion 
reached. 


Times, Los Angeles, 


or 
and Cresmer, New 
cago, Detroit, San Franclico. 


LOS ANGELES TIMES 


‘LARGEST MORNING CIRCULATION 


IN THE WEST 


ANIMATED 


at: 


Glenmore 


This new three-dimensional store display 

for Glenmore Distilleries is operated by 

the dealer who snaps down the easel to 

make the real, rounded head of a “Ken- 

tucky Colonel” pop out. Lithography 
is by Einson-Freeman Co., New York. 


p. m. PST Monday through Friday, 
changing to 2:45 to 3 p. m. April 26. 
Compton Advertising, Inc., New 
York, is in charge. 

Ford Motor Company Dealers, 
through N. Y. Ayer & Son, Inc., have 
renewed their contract for 13 weeks 
effective Tuesday, covering ‘Watch 
the Fun Go By,” with Al Pearce and 
His Gang, over a coast-to-coast Co- 
lumbia network, 9 to 9:30 p. m. EST, 
with rebroadcast at midnight. 

Replacing two-year old “Welcome 
Valley,” a new radio show, “It Can 
Be Done,” with Edgar A. Guest, 
Frankie Masters’ orchestra and 
singing ensemble, will start Tues- 
day, 8:30 to 9 p. m. EST, over the 
NBC Blue network under Household 
Finance Corporation sponsorship. 
Batten, Barton, Durstine & Osborn, 
Inc., Chicago, is the agency. 


Puzzzlewit Plugs Peter’s 


For Peter’s shoes, International 
Shoe Co., St. Louis, Tuesday will be- 
gin a program, “Dr. Peter Puzzlewit,” 
on seven NBC Blue Pacific stations 
Tuesdays, 8 to 8:30 p. m. PST. Lon 
Advertising Service, San Francisco, 
directs the activity. 

“Husbands and Wives,” 8 to 8:30 
p. m. EST over the coast-to-coast 
NBC Blue network Tuesdays has 
been renewed by Lamont Corliss & 
Co., Pond’s cream and face powder. 
The agency is J. Walter Thompson 
Co., Inc., New York. 

Campbell Soup Company’s _pro- 
gram over the nationwide WABC- 
Columbia network Wednesday, 8:30 
to 9 p. m. EST takes on new talent, 
Ken Murray, comedian, and Tony 
“Oswald” Labriola, his stooge, to 
succeed George Burns and Gracie 
Allen April 7%. The program orig- 
inates at the CBS Hollywood Play- 
house. F. Wallis Armstrong Com- 
pany is in charge. 

On the same day, Sinclair Refin- 
ing Company inaugurates a Wednes- 
day and Friday, 10:30 to 10:45 p. m. 
EST series featuring Babe Ruth 
over 59 Columbia stations. Federal 
Advertising Agency, Inc., New York, 
handles the account. 


Renews Beauty Forum 


McKesson & Robbins, Inc., 
port, Conn., tooth powder, 
newed ‘Meadows’ Beauty 


Bridge- 
has _ re- 
Forum,” 


effective April 8. Brown & Tarcher, 
Inc., New York, is the agency. The 
program is aired Thursdays, 9:45 to 
10 a. m. EST over Mutual Broadcast- 
ing System stations WOR, WGAR, 
and 10:30 to 
EST over 


WAAB and CKLW 
10:45 a. m. 
and WHB. 


WGN, KOIL 


Business Art 
Is Baltimore 


Show's Motif 


Baltimore, Md., March 30.— The 
Baltimore Museum of Art during 
May will present the First Annual 
Advertising Art Exhibition of Balti- 
more artists, to the motif of “Art 
for Business Sake.” 

The exhibit will be of advertising 
and illustrative arts and crafts, and 
will be unrestricted in style, medium 
or method. All phases of artists’ 
work including color _ illustration, 
black and whites, paint posters, label 
designs, displays, industrial style, 


and the artist’s own idea of illustra- | 


tion will be shown. 

The exhibit is purely a civic enter 
prise. There will be no sponsors, no 
awards or prizes. The registration 
fees will be used to promote the ex- 
hibition. The purpose will be to 
foster a more comprehensive show- 
ing of individual art styles and tech- 
niques that are adapted to com- 
mercial use. Roland K, McKinney, 
director of the Art Museum, is in 
charge. 


“Twin Stars” on CBS 


A switch of networks has placed 
the “1937 Edition of Twin Stars,” 
starring Victor Moore and Helen 
Broderick, on the air Sunday from 
8 to 8:30 p. m. EST over a Columbia 
hook-up of 66. stations, effective 
March 28. McCann-Erickson, Inc., is 
in charge. With the same sponsor, 
the program previously occupied the 
9:30 to 10.00 p. m. spot on an NBC 
Blue Network. 


Drug Meet May 25-27 

The 55th annual convention of the 
Proprietary Association will be held 
May 25-27 at the Hotel Biltmore, New 
York. Frank A. Blair, president, will 
preside at the general _ sessions, 
while departmental meetings will be 
devoted to advertising, scientific 
matters, foreign trade, and veteri- 
nary problems. 


. . . 

Harris Joins Fairfax 
William B. Harris, for six years 
assistant to the president of the Na- 
tional Industrial Conference Board, 
New York, and formerly associated 
with Forum, has been appointed vice 
president of the H. W. Fairfax Ad- 

vertising Agency, Inc., New York. 


Randall to Jones Co. 


The Randall Co., Cincinnati, 
appointed The Ralph H. Jones Co., 
New York and Cincinnati, as adver- 
tising counsel. A campaign featur- 
ing the Randall line of office special- 
ties is being prepared for newspapers 
and magazines. 


has 


the Ford 
“Universal 


Another program of 
Motor Company Dealers, 
Rhythm,” will change networks 
effective April 10 under a 13-week 
renewal. New time is Saturday, 7 to 
7:30 p. m. EST on the NBC Red net- 
work instead of 9 to 9:30 p. m. EST, 
NBC Blue network. N. W. Ayer & 
Son, Ine., has charge. 

Armin-Varady, Inc., New York, has 
renewed, effective April 11, its cos- 
metic program on the Mutual Broad- 
casting System featuring Ted 
Weems’ orchestra. Baggaley-Horton 
& Hoyt, Inc., Chicago, directs the ac 
count. The program is_ presented 
Sundays 12:30 to 1 p. m. EST on 
WOR, WGN, WLW, CKLW, WAAB 
WGR, WGAR, WCAE, WBAL, and 
WMCA. 


new... timely 


‘essen PHOTOGRAPHS 


Ready - to- use 
tions’’ submitted 10 days approval 
by mail from world’s largest file. 
Cost only $10 each. Model releases 
for advertising use. 


Be Meine, || UNDERWOOD & UNDERWOOD 


NEW YORK 


**Reserve Illustra: 


CHICAGO DETRO!! 


TORONTO 
MONTREAL 
WINNIPEG 
LONDON, Eng 


GIBBONS KNOWS CANADA | 


J. J. GIBBONS LIMITED - 


ADVERTISING AGENTS + 
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a. f 
MODEL PROMOTION M d A ° ] of the Alley” perfumes. ee. 
STORES’ —— Names " 0 ur er pri Some serious editorial matter re- me 
vertising anagers " mains, notably a page account of 
The Borden Company of New York FE O;O l 3 Pp uUuLZzZ l @ | the origin of April Fool, and service : 
2 e NSATISFACTORY has transferred T. L. Burch, adver- a ame | copy for advertisers. “2 
- tising manager of the manufactured 4 CRDA N - 
if | iy products division, to the sales divi- in ews 
= sion, nee a Bakon Yeast Expands 
a . Del Dunning will replace him. , Wi ‘ 3 r 
The F LIST REVEALED Other division advertising managers Chicago, March 31.—This week’s mies ete Geen ae * 
‘ing 4 named were J. 0. Bickmore, Eagle issue of the CRDA News, house Or-| partment and chain stores, promotion ' 
ual Brand Magic Milk; J. _ Madden, gan of the Chicago Retail Druggists’| of Bakon Yeast, New York, will now 
alti | — and — > = a = re Association, “blurbs” a confession] include newspapers, national maga- 
Art i (Continued from Page 15) seat eradane — story, a picture murder mystery and| Zines and radio. Harry J. Lower is 
; aint. You are buying large quan- ec a puzzle contest, in a novel April president. Wwortman, Barton Co., 
sine tities of merchandise from many Seek auniinn New York, is the agency in charge. 
S ty sre 7 . « le o ad 4% ; ; a 
and fypélippers for agg age cic 280 Holloway Promoted Advertising copy plugs “Darnation Bart T K d 
jum fend must reatize rytuns) Warren S. M. Holloway, Colum-| These new zinc and chromium models of | Milk from Discontented Cows,” and TER 50 RENT 
ists’ Peeyou do is certain to be subject to/ pus, O., has been named national ad-| the new United Air Lines Mainliners are a car known as the “Constipp 8,” J. C. Burton, formerly with Young 
ion, mpeview or investigation and wWe|vertising manager of the Ohio State} being distributed for point of sale dis- |* |. aa am ahs ’,|& Rubicam, Inc., New York, has 
abe! a ve you to handle your dealings ac-| Journal. He was formerly on the} plays in travel bureaus of 35 cities along while the victim of Circum-Stench joined the copy staff of Arthur Kud- 
yle, Maeordingly.” display staff of the same paper. the UAL route. is advised to use “Helio-Tripe, Lily!ner, Inc., also of New York. 
tra a Defends New Prices SS —— 
bas Another letter introduced by Mr. 
ter ith was from Mr. Parr to the A. 
» BO a P. purchasing agent in Rochester. 
tion Meferring to quotations on the “net ° 
Cx: Price” basis, it said: e Mm 
» to “Since certain shippers save brok- * S 1 OW 
gd erage in selling, they should be 9 9 n 
ech- willing to bid on a net price re- ¢ 00 
“om- ‘ ” i 
duced by that brokerage. h | A ] 116 — 
ney, Under cross-examination by Caru- e ron € on costs a page ell 
s IN “thers Ewing, chief counsel for A. & ia 
P., Mr. Parr declared that the “sel- b h d. 3 
Jer in the ordinary course of affairs ut Ww at O we get ? a 
pays the brokerage” and for that sate 
aced reason A. & P. “did not offer any = 
rs,” manufacturer a price which includ- 9 id 
elen ed 4 or 5 per cent for a non-exist- O [ | R M QO N E Y S 
rom ent broker.” 
nbia Mr. Ewing told ADVERTISING AGE 
tive that A. & P.’s answer to the com- 
+» IS plaint might be summed up by the WV OR i H and MORE 
isOr, simple declaration that Congress 
ne has no power to require any con- 9 
cern to buy other than on a net h ° 
basis. Congress’ attitude as reflect- a ere S part O ut eee 
7 ed in the present FTC complaint, 
Mr. Ewing pointed out, is, in ef- 
Bec fect, to demand that A. & P. con- 
te tinue buving on a brokerage basis. 
‘will Concerns named in the complaint, 
ions, Bllegedly granting A. & P. discounts Sonne tii fe the front cover of Tux pee — 
| be and allowances are as follows: This Copy php ding pombe loted “ben, ae 
itific Alton Canning Co., Alton, N. Y.; Propert — AGE 
teri- F. B. Huxley & Son, Alton, N. Y.; y 
H. J. McGrath Co., Baltimore; W. H. BAKER IN 
Roberts Co., Baltimore; R. J. Pea- THE BAKER SEA TRUCK DIV. 
cock Canning Co., Lubec, Me.; Phil- Cleveland, Ohio . 
ears whips Packing Co., Cambridge, Md.; Att , \ 
-Na-. and Phillips Commission Co., Balti- pera, Please check your name 
yard, More. Pass On to the next man 
ated 7 “ties 6 
vice Charge Evasion of 
Ad- . 
4 Robinson-Patman Act - 
Washington, D. C., April 1— 2a— | 
Wholesale evasion of the Robinson- We. 
has Patman Act is charged by the Fed- B. F, Chf. Ener, 
Co. fral Trade Commission in com- Stoner, Chiet | 2= 
laints issued today against Oliver ne. Engr, 
dver- 3 ( ay ag H. A. Schultz ; 
atur- Brothers, of New York, and 11 Supt. * 48 
cial Bmall hardware manufacturers and | E. W, Sankey, Z 
pers jobbers. = 
a Commission alleges that Oli- (1) Coverage of big buying power. The key men (2) Every subscriber pays $6.00. That (3) Then after the No. 1 man reads it, 
—= fc" Brothers is a “dummy” broker- who specify and buy, read The Iron Age. proves reader interest, doesn’t it? The Iron Age goes right through 
Ford’ #ge house and that commissions most organizations on reader slips 
ersal) Which it receives without rendering -a total of over 70,000 interested 
rorks fy service are returned to the buy- readers—all key men. 
week ers whom it represents. 
- ane $1162 ep page> VERY sales, advertisi I 
a Sales, advertising, or cener 
est. New Office for Prowler EK sdiadieenciiiasudian a tek + hho 
er & _Prowler Advertising Co., New 70 134 heads ‘ sight ance tages Sei oe warts - 
York, has moved its offices from 143 ’ sis for plans to enlarge his company’s 
s g 125 Ss s . . . 
cr mt, © OF Boer oe =< than share of the business available in the 
F = a bd bd ° . . 
road —— metal working industry is invited to 
a 7 investigate The Iron Age. 
pe és The Iron Age offers outstanding 
~ ob overs t e re tro g ers oulstanding 
onted N " 9 reader interest —more readers in the 
Son ‘JlVatiton’s Market metal working industry among the 
and iam B k t’’ men who specify and buy —an adver- 
asrRe ai ; : : 
| : ; ‘ tising cost and value that is not 
: 6 
aa matched anywhere. Per page or per 
e thousand readers, the cost of using 
ARs r o . - 
A (4) And on top of that it is also read by (5) So figure it out for yourself. Can The Iron Age is so low that it ener 
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ADVERTISING AGE 


April 5, 1937 


ESSAY WINNERS 
TO GET AWARDS 
AT ALF. A. MEET 


Complete Arrangements for 
Presentation 


New York, April 1.—Arrangements 
were completed this week for the 
presentation of the principal winners 
of the ApverTISING AGE student essay 
contest before the annual convention 
of the Advertising Federation of 
America, to be held at the Hotel 
Pennsylvania here June 20-23. 

Details of the presentation of 
awards to the first place winners in 
both the high school and college divi- 
sions have not yet been announced, 
but they will be made at the opening 
general session of the convention on 
Monday, June 21. Presentation of 
awards to winners of the 1936 essay 
contest were made at the A. F. A. 
meeting in Boston last year. 

The winners of the competition 
will be brought to New York as 
guests of ApVERTISING AGg, and will 
not only be given their awards at the 
A. F. A. opening session, but will also 
be given an opportunity to take part 
in the social festivities of the conven- 
tion, and to attend as many sessions 
as they may find of interest. 


WRITING ESSAYS POINTS 


VALUE OF ADVERTISING 


Chicago, April 1—A note received 
today from a student at St. Louis 
University, in connection with an es- 
say he submitted in the ADVERTISING 
AcE contest, demonstrates the value 
of this type of activity, and indicates 
how advertising in general may ben- 
efit from the competition. 

“T did not know so many benefits 
followed from advertising until I be 
gan to tackle the topic of this essay,” 
this student writes. ‘‘The study nec- 


SEE AND SMELL 


Something new in newspaper copy, this 
odor-impregnated two-color copy was 
presented just before Easter in The Wash- 


ington Daily News by Peoples Drug 

Stores, Washington, D. C. The idea was 

conceived by Leon Golnick, of the News’ 

advertising staff, and his ultimate objec- 

tive, it was said, is to achieve the olfac- 

tory allure of onions on a portrait of a 
steak. 


essary in the preparation of this pa- 
per was very beneficial to me; so, 
whether I win or lose in the contest, 
I win. A paradox, but true!” 

With the contest entering its final 
month today, early entries continue 
to arrive in a small but steady 
stream. 

The competition, which is open to 
undergraduate day students in high 
schools and colleges throughout the 
country, is for essays of not more 
than 1,000 words on “How Advertis- 
ing Benefits the Consumer.” 

Total prizes of $1,000 will be 
awarded to winners, in addition to 
which the first place winners in both 
the high school and college divisions 
will receive an all-expense trip to 
New York. 

Contest entries must bear a post- 
mark not later than midnight, May 1, 
1937, to be eligible. 


astonishing appetite. 


gains recorded, 


1933—$69 


responsive. 


MORE 
THAN 


Worcester, Massachusetts 


Aaicisi. 


Indicative of Worcester’s robust health as a market is the city’s 
According to the U. S. Dept. of Com- 
merce, Worcester’s food sales in 1935 were $21,852,000—a 
gain of $6,926,000 or 46.4 per cent over the 1933 figures. 
Among major cities of the U. 


Worcester’s Per Capita Food Sales 


Worcester likes to live well and eat well. 
work at good wages, Worcester CAN. 


The Worcester Market, concentrating a population of 433,000 
in the city and average 18-mile retail trading zone, is rich and 
Among all major markets of the nation it is one of 
the easiest to cultivate. Through the Telegram-Gazette, alone, 
advertisers may reach more than 85 per cent of all homes in 


this area which every day receive a Worcester daily paper. 


Average Net Paid Daily Circulation 


100,000 


THE TELEGRAM-GAZETTE 
Worcester, Massachusetts 
GEORGE F. BOOTH, Publisher 

PAUL BLOCK AND ASSOCIATES - - National Representatives 


New York, Chicago, Boston, Detroit, Philadelphia, San 


Gain in 


S. this was one of the largest 


1935—$112 


And, with steady 


FOR OVER 
9 YEARS 


Francisco, Los Angeles, Cincinnati 


Getting Personal 


Chester W. Dibble of Power sailed on the President Polk March 5 
for the Panama Canal and West coast, to be gone six weeks. The trip 
was a gift from McGraw-Hill on the occasion of his fiftieth anniversary 
with the publication. At a luncheon given for him by his associates 
the previous day, they presented him with a pair of binoculars. 


Carlo De Angelo, L&M, is back in harness after a grippe-bout. 
Speaking of Lennen & Mitchell, Blayne Butcher of the radio staff, is 
back from Hollywood where he’s 
been producing the Winchell-Jer- 
gens program on NBC... 


ADVERTISING BY-PLAY 


Bill Bird, of Cosmopolitan’s aR Ded ae oe 
sales staff, is a governor of the Dee f Zz + 7 
New York Skating Club, and as 1 es wy ey 
such is on the committee for the _ i 
Ice Carnival to be held at Madi- an 
son Square Garden the end of 
March. He and Mrs. Bird, both 
avid skaters, will be active par- 
ticipants in two groups... 


Paul McNamara (Harper's Ba- 
caary just hasn’t been living _—_ 
right. While grappling with the 


Lt. Com. R. H. G. Mathews, (right) 
member of the Chicago advertising 
agency, Ford, Browne & Mathews, Inc., 
turned his radio hobby into a humani- 
tarian channel during the flood wave, 
directing operations of an amateur radio 
outfit in maintaining communications with 
the stricken area. 


flu recently, he was attacked by 
pneumonia, which in turn was 
followed by an emergency appen- 
dectomy. Recovering somewhat, 
he spent a few days at the office, 
then tottered off to Bermuda. . 
“Spats” Johnson has won 
Business Week's salesmen’s race 


William S. Hedges, g. m., WSAI-WLW, Cincinnati, has been in 
New York, presumably on the WHN deal. He is reported to have 
tangled with the St. Patrick’s Day parade, coming off a bad second... 
with his record in New England, and is thereby entitled to a 
week’s holiday at White Sulphur Springs with Mrs. Johnson. . 


Capt. Victor Kleber, director of public relations in the office of 
Mayor Edward J. Kelly of Chicago, has been nomi- 
nated as an officer of the Academy by the French 
Government because of his activities in behalf of 
the advancement of French interests and culture in 
Chicago. He will attend the Continental Advertis- 
ing Association Convention in Paris, July 5-10... 


Leonard B. Patten, a. m. of Sperry & Hutchinson 
Co., New York, was tendered a testimonial dinner 
last week on the occasion of his 25th anniversary 
of service with the company... 


Lewis Allen Weiss, newly-named chairman of the 
radio committee for the Philadelphia Symphony 
concert series to be held in Los Angeles April 30- 
May 1, has enlisted Don Thornburgh, CBS v. p.; 
Don E. Gilman, v. p. of NBC, and Harry Maizlish, 
g. m. of KFWB, as fellow committeemen. . . 


Vic Kleber 


The Carnegie-Illinois Steel Corporation last week honored its vice- 
president, James E. Lose, of Pittsburgh, by naming one of its largest 
river steamers in his honor... 


Margaret Winifred Dorrance, daughter of John T. Dorrance, head 
of the Campbell Soup Co., and heiress to that great fortune, was mar- 
ried March 29 to George Strawbridge of the ultra-prominent Philadel- 
phia family... 


Mrs. Simonds Duryea and Andrew Cameron Pearson were married 
in New York March 11, and sailed immediately for Nassau. Simul- 
taneously Mr. Pearson resigned 
from Country Life, and will join 
Vogue when he returns... 


AD CLUB APPETITE 


E. W. Preston, publisher of the 
Boston Herald, and his niece, 
Ruth Tiffany of California, have 
returned from a three weeks’ 
Southern cruise on the 'S. S. 
Statendam. .. Mr. and Mrs. C. C. 
Parlin (Curtis Publishing Co.) 
are taking movies in Mexico. . 
John Shepard, Jr., father of the 
Yankee Network president, is at 
Palm Beach. .. W. A. McDermid, 
of the industrial counsel firm, 
and Mrs. McDermid are back 
from a visit to the Shelburne, At- 
lantic City. .. 


| 
J 


Former Mayor John F. Fitzgerald exhibits 
a colossal appetite at a recent luncheon 
of the Advertising Club of Boston, as his 
fellow guest, Carl S. Herman (right) 


Mrs. F. Wallis Armstrong, wife looks on hungrily 


of the Philadelphia agency head, 
is vacationing in Aiken. . . Karl 
A. Bickel, president, Continental Radio Co., Scripps-Howard subsidi- 
ary, planned to return from Florida to attend the Dutch Treat Club’s 
dinner April 2... 


Benton & Bowles’ Don Cope will go cruising soon to recover 
from his present illness. .. More about Time: Mr. and Mrs Frederick 
Alger, Jr., are social-whirling at Palm Beach; the engagement is an- 
nounced of Miss Mary Sadler, daughter of the George Sadlers, to Albert 
T. Day, both of Englewood, N. J... Mrs. Frank A. Tichenor, wife of 
Aero Digest’s publisher, has returned from Chalfonte-Haddon Hall, At- 
lantic City. . . Helen Wilcox, Oldetyme Distillers, is spending a week 
at Elkton, Va., in the Shenandoah Valley. .. Mr. and Mrs. Alfred J. 
McCosker are back from their winter vacation in Florida. . . 


Morrow Krum, publicity director of Roche, Williams & Cunnyng- 
ham, Chicago, is back from a Pacific Coast trip during which he sur- 
veyed a flying automobile in Los Angeles. The inventor, one Waldo 
Waterman, used a Studebaker engine for power. The darned thing 
works all right, Mr. Krum reported. . . Paul Watson, v. p. of Ruthrauff 
& Ryan, Chicago, entertained E. B. Ruffner between trains last week. 
Mr. Ruffner, known as “Tiny” because he towers in the air some six 


feet six inches, was en route to the Coast to take charge of R. & R. 
radio activities after many years with Benton & Bowles... 


Women Choose 
Boake Carter, 
Ford and Lux 


Chicago, March 31.—Boake Car. 
ter’s Philco news broadcasts, the 
Ford Sunday Evening Hour and 
Lux’s weekly play were chosen to. 
day as the best radio offerings in 
their respective groups by the wo- 
men’s national radio committee. 

Carter’s broadcasts for  Philco 
over CBS was adjudged best in 
news; while the Ford program, re- 
leased through CBS was first in 
the musical classification. The Lux 
show over CBS led the dramatic 
section. 

Other winners were Rudy Vallee’s 
NBC Fleischmann hour for variety: 
and Dorothy Gordon’s Children’s 
Course, a CBS sustaining feature, 
picked as the best in juvenile. 

The University of Chicago Round 
Table, sponsored by the University 
Broadcasting Council and released 
through Mutual was adjudged the 
best in educational shows; and the 
New York Stadium Concerts, an- 
other Mutual release through WOR, 
was named as the year’s outstand- 
ing contribution in the field of seri- 
ous music. 


Big Beer Boom Is 
On In New York 


Intent on springtime, New Yorkers 
during the first week of the bock beer 
season lapped up enough of the brew 
to float a 20,000-ton ocean liner, 
according to Rudolph J. Schaefer, 
president of the Brewers Board of 
Trade, Inc., New York. 

About 150,000 barrels or 60,000,000 
glasses disappeared down the throat 
of the thirsty in one week. Biggest 
first week of the bock beer season 
since repeal, brewers are now count- 
ing on constantly mounting consump- 
tion until August. 


Tavannes to 
Western Waves 


Tavannes of America, Inc., New 
York, watches, launched a new 
program, “Split Seconds in History,” 
on the Pacific Coast group of Colum. 
bia stations, except Spokane, March 
28. The program, directed by Milton 
Weinberg Advertising Co., Los An- 
geles, originates at KNX, Hollywood, 
and will be broadcast Sunday, 7:45 
to $ p. m. Per. 


McAlevey Joins Goldman 


W. R. MecAlevey, formerly with 
Schwab and Beatty, Inc., has joined 
I. A. Goldman & Co., Baltimore, Md., 
as copywriter and account execu- 
tive. 


Gene Baker, previously with KOIN- 
KALE and other Portland, Oregon, 
stations, is new program manager 
for KIRO. 


NEW YORK’S 
OWN STATION 


CATHEDRAL OF 
THE UNDERWORLD 


SUNDAYS 1 10.2 P.M. 
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PERRILL GIVES 
SOME ADVICE 10 
YOUNG STUDENT 


Latter Finds That Dollar Sign 
Is Important 


Chicago, March 30.—The juicy 
plums fall into the hands of the man 
who because of some quality which 
he himself is seldom able to isolate, 
can induce the prospect to say yes. 
The lesser rewards are for the timid 
chap with the creative mind, who 
burns the midnight oil in drawing 
up a campaign which will make good 
the promises of his breezy brother- 
in-arms, the salesman. 

This was one of the appraisals of 
the advertising agency business given 
young Bennett Brink, of Orange City, 
la., class of ’°37 at Grinnell College, 
Des Moines, by Dale M. Perrill, of 
the radio department of Ruthrauff & 
Ryan, Chicago, today. 

Brink was one of 35 Grinnell se- 
niors who were brought to Chicago 
by the Rotary Club for a four-day 
study of new occupational trends, 
otherwise entitled, “How to Get a 
Job.” Each was given the benefit of 
interviews with business men in his 
chosen field. About a dozen of the 
seniors were girls. 


Others on Schedule 


Young Brink had ahead of him 
after his interview with Mr. Perrill 
chats with Lynn E, Aldrich, secre 
tary-treasurer of the Chicago Daily 
News; Charles C. Younggreen, vice- 
president of Reincke- Ellis - Young- 
green & Finn, and John H. Millar, 
Millar Publishing Co., planographers. 

Perhaps the dictum delivered by 
Mr. Perrill was good news to the 
young man from Iowa, as he is busi- 
ness manager of the semi-weekly 
school paper which relies chiefly on 
retail advertising for its support. 
Young Brink admitted that he gets 
a great thrill both from striving with 
local merchants and from actually 
making money from the exercise. 

“Find out what makes people buy,” 
was the gist of Mr. Perrill’s advice 
to his interviewer. He appended his 
private opinion that emotion, rather 
than logic, is the prime mover, but 
warned his one-man audience against 
placing too much credence in the 
wise sayings of his elders. 

“Most of the things I know aren’t 
true,’ he commented. “Many of the 
things I am sure can’t be done will 
sooner or later be accomplished by 
young fellows like you. That spells 
progress.” 

Mr. Perrill gave Brink a thumb 
nail sketch of the agency business, 
classifying occupants roughly as 
agencies made up of an aggregation 
of men each having one or more ac- 
counts and those where the manage- 
ment itself is supreme, such as in 
Ruthrauff & Ryan. He credited the 
latter with originating the balloon 


BUYING SEASON 
FOR GOLF CLUBS 


i NOW! 


The peak buying months of the 
year for country clubs are just 
ahead. Go after this business by 
telling your selling story in Club 
Management. 


Club Management is the only 
publication you need because (1) 
it covers the entire field; (2) it is 
read by 95% of club executives 
to the exclusion of all allied hotel 
and restaurant publications. 


The next issue of Club Man- 
agement is an ideal one for 
launching your campaign. Let 
us help you fet_ more business 
from America’s Glorified Homes. 


CLUB MANAGEMENT 


5 5. Wabash Ave. 551 Fifth Ave. 
Chicago New York 


HULA GIRLS ARE HAWAIIAN SALES SUBJECTS 


ATTENTION ISITORS: 


Free Hawaiian Hula 
Performance 


Tomorrow -- 10 to 11 A.M. 
et the 
WAIKIKI NATATORIUM 


sponsored by 


EASTMAN KODAK STORES 


expressly to allow visitors an oppor 
tunity to photograph o typically Ho 
waiion Hula performance in the proper 
light ond setting. “Stil 
well as movies will find many an in 
teresting ‘shot 


*% COLOR MOVIES 
This is on exceptional 
chance to use color film 
The doncers and musicians 
will weor costumes of gay 
est hues 


comeros os 


Lecel camera fons ore also 
cordially invited. 


EASTMAN KODAK STORES... 1059 Fort Street ond ot Weikiki, 2401 Kelokoue 


Sponsoring sales of photographic equipment, Eastman Kodak Stores in Honolulu 
recently inserted this large-space display copy in local newspapers announcing a 
special hula performance to permit tourists to take photographs “on the scene.” 


but warned his young auditor that | two types of minds referred to above. 
any such device is likely to clash| The salesman, he said, can hang up 
with the law of diminishing returns} his hat almost anywhere on a com- 
through overwork. mission basis, while the young man 
He drew a contrast between the!seeking merely a foothold is com- 


pelled to do menial work for a long 
period. 

One peculiarity of the agency field, 
Mr. Perrill pointed out, is that it is 
a “background business.” The client 
who pooh, poohs the execution of an 
idea in copy can be immediately si- 
lenced with the explanation that it 
was from the pen of the great So- 
and-So, no less. If the author is an 
unknown, the complaints necessitate 
a change in the advertisement. 

Most of the men who have done 
well in the agency business, Mr. Per- 
rill continued, started out in some 
other line, proving that this field is 
much like Hollywood, in that it can 
convert all manner of talents to its 
own uses because it impinges on all 
other businesses. 

A speaker at the breakfast which 
opened the Chicago adventure this 
morning was Ralph L. Goodman, of 
the Big Four Advertising Carriers, 
representing the Rotary Club of Chi- 
cago, John Canning, Jr., Standard Oil 
Co. advertising department, is Chi- 
cago chairman, 

One of the bits af advice handed 
out at this session was for the young- 
sters to be on time for their appoint- 
ments—perhaps a few minutes ahead 
of time. If young Mr. Brink sticks 
to his determination to be a sales- 
man, and has to call on advertising 
agencies, he will doubtless recall this 
counsel on many occasions. 


First Edition of 
New Tabloid 
Issued at 6 P.M. 


Providence, March 31.—As Walter 
E. O'Hara, managing director of the 
Narragansett race track took over 
the Providence News-Tribune, a new 
idea was launched in Pawtucket, as 
the Rhode Island Star, possessing 
characteristics of both morning and 
evening papers, made its appearance. 

The Star’s sale was 50,000 copies, 
according to Allan J. Daniels, man- 
aging editor. It appears at 6:30 and 
9:15 in the evening, with a third and 
final edition reaching the streets at 
1 a.m. All issues are dated the fol- 
lowing day. Bryant, Griffith & Brun- 
son are national advertising repre- 
sentatives. 

Mr. O’Hara’s purchase from Peter 
Gerry is reported to have cost him 
$350,000, the transfer being effective 
March 22. While several important 
posts will continue in the hands of 
the incumbents, Mr. O’Hara has ap- 
pointed Walter J. Crusoe, of Okla- 
homa City, as advertising director. 
William Mill continues as advertis- 
ing manager, while John Griffith con- 
tinues as circulation director. 


Mb oe ALEMITE company: | 
“We're using it to make all our _ 
' advertising more effective.” 


Says the ALEMITE service man: 
“I'm using it to get more tele- 1 


Here’s a dealer identification service that works two 
ways, benefiting both manufacturer and dealer. 
Alemite will use it for a local tie-in with all its ad- 
vertising. In publications and on the radio, prospects 
will be told: ~ 


products, look in your Classified Telephone Directory.” 


For the nearest dealer handling Alemite 


This simple method will help to insure greater re- 


sults from the advertising, it will reduce substitution. 


: phone book customers. 


Alemite to list its trade mark in 
Classified Telephone Directories in 
cities of 10.000 population and over 


and it will make more business for Alemite dealers. 


Such has been the experience of other companies 


using Trade Mark Service. Let us give you proofs of 


this and discuss it from your company's 


s angle. 


American Telephone and Telegraph Company, Trade 


Mark Service Division, 195 Broadway, 
New York (EXchange 3-9800) or 311 West 
Washington Street, Chicago (OF Ficial 9300). 
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Insulite Gives 
Inquiries 24 
Hour Service 


Chicago, March 30.—All inquiries 
received as a result of advertising 
by The Insulite Co., Minneapolis, 
Minn., are answered within 24 hours 
of their receipt under a stringent rule 
of the company, Joe Sanders, Jr., as- 
sistant to the vice-president in charge 
of public relations, told a clinic meet- 
ing of the Engineering Advertisers 
Association last night. The subject 
of the meeting was “Letters.” 

The Insulite Company has found 
that this practice is not only in line 
with what it considers business cour: 
tesy, but also that it has a favorable 
psychological effect on its dealers by 
getting them to follow up inquiries 
promptly and closing the sale while 
the prospect is most interested. Some 
orders have been received within 10 
days after inquiry was made. 


Respond Personally 


An interesting practice of the com- 
pany is that all inquiries or requests 
for booklets received on coupons are 
handled by a form letter, but where 
the request has been individually 
written, a personally dictated reply 


is made on the theory that people 


like to have their personal requests 
receive personal attention. 

Other points developed at 
round table were that persistency 
and consistency are two requisites 
to successful letter campaigns and 
that a series of five follow-ups is suf- 
ficient for the average inquiry on an 
average product. Being natural and 
informal will add to the results pro- 
duced by any letter, it was pointed 
out. 


the 


Edison Broadcasts 
Its Annual Meeting 


The annual meeting of stockhold- 
ers of Southern California Edison 
Company was broadcast by Mutual- 
Don Lee Broadcasting System March 
19. 

The Los Angeles 
75,000 stockholders and last year’s 
annual meeting was taken to them 
by wired radio transmission over its 
privately owned telephone system. 


company has 


Patrick in New Post 

Charles Edward Patrick, formerly 
with Young & Rubicam, Newell-Em- 
mett Co., and Merrill Anderson Co., 
has joined the copy staff of Berming- 
ham, Castleman & Pierce, Inc., New 
York. The agency has been appointed 
to handle advertising for Fred Kelly, 
hatter, New York. A campaign in 
local newspapers has just started. 


RETAIL SCHOOL 
PERFECTED BY 
MANUFACTURERS 


Furniture Field Beneficiary of 
| Big Experiment 


New York, April 1.— How a dozen 
manufacturers of materials which 
reach the public as_ unidentified 
parts of finished furniture created a 
course of training so valuable that 
retailers and their salesmen are glad 
te pay for it is being demonstrated 
semi-weekly at the Furniture World 
Educational Institute conducted in 
co-operation with the New York 
Furniture Exchange. 

The motivating influence behind 
the Institute was the conviction of 
sponsors that no advertising, na- 
tional or otherwise, was worth any- 
thing unless there stood, at the point 
of sale, a merchant and salesmen so 
well equipped that could not only 
capitalize on, but accelerate the mo- 


WOMEN make the home. Sixteen thousand Seattle women 
are active members of the Post-Intelligencer's Homemakers’ Club 
—all vitally interested in buying for their homes. 


March Forward 
in Seattle with 
the Forward 
Marching 
SEATTLE POST- 
INTELLIGENCER 


Daily - - 


Millions of dollars will be spent this year on Seattle homes. 
The Post-Intelligencer's new department—''House and Home''— 


has given added impulse to this vast construction and furnishing 
program. 


Here is the perfect vehicle for manufacturers and merchants 
to capitalize on this overwhelming demand for better homes, home 
furnishings and food products. 


97,277 


Sunday - 205,664 


SEATTLE POST: 
INTELLIGENCER 


Represented Nationally by Hearst International Advertising Service. 


Rodney E. Boone, General Manager. 


| discussion of styles and their origin. | 


This dealer folder produced for L. Grief 
& Bros., Baltimore clothing company, took 
top honors in the Baltimore-produced 
mailing piece contest sponsored by Lin- 
ton Brothers & Co., Fitchburg, Mass. The 
agency conceiving the folder was Cahn, 
Miller, Nyberg, Inc., and engraving was 
done by Publicity Engravers, Inc. 


mentum which brought the prospect 
into the store. 

But an advertising campaign of 
American Steel & Wire Company, 
Chicago subsidiary of United States 
Steel Corporation, in the late twen- 
ties, was the instrument’ which, 
through its startling success, opened 
the eyes of others to the fact that 
retailers and their salesmen were 
avid for information which would 
serve as a refreshing substitute for 
mere chatter about price. The latter, 
it was realized, was the resort of the 
salesman who possessed no other 
talking point—-who knew nothing 
about the merchandise because he 
had never been given the opportu- 
nity to learn anything about it. 


Intrinsic Value Stressed 

The American Steel & Wire Com- 
pany’s “hidden value” campaign was 
based on the quality of the steel 
entering into the wire which was 
converted into bed and chair springs. 
It struck a new merchandising note 
which was to crystallize in the Fur- 
niture World Educational Institute. 
A trade paper noted the new order 
and promptly proposed to make it an 
industry undertaking, with  non- 
competitive manufacturers and the 
beneficiaries sharing the expense. It 
was perpetuated on that basis. 

That there are few other projects 
of the kind being underwritten in 
the retail field today is due, sponsors 
of the Furniture World Educational 
Institute believe, to the difficulty of 
outlining a course which will give the 
pupils the exact knowledge they re- 
quire. In the present case, the 
course has been in the making for 
five years, all of the previous experi- 
ence contributing to the present cur- 
riculum. 

The Institute gives two lectures 
weekly, on Wednesday and Friday 
nights. The subjects are the same, 
the salesman who has to work on 
Wednesday night attending the Fri- 
day evening lecture, and vice versa. 
Retailers are asked to pledge $100 
toward maintenance of the course. 
This allows the store to send ten 
salesmen to the lecture series In 
many instances, the store defrays 
one-half of the tuition fee and sales- 
men the other half. In return for 
the five dollars paid by the student, 
the Institute agrees to supply each 
student with books of a value not to 
exceed that amount. 


Development of School 


Lectures are about one hour in 
length, followed by a question and 
answer period. The evening is con- 
cluded with a_ brief address by a 
guest speaker — usually one with a 
reputation in retail merchandising. 

The spring series of the institute 
is about one-half over, the following 
subjects having been covered: 1, 
Cabinet woods, their and fin- 
ishes; 2, Upholstered furniture, mat- 
tress and spring construction; 3, 
How to know fabrics; 4, Floor 
erings of today; 5, How decorative 
motifs and styles originate; 6, Jaco- 
bean and early Colonial styles; 7, 
The Queen Anne period; 8, The Chip- 
pendale Style. 

Lectures to come include not only 


uses 


coV- 


(Continued on Page 34) 


Road rr 
Guarantee of 
Tires Illegal 


Akron, O., March 30.— Attorney 
General Herbert S. Duffy of Ohio 
today ruled illegal the “road hazard” 
tire guarantee which has been the 
chief competitive advertising weapon 
of mass distributors since it was 
originated in 1931 by Standard Oi] 
to cover private brand Atlas tires. 

Duffy held that such a guarantee 
is tantamount to an insurance con. 
tract. The decision is believed to 
pave the way for similar action in 
other states, leading to ultimate com- 
plete abandonment of the guarantee. 

Independent tire manufacturers 
who had adopted the guarantee as a 
defensive measure, abandoned it Feb. 
24, claiming it was costing them 
$10,000,000 a year in unfair tire 
adjustments. Mail-order houses elim- 
inated the same guarantee on parts 
of their tire lines but Standard Oil 
made no change in its guarantee pro- 
gram. 

The “road hazard’ guarantee 
covers any or all road hazards irre- 
spective of whether the tire failure 
is due to manufacturing faults or to 
driving faults. Independent manu- 
facturers now are adhering to the 
standard Rubber Manufacturers Asso- 
ciation warranty guaranteeing tires 
to be free from defects in workmau- 
ship and materials. 


Joins New Store 


Jane Fallow has been appointed 
advertising manager of J. B. Ivey & 
Co., opening a new department store 
at Asheville, N. C. She has been 
with Ivey-Keith Company, Green- 
ville, S. C. 


Grummett Chanses 


Henry irummett, formerly of 
Downs Signs, is now associated with 
the State Sign and Display Service, 
Manchester, N. H. 


BE 
CRITICAL 


ABOUT 
PHOTOSTATS 


Te many ‘stat users 
place a too-easy standard 
of quality on ‘stats—con- 
sequently refraining to use 
‘stats in their many money- 
and-time-saving ways—thus 
losing time, money and 
effectiveness. . . . No use 
TELLING you all this — you 
must SEE it to understand 
the amazing perfection and 
wise wre: of Rapid 
‘Stats. . .. And that is up 
to you! Will you risk ten 
minutes’ time, or a letter 
for samples, on our state- 
ment that Rapid can show 
you ways to save money? 


PHOTOSTATS 
GIANT PRINTS 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 4i5 Lexing- 

ton, 444 Madison, VAnderbilt 3-3680- 

CLEVELAND, Ninth — Chester Bidg-, 

MAin 9335 @e CHICAGO, 110 So. Dear- 

born, 228 No. La Salle, 360 No. Michiga" 
Ave., STAte 5977. 
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In the few short weeks since the 1937 edition of The 
Market Data Book has been placed in users’ hands, thou- 
sands of advertising agencies and advertising and sales 
managers have discovered that the very first place to look 
for information on any trade or industry and on all types 


of business papers is in The Market Data Book. 


Hundreds of enthusiastic letters tell a story of satisfactory 
service seldom if ever duplicated by any other business 
reference volume. The book is in almost daily use, because, 
as any user will tell you, The Market Data Book contains 
an amazing amount of information on every field of trade 
and industry, gathered from thousands of sources, and 


condensed, digested, correlated. and arranged for quick 


and easy reference. 


In this one primary source book are the salient facts on 
production, consumption, value of products, number of 
manufacturers, number of outlets, distribution of business, 


buying habits, ete., ete., for 85 separate fields of trade and 


ADVERTISING AGE 


" oe pATA BOOK 1997 PInoy 
Pt . 


Whatever You Want to Know, 
Look for it in This Book first 


industry. This material has been gathered from scores of 
government sources, from hundreds of business publica- 
tions, from trade associations, statistical and research 


organizations. 


Small wonder then that one enthusiastic user reports, “‘I 
used it twice the very day it arrived”’; or that another says, 
*‘T have never seen a book in which so much useful infor- 
mation has been gathered together in such compact and 
convenient form. The book never leaves my desk.” 

Make full use of your copy of The Market Data Book. 
Whatever you want to know about any field of trade or 


industry, or about the business publications covering those 


fields, look in The Market Data Book first. 


The Market Data Book is a cloth bound volume of 352 9x 12” pages, giving 
a statistical picture of 85 distinct fields of trade and industry, together with 
basic publication, circulation and rate information on more than 1,600 busi- 
ness publications. 

The Market Data Book is not for sale. It is obtainable only in connec- 
tion with an annual subscription to INDUSTRIAL MARKETING, a monthly 
for everyone interested in selling gogds or services to industry. For complete 


information, write to INDUSTRIAL MARKETING, 100 E. Ohio St., Chicago. 


THE MARKET DATA BOOK 


sh 
Ae, 


af 
> + 4 


Yt iy Sew ee PSs x bie OS te he Nae OS e wor 7? ee ee ole ake a wee. fee one Se a ee On a a ee ee bad ppt Rae ST Re Bae eae PS ee ee a ee ee ee rae Td Pee) 
é ‘ih, b # & - te we ¥ 2 ” aes y 
ET . * 5 F Prag? 3 ~ ae ¥- ei < ? f ba E . oi) lili), Shae 4 Wa ae as ae z chy ae phew & os te 
oir ; ee ee s / Por : “6 ll : seg bert aes eT ie : i : : : ¢ y f F r P ; ‘Sie ke aap Se 
5 . hee bs ice 
= SoA 
a eS = a 
. “ get eT te ‘ Bip ees as 
: ck Sean re Se ss % Sire 2 oe 
f  @ 4 ie p sah) Sah coeee 
. Soerep ory ot erect or ie res i: ‘ ; ray. 
AS ee - Pe « “ { Won whe a 
tg ————— —— Motion Picture I S ns ‘ 
\ ll "= ofa, 
* —— r me 
: rane Ate FACTORY SUPELIER — - dustry ; _ 
4 -& ; 
“a ia ements 
ey ie i. _* ve eh. 
3 | p a 
: ? 
10 a ° : — J es - 
Cl au 4 . ° ' . 
he +3 ji : ; 
on S; ; : ears , . 
as > , ‘ . : — . < o ‘ E F 
4 oo _fenees : ‘ wor - Associations , “ . 4, ° 
y , ~ Ss. . . ™ ; gl on P 
‘ ¥y - ‘Pate ; ° tm \ 
yn- ; ; Pra - ree eee © an, ; * ot 6 » er ane one as we . a we" , : ™ ‘ieee = } ' dk : : 
Q renee pee, ateee eT ce gueete we gamit, ve 3 . * ; wong ang eh = Ete S : ee +m 
2 oniwe o«" —. o ae wet at es eeemenent Catetom : ; ol : ae Sa : . = \ 3 eh 
in 4 Fae Mereee, aaett 9S gt ee Wn Se te MS eccmentont Heetewnrens . ™ Sas “oN “ ‘4 = i “2 
m- ‘) Srmnarwee Te, om Setiaant™ ot OO nen Can cae hy ra eat re a teserate \ : Ce eae 
. eases une ‘ at ene gee . , , * trons, WS 6) nee Meiers sem See } ‘ : ae a 
ee ; oigaee” * pean ns, “cin, om nn eor® kit. onl , : ; — 3 ae LaieMees “Stine eee teceeneet= \ ‘ . é 
6 pe Nis een ee Rh or Atm a oe. tag Settee Sadie Rear tteetag = * e we \ " 
. . eet - * : ‘ an mu . ‘ Pony oe 
rs “ eg P oa we IS ‘ ; . ’ og te, SP eee, Soe iSretee an, OE ue = \ Te a 
“TS : - cages Tureen omer - vet ioe Soar este At gaat eigen . +g = trig'seet" ee ee | % : aime: 

} 3 ; tenga . » @ tt cote eet entree, we - . "Ses, ° : pram Som Gh the hating LUM ate ene Be \ Se ee 
or SS , ft ae - om : , ’ > Seg ng they nee eee tag 4 ia es | 
a : + : pee eter M sara an eagle erica , — eT ant tthe Bem = re) \ bi ae 
eb, a mere ny eeaeee wah Carel - . ‘ ry ae nag +" . ‘ ; as. “g thay - awed sean % j ‘ . hed 
2m ; ; oon pr a Laer ese BT ny, ore a a , Sane eat 2me . : 1 ie eT 
< ‘ , wees Owe ee weg one , eae Scene ~ * SES. Wrereene ong ; Swmees “Ot Seas sas ‘— 33 aac 
ire F 9 ele pre oe weet prob nan oot ee ts, ‘ ’ tty tee “4 i eng Mt one ae ae ‘ 

4 aber mn Soon: ee . , e ee = te on ro, '* 10 ee th ane - Pare Siang, Sew omy Mes ‘ fe 
ne One rr ee AKET DATA Me ws : 4 ‘ ome ; thay Mandy, Se ° Tre =» ra on . ; ‘res 
m- P Lemepttagtaoe nee ES ares 1 M~ S0ce tea, one mi rota SD ire Sacer mine Semmens seee ' : : cor a 
aomet scenes, iain, Lome On, x? eng taba? oy, ue sites RE omen, Phere } 7 - eae ' 
rts gensge Bite EE Fy ie by waite Senta” he SSASvaage™emernct, S_pneatht tna \ 0 , hae 
Dil et “Eo Bath cee ee ? Pei 
J a \ : eno 
ro- ti 256 ose oeeee ‘Steeag ew tnen we ' : - . 
* ea ee =~ \ § : : 
: nett 237 \ : a 
ee eee Oy << an . ae 
fee . esl — = : es, : Se. oe — RARER ee ae ty Se 
~ een — <a gaan : ST Eee — > Ce: eee — . Se rie 
re- 2 aromas aaa Saat CBSE nnn Sa EN rn ey: : 
2 =~ . “ , - Sa ae OE s oe ce 
ire . ; Pe 
Rs of 
to ; ae 
tan 
1u- x ee 
; a ea 
he : s Rigin: 1) 
So, ; 
res ay 
ei.” 3 
AL Sti 
Pie 
' a 4 
a 
; *y 
ted | = 
fe 
r & a 
rf 
ore ar 
: Po = 
> RSA 
en a 
en- ae as 
= é 
“ J 
7 
Sati 
Ke 
. xc " 
A... f Soda 
ith in euny: 
eae es | ae 
ice, Meee. 
co. OU 
oY. % 
> 7 ae 
a 
an ae 
ea te 
a ee wag ‘ 
ey 
or 
pas 
ene aes 
a +m 
i ee 
Tee 7 : 
Pe. 
i. 
se . +4 
| ee 
ee 
4 
a ; 
bond ig ¥ 
‘cae 
yh ae: 
Pani 3 
1s 
ee 
es ae 
5 Chie 
eee 
fe eae 
a Se 
aoe: 
ee 
PRE a 
ay: 
Sri, 
aa 
F reg 
ny ay ‘Vou 
Shea 
ee ss 
ee _ 
ee ‘g 
4 
Po . 4 
_ § 
at - E. 
oe 
Mk Aa 
= eng 
’ : ; 
‘ ‘5 
‘pales = 
Sy ee 
a i 
4 
ney 
x 4 

t . “3 
s- t a 
Ek SAORI EN ONS LTE ST TN TE TAT NTE NE TN . 

° : 
Bes : ‘|: 
ao 

ie oa 4 

A 

an se 

Ve. 

a 

i ee 

rary x 

ke es abpraen et 

BS Be eh 

Be ois, Bea 

a peat. Pee 

Rae 
Ao, Loop Facts \ a) = eae 
fe ee a ie ae aah ie * : \ ; ’ 4 eee : , ; Meas ‘ ao ey, \ : ; : 3 - ‘s Pal wi 
~ mis Oe Nek: ir indie 25 oA eS. 7 aaa siioammee By Sr rk Be I ney an CA IE a al Abe Wd css x. pee hrs od kien et ar Ts Gnd es! A, aah aeieras yo he aa Oa Go teem Ses 0! tiled Peer c/a ie) Pe, Rae a ete a ei Gaia So tant hk ae Lei 5 OMe ee nar Shed 
He ee : a tel Set fee See eee So : pe yen he. i) ial bh a le og gL nS 9h TN SES Sa A ao) kt 8 cee aR MLA OPN eS Ah ale RE a ces at Vc so Sh Ml ca Ca hn So A IA! aig Pata eal ac ak doa gd iz 
¢ et ee Gt ig t eee fat i ‘ ’ ear org > NOSE a ee eee Degen Oe ea ea SS Be ea NTS 2 ee ce Tyee ie pein ey Es edges Bln Ms ego SCN aM ee A I tea a a Tots Odo rier Mati 3S Te does hak rele Lr I eal La" Aig, BO gi eae Ne es” Bs oh By eg SOs id Gigice 
Be Meee 2 wie. ae pena eS ois eg ig ees Bas Pe ie PS pel ee RSE oy See. Tate Seppe ete on a te. kaa NM Apes oaieey es aa chee is pestis 1h Aa Eo NG Le Way Pe ead ee Th age af By nee, he pa , 
F sbortit yaaa Chee oe ane ‘ FA ee ey ¢ Pigs fg +, chee ee a SURE? ak See RL a a. i RS CRS) Ly Ars re FoR TS A oe AE a ee 5 Pata oe ay ae ea oes, © Ba TUG Ue ae ee ee ea GR Sn aT et BP seg be 05? Yl Ae eee 8 EE ee an ee nan Se OE 2 ane Fo 7 TAA eR co) PS e.g th Sete, te : 
i ae mt i Rey a en 2 < Dies tate se BA re Nin J ae oes ey ; ; : ae. ; ‘ie? fa Pe ae Ju SAR & Baas ate: ay eG Pee em hey sae a a fe ee ae: ak hie eee ot eo aid 
ea ee OR bey Sane mibazati jae Ne ase : 5; Ea de, LONI wash, Nisin as S34 het he ee ser igi Ogee Deg ei te Sepa ii, sae? ame ws Mca Se EL MS titan eae © eee ah eet We Viren aa Be hy ah Set AAG 
Eat. Sa ig Be ibe é ear ar ee ee Se 2, Rf a Ma's « . “s 7 Us rtee hale pres - =) Sty ae ae ce. Fe. i my Lay memes, Sy er waka tae eigacs 22) a “! 7 a S eee £3 4S, et pratie,S. Py the ee a Ne 


34 


ADVERTISING AGE 


April 5, 1937 


preteen tl 


RETAIL SCHOOL 
PERFECTED BY 
MANUFACTURERS 


(Continued from Page 32) 


but color harmony in furnishings 
and principles of interior decoration. 
The final subject is “Increasing sales 
through knowledge,” in which the 
students will be told how to apply 
the information obtained from the 
series. More than 500 retail sales- 
men are taking the course. 

Among lecturers this year were 
William Rendell Storey, of New York 
University and the New York Times; 
Charles Messer Stow, New York Sun; 
Mrs. Mildred Whitman, director of 
interior decoration at the Traphagen 
School of Design; Bernard Jakway, 
University of Los Angeles and Ameri- 
can Walnut Manufacturers’ Associa- 
tion, one of the two organizations 
aiding the work; John V. Smeallic, 
Mohawk Carpet Mills; Donald Mc- 
Fadden, Shelton Looms, and Mr. 
Cordes. As indicated, the retail field 
contributed some of its highest 
authorities for guest lectures. 

An interesting feature of the 
school is a “laboratory of graphic 
displays,” consisting of actual ex- 
hibits of the step-by-step processes 
involved in creating and designing 
every important article in the field of 
furniture and its exact relation to 
the finished product. 

Mr. Cordes explained this exhibit 
in these words: 

“What bearing has the weave of 
a particular fabric upon increased 
sales in the rug department of a 
store? What relation has the grain 
of a particular wood beneath a glossy 


°* PHOTOS 


STOCK 


@ Thousands of ready-to-use 
illustrations, on all subjects, 
are available for your inspec- 
tion. Write, wire or phone... 


KAUFMANN & FABRY CO. 
425 S. Wabash Ave. ® Chicago 
PHONE HARRISON 3135 


BACKS CONTEST 


Large space display copy in metropoli- 

tan newspapers is being used to back 

the new Camay "Vacation Home" con- 

test which closes May |. Top prizes are 

Covered Wagon Trailers, Fords and 1,000 
gallons of Sinclair gas. 


finish to the volume sale of a par- 
ticular piece of cabinet work? Why 
should the salesman in a bedding de- 
partment bother his head about the 
ore that goes into the making of a 
more resilient, longer lasting spring 
wire? Of what good is this and sim- 
ilar knowledge? 

“The answer is that knowledge 
such as this paves the way for 
greater sales. Because what is 
merchandising if not the pointing 
out and demonstration of every value 
of worth—the seen and the unseen— 
in each product offered for sale.” 


Founders of School 


Contributing to the exhibit and to 
the retail school are the following: 

American Steel & Wire Company 
presented the story of spring wire 
from the mine to its use in furniture 
and mattresses. American Moss 
Company showed moss growing in 
its natural state and the process by 
which it becomes filler for uphol- 
stered furniture. 

Ashtabula Hide & Leather Com- 
pany showed the various. stages 
through which a steer’s hide passes 


before it becomes a covering for 
furniture. 

Bakelite Corporation gives’ the 
story of synthetic finishes, while 


Blocksom & Co. show the origin and 
processing of curled and rubberized 
curled hair used in upholstery and 
mattress fillings. Sidney Blumenthal 
& Co., Inc., present the narrative of 
angora goat skin and its use in up- 
holsteries and draperies. Others 
telling how their products are made 
and used include L. C. Chase & Co.. 
Dover Inlay Mfg. Co., Glidden Com- 
pany, Golding Brothers Co., Mohawk 
Carpet Mills and Ichabod T. Williams 
& Sons, the latter being assisted by 
the American Walnut Manufacturers 
Association and the Mahogany As- 
sociation. 
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Selling is like fishing! 
the proper lure but places that lure where it can do the most good 
. Your Campaign Fails. ... . 


National 


NASHVILLE, TENN. 
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Unless the medium you use not only selects 


Here at WSM we not only know how to make your sales message 
appeal to the vast WSM audience. . . . We back our casts with the 
clear channel coverage of 50,000 watts. . 


Representatives, 
Edward ov @ Co., 
ne. 


Owned and operated by The National Life & Accident Insurance Ce., Ine. 


. A WSM campaign sells. 


LARGEST SHARE 
| OF ADVERTISING 
TO NEWSPAPERS 


Census Bureau Reports 1935 
Agency Operations 


Washington, D. C., April 1— 
Though groupings of some classifi- 
cations to avoid too intimate dis- 
closures make the picture somewhat 
less clear-cut than was expected, the 
report on 1935 operations of adver- 
tising agencies, released today by 
the Bureau of the Census as part of 
its census of business, is neverthe- 
less believed to be the most compre- 
hensive ever made available. 

Agencies accounting for 1935 bill- 
ing of $405,888,000, or approximately 
90 per cent of the total, reported the 
following division of this huge sum: 

Daily and weekly newspapers, in- 
cluding foreign language, $153,152,- 
000, or 37.7 per cent. 

General magazines, agricultural pa- 
pers and religious papers, $107,330,- 
000 or 26.5 per cent. 

Trade, industrial and class papers, 
$15,758,000, or 3.9 per cent. 

Radio networks, spot broadcasting 
and radio talent, $63,307,000, or 15.6 
per cent. 

Car cards, outdoor advertising, 
window display (through window 
organizations) and other media bill- 
ings, $23,109,000, or 5.7 per cent. 

Direct mail advertising, $4,118,000 
or 1.0 per cent. 

Art and mechanical charges, $26,- 
124,000 or 6.4 per cent. 

Promotional and merchandising 
material, store display and point-of- 
purchase advertising materials, pur- 
chase of outside creative or tech- 
nical services, and all other billings, 
$12,990,000, or 3.2 per cent. 

Further billings not broken down 
amounted to $46,377,000. 


Estimates of Bureau 


The analysis accepted as most ac- 
curate heretofore has been that of 
the Bureau of Advertising, American 
Newspaper Publishers Association. 
Based on known expenditures of 389 
national advertisers in 1935, the Bu- 
reau’s figures for that year were as 
follows: Newspapers, 45.6 per cent; 
magazines, 32.5 per cent; outdoor, 
7.9 per cent; car cards, 0.6 per cent; 
chain broadcasting, 13.4 per cent. 

The census report covered 1,089 
agencies operating 1,212 offices, their 
total 1935 billing being estimated at 
slightly under $500,000.000, the ex- 
act figure being unavailable. Eighty- 
five agencies refused either to pro- 
vide reports or reasons for not doing 
so, while 47 definitely refused to co- 
operate with the Bureau of -the Cen- 
sus. Most of the 47 were small, the 
Bureau believes, though some were 
doing ‘‘a substantial volume.” 

Revenue receipts of the 1,212 offices 
in 1985 aggregated $70,840,000; ac- 
tive proprietors numbered 583; aver- 
age number of employes, 13,039; 
payroll, $41,186,000, of which all but 
$331,000 went to full-time employes; 
total operating expenses, including 
payroll, $61,643,000. 


New York Is Leader 


Slightly more than 54 per cent of 
total billings were accounted for by 
agencies located in New York City. 
Analysis of agencies by volume indi- 
cated that 15 billed over $5,000,000; 
24, between $2,000,000 and $5,000,000; 
31, $1,000,000 to $2,000,000; 41, $500,- 
000 to $1,000,000 and 867 less than 
$500,000. 

While the 15 largest agencies ac- 
counted for 44.2 per cent of total 
revenue, the 867 smallest agencies 
occupied the next largest bracket, 
with 24.2 per cent of total revenue. 
Agencies in the $2,000,000-$5,000,000 
class received 15.3 per cent of the to- 
tal revenue; those in the $1,000,000- 
$2,000,000 field, 9.8 per cent, and 
those from $500,000-$1,000,000 only 
6.5 per cent. 

The Bureau’s study of relation of 


payroll to revenue showed that the 
|average is 58.3 per cent, but that the 


CONTRAST COPY SPARKS RANGE PROMOTION 


Kansas City, Kan., Board of Public Utilities is using this contrast copy in news- 
papers to promote electric range sales in cooperation with local dealers. 


extremes vary widely. The agencies 
doing the largest volume were able 
to reduce this ratio to 55.0 per cent, 
while the group doing between $500,- 
000 and $1,000,000 had the highest 
percentage, 65.5. The smallest agen- 
cies, those doing less than $500,000 
annually, made the second best show- 
ing as regards percentage of payroll 
to revenue, with 57.2. 


Difference in Revenue 


Revenue of all agencies averaged 
15.1 per cent of billings, the best 
showing being made, strangely 
enough, by the 867 agencies doing an 
annual volume of under $500,000, 
with revenue of 18.4 per cent. This 
percentage decreased as volume in- 
creased until the 15 largest agencies 
enjoyed revenue of only 14.1 per cent 
of billings. 

The average weekly rate of pay re- 
ported for 2,335 executives and sala- 
ried agency officers was $147 for the 
country as a whole, with a range 
from $83 for the Mountain, East 
South Central and West South Cen- 
tral divisions to $171 for the Middle 
Atlantic division. The average for 
the United States for 10,584 “other 
employes” was $42 weekly, with a 
range from $23 for the East South 
Central division to $45 for the East 
North Central. 

A study of employes by sex showed 
7,825 males and 5,214 females. While 
the average number of employes for 
1935 was 13,039, the monthly figure 
varied considerably, the low point be- 
ing reached in January, when only 
12,536 were on the payroll. The 
number increased steadily during 
the year, evidently in response to 
improved business conditions, until 
the peak figure of 13,594 was reached 
in December, 1935. 


McGowan to Consumers 


Don McGowan has become adver- 
tising and publicity manager of Con- 
sumers Power Company, Jackson, 
Mich. Since 1928 he has been head 
of the Lansing bureau of the Detroit 
News, 


F. T. C. Curtails 
Carboil Copy Claims 


Operating under the trade name 
of Spurlock-Neal Co., Nashville, 
Tenn., McKesson & Robbins have 
agreed in a stipulation with the Fed- 
eral Trade Commission in its sale of 
the product Carboil, to cease repre 
senting the preparation as a compe- 
tent treatment for cuts, burns, etc., 
unless the assertions are limited to 
certain minor and temporary condi- 
tions. 

Also, Carboil is not to be adver- 
tised as being more than a mild anti- 
septive, counter-irritant and analgesic 
that tends to reduce inflammation 
and pain and hasten the maturity 
of boils. 


Buffalo Club Sponsors 


Speaking Course 


The Buffalo Advertising Club is 
offering a 12 week course in effective 
speaking, to be given at the Hotel 
Statler under the direction of Leston 
P. Faneuf, of the Buffalo Times. 

April 9, also at the Statler, Col. 
Willard T. Chevalier, vice-president, 


McGraw-Hill Publishing Co., will ad- ; 


dress the club on “Mass Production 
of Sales.” 


Brewer Changes 


Wheaton H. Brewer, formerly ac. 
count executive of the M. E. Harlan 
Agency, San Francisco, has accepted 
appointment, effective April 1, as 


advertising manager of the Pacific 


Rural Press, San Francisco. 


Schwartz for Rum 


St. Thomas Virgin Island Rum has 
placed its advertising account with 
Schwartz Advertising Agency, Phila- 
delphia. Newspapers will be used. 


RADIO EVENTS, INC. 


AN INDEPENDENT RADIO PRODUCING GROUP SERVING ADVERTISING AGENCIES 


535 Fifth Avenue, © 
New York,  — 
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NEW CREATION SCORES 


HIT WITH 


AD MEN! 


New and Better kind of Photostats 


@ It's been a winner from the word "go"—this new kind of photostat 
just recently created by ATLAS. There's nothing like it and any Art 
Director who hasn't seen the ATLASTAT is missing a bet! 


The ATLASTAT reproduces more tones and more snap than the best 


of ordinary photostats. 


Records ALL tone values from extreme blacks 


to pure whites and stands out in your comprehensive layouts like real 


photographs. 


Made on either MATTE or GLOSSY paper and costs 
but a few pennies more than photostats. 


Call ATLAS today for com- 


parative samples that prove you, too, want ATLASTATS. 


ONLY ATLAS MAKES ATLASTATS 


ATLAS PHOTO COPY CO., General Office, 225 Ne. Michigan Ave. 
4 Chicago Locations @ All Phones: FRAnkiin 3470 
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ADVERTISING IS 
SHALLOW, N. U. 
GIRLS ARE TOLD 


‘Skin Deep’, Chase-Schlink 
Gospel Spread 


Chicago, March 31.—A one-sided 
and unfavorable picture of advertis- 
ing is given students in courses at 
Northwestern University, the investi- 
gation of academic attitudes toward 
advertising by ADVERTISING AGE dis- 
closed this week in a survey at 
the Evanston institution. 

All girls in the freshman year at 
Northwestern are urged to read the 
pook, “Skin Deep,” a sweeping con- 
demnation of advertised cosmetics by 
M. C. Phillips. Miss Elizabeth Ab- 
pott, assistant professor of the teach- 
ing of physical education recom- 
mends this book in her course, ‘‘Gen- 
eral and Individual Hygiene for 
Women.” 


Relies on Author 


Asked if she regards “Skin Deep” 
as a fair picture of the cosmetic field, 
Miss Abbott replied: 

“I’m not a chemist, so I haven’t 
analyzed each of the products de- 
scribed. I am acquainted with Miss 
Phillips, and am willing to rely upon 
her work. My students become 
greatly interested in the subject of 
cosmetics, after reading her book.” 

A barrage against advertising also 
is laid down by Thomas D. Eliot, 
professor of sociology, in his text- 
book, “American Standards and 
Planes of Living.” 

Professor Eliot points out in the 
introduction that advertising is ‘fone 
of the factors, influencing, positively 
or negatively,” changes of taste. But, 
whenever advertising is touched upon 
in this bulky book, only unfavorable 
aspects are presented. 


Reprints from Commentators 


The main portion of the book is 
devoted to reprinting the writings 
of numerous commentators on sub- 
jects pertaining to standards of liv- 
ing. After each article, Professor 
Eliot lists a series of questions or 
exercises. 

“Much advertising is based upon 
existing or potential standards of 
living,” Professor Eliot comments, in 
his introduction. “Advertising con- 
sists largely of attempts to habituate 
people, if not to the commodity, at 
least to the expectancy thereof — to 
persuade people that silk lingerie, for 
example, is among the things they 
should take for granted and insist 
upon, and give up other things, such 
as books or babies, in order to 
secure,” 

“Consumers in Wonderland,” a 
discussion by Stuart Chase and F. J. 
Schlink, is reprinted in full in the 
Eliot textbook. 

The conclusion of “Consumers in 
Wonderland” is that there are “sig- 
nificant groups of products if not 
whole industries,” in which “there 
exists an enormous burden of adult- 
eration, bad workmanship, misrep- 
resentation, sharp practice, and even 
downright bodily danger which falls 
back upon the consumer.” 

Gives Question Series 

On the basis of the Chase-Schlink 
Writings, Professor Eliot propounds 
following questions to his stu- 
dents: 

“How can we tell that we are get- 

(Continued on Page 36) 
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Liquid-Mix Campaign 

Joseph Burnett Co., maker of 
Burnett’s Vanilla, have launched ad- 
vertising in Better Homes and Gard- 
ens and Good Housekeeping to pro- 
mote Liquid-Mix, first introduced last 
year. The campaign is handled by 
the Boston office of Batten, Barton, 
Durstine and Osborn, Inc., with Tal- 
bot Johns as account executive. 


Hackett Gets KIK 


KIK, Inc., New York, has named 
M. H. Hackett, Inc., New York, as 
advertising agency. Plans call for 
newspaper space, car cards and spot 
radio announcements in _ localities 
covered by distribution. KIK is 
being promoted as the “Refreshing 
Family Drink.” 


New Photoflash Bulb 


The Wabash Photolamp Corpora- 
tion is promoting five features in its 
new “Superflash” bulb, developed to 
simplify night picture taking. The 
new bulb is said to give 50 per cent 
more light than the foil type, and 


BUCK BACKS BOCK 


Don't Sleep 


Away the Spring, 

! NORTHERN BUCK 
Is Just the Thing . . . 
—Ends Winter “Lag” 


THE “TRULY SUPERIOR” 


BOCK BEER 


awe ayes 


Wherever Good Beer Is Sold 
You'll Find the Northern a 
“Buck” 


-— 
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Dropping the traditional goat from its 
Bock Beer advertising, Northern Brewery 
Co., Superior, Wis., in this newspaper 
copy substituted a buck deer as more 
symbolic of the area. 


to maintain the brightest part of its 
flash three times as long. 


Coming 
Conventions 


April 20-23—American Newspaper 
Publishers Association annual con- 
vention, Waldorf-Astoria, New 
York. 

April 29-May 1—American Asso- 
ciation of Advertising Agencies semi- 
annual meeting, The Greenbrier, 
White Sulphur Springs, W. Va. 

April 30-May 1-2 — Associated 
Business Papers annual convention, 
The Homestead, Hot Springs, Va. 

May 11-15—Lithographers Na- 
tional Association annual conven- 
tion, White Sulphur Springs, W. Va. 

May 14-15—Advertising Affiliation 
annual convention, Erie, Pa. 

May 17-19—Southern Newspaper 
Publishers Association annual con- 
vention, Hote) Arlington, Hot 
Springs, Ark. 


June 13-17—Pacific Advertising 
Clubs Association annual conven- 
tion, Salt Lake City, Utah. 

June 20-23—Advertising Federa- 
tion of America annual convention, 
Hotel Pennsylvania, New York. 

June 21-25—National Retail Dry 
Goods Association mid-year conven- 
tion, Palmer House, Chicago. 

Sept. 13-16—Annual convention, 
Financial Advertisers Association, 
Syracuse, N. Y. 

Sept. 23-25—National Industrial 
Advertisers Association annual con- 
vention, Edgewater Beach Hotel, 
Chicago. 

Oct. 11-15—Direct Mail Advertis- 
ing Association annual convention, 
Hotel Statler, Cleveland. 


Hinkle in New Post 


Fred R. Hinkle, until recently 
promotion manager of King Features 
Syndicate and formerly with the 
New York office of Batten, Barton, 
Durstine & Osborn, Inc., has joined 
Donovan-Armstrong, Philadelphia. 
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Send for this new 
demonstration broadside on 


SARATOGA BOOK, 


In volume runs of printing, where the cost of paper is a considerable factor, Sar aroGa 


English Finish reduces costs and maintains good appearance. Its uniform surface gives 


good reproduction of type and halftone plates and its smooth, non-glare finish lends 


character to the finished job. 


Available in bright white and seven attractive colors. 


SaratoGa Book is also made in Super Calendered, Eggshell and Antique Laid. 


INTERNATIONAL PAPER COMPANY 
220 Fast 42nd Street, New York, N.Y. 


Branch Sales Offices: 


BOSTON « 


CHICAGO e« CLEVELAND 


SA ee 


‘of: TICONDEROGA TEXT » TICONDEROGA BOOX PAPERS © TICONDEROGA VELLUM © CHAMPLAIN TEXT 
~ SARATOGA BOOX PAPERS 
ADIRONDACK BOND AND LEDGER © BEESWING MANIFOLD - INTERNATIONAL MIMEO SCRIPT = 
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Earnings of 
Advertisers 


Progress in production facilities, 
introduction of new products, im- 
provement of long established prod- 
ucts in customer relations and in 
merchandising, was reported. to 
stockholders of General Foods Corp- 
oration, New York, in the annual re- 
port for 1936. 

Among the new products intro- 
duced during last year were Huskies, 
Post-O and Jell-O Freezing Mix. 
Many of the concern’s packages were 
redesigned for greater attractiveness 
on grocers’ shelves and for better 
legibility of directions and recipes. 

Total sales of Birds Eye frosted 
food products in 1936 were about 50 
per cent ahead of 1935, the report 
states. Retail sales outlets numbered 
1,674 at the end of 1936 and passed 
the 2,000 mark this month. Insti- 
tutional distribution has been _ in- 
creased so that Birds Eye products 
are now available in hotels, restau- 
rants, clubs and transportation lines. 

The program launched last year in 
behalf of improved merchandising of 
General Foods seafood products will 
be continued, the report says, with 


PRINTING 


“He Who Gains Time, Gains 
Everything” —or inversely, lost 
time is total loss. The road that 
detours here and detours there 
may finally bring you to your 
destination, but at what cost! 
Why be so lavish of Time when 
it is the one thing about which 
you should be most solicitous? 
Why have your printing contin- 
ually detoured—one place for 
engravings, another for typeset- 
ting, and still somewhere else 
for presswork ? When you give 
the complete job to Faithorn, 
you avoid all detours and way 
side stops. Your jobs steam 
merrily along; arrive on time 

clean, handsome, fit. Now (with 
pardonable pride) we announce 
a Night Engraving Service 
of the highest order for the 
making of fine plates. Let us 
demonstrate the value of 3-in-1 
service. Phone Wabash 7820. 


Exceptionally well fitted to submit ideas, 
make layouts, prepare sketches and draw- 
ings—through every step of production. 


@ For years the 


American Seating t mt 


Company has Bott t TOUGH 
") 


used FAITHORN SPOT.. 


3-in-1 complete 
Service. You, too, 
can now enjoy its | . 
many advantages. 


(Placed by the |= 

Bisberne Adver- |; MU i 

tising Agency.) |amencan seatine 
Semragy 
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FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


You can use one or all—just as you wish, 
but all are here, ready to serve you... 
Speed—economy—satisfaction assured. 


FAITHORN 


CORPORATION 


Telephone Wabash 7820 


504 SHERMAN STREET 
CHICAGO 


DAY AND NIGHT SERVICE 


SWIM SUPPORT 


GANTNER 
HoatingBra 


SWIM SUITS 


Launching seasonal promotion, Gantner 
& Mattern Co., San Francisco, is using 
dominant illustrations in magazine copy 
to feature the ‘Floating Bra" swim suits. 


emphasis on packaged seafood mer- 
chandise rather than sales in bulk. 

Net earnings for 1936 totaled $14.,- 
240,957.11, compared with $11,730,- 
768.18 for 1935. 

7 VF 

Net earnings of Carnation Co. for 
1936 were $1,904,638. Sales for the 
year were $52,275,243. 

-— — 

McKesson & Robbins, Inc., report 
consolidated net earnings of $3,286,- 
614 for 1986, as compared with $2,- 
029,359 for the previous year. 

~~ UO! 

Packard Motor Car Co. reports a 
net income for 1936 of $7,053,220, 
compared with $3,315,622 for the pre- 
ceding year. 

vvweey 

Net profit of the Continental Oil 
Co. for 1986 was $9,612,597, compared 
with $8,813,561 in 1935. 

vows 

The report of Allis-Chalmers Manu- 
facturing Co. and subsidiaries for 
1986 shows a net income of $4,014,- 
112, as compared with $1,985,137 for 
1935. 

v v v 

Phillips Petroleum Co. and subsidi- 
aries report a net profit for 1936 of 
$17,875,489. This figure compares 
with a net profit for 1935 of $13,421,- 
703. 

v Vv v 

Hudson Motor Car Co. reports a 
net income for 1936 of $3,305,616. 
This year’s figure is the best since 
1929 and compares with the net in- 
come of $584,749 for 1935. 

v v v 

The report of the Ford Motor Co. 
of Canada, Ltd., for 1936 shows a net 
profit of $3,358,470. The figure for 
1935 was $1,939,204. Both 1935 and 
1986 reports include income from 
subsidiary companies. 

, FT F 

Net income of the Timken Roller 
Bearing Co. for 1936 was $9,257,127, 
as compared with $7,483,602 in 1935. 

v v v 

The Wheeling Steel Corporation 
and subsidiary companies report a 
net profit for the year ending Janu- 
ary 31, 19387, of $4,101,856. 

' © ¥ 

Net income for General Electric 
Co. in 1936 was $43,947,000 compared 
with $27,844,000 in 1935. 


ADVERTISING IS 
SHALLOW, N. U. 
GIRLS ARE TOLD 


(Continued from Page 35) 
ting what we think we are ordering? 

“Is salesmanship and advertising 
socially economical? 

“Do housewives need courses in 
sales resistance? 

“Would greater resistance to sell- 
ing be of any help?” 

“Old King Cole in Trouble,” an 
essay by William T. Foster and Wad- 
dill Catchings, published by the 
Pollak Foundation for Economic Re- 
search, is another article reprinted 
in Pofessor Eliot’s textbook. 

The essay tells in part how King 
Cole, vexed by the surplus of acorns 
in his realm, calls upon the “Chief 
Advertiser” for advice. Professor 
Eliot gives his students an exercise, 
“to trace and illustrate the parallels, 
in actual society, to the various 
points in the foregoing burlesque.” 


Fellow Critics Quoted 


Among the statements submitted 
in the textbook for consideration by 
students is the following, by Pro- 
fessor Luther Lee Bernard, of Wash- 
ington University, St. Louis: 

“Undoubtedly our consumption at 
the present time is not accurately 
based on efficiency criteria. Perhaps 
it cannot be wholly so as long as it is 
the chief concern of business to cre- 
ate, through advertising, a demand 
for consumption goods on a profit 
rather than on a productive-efficiency 
basis.” 

Also quoted in Professor Eliot’s 
book is Miss Lilian Symes, of the 
New York Consumers’ League: 

“The average girl worker believes 
that her one key to a brighter and 
happier world lies in her personal ap- 
pearance, and our national religion, 
advertising, does all it can to 
strengthen that conviction.” 


Calls Co-operatives Unappreciated 


America has not yet begun, Pro- 
fessor Eliot writes, ‘to appreciate 
the co-operative as a defense of the 
consumer’s standards; in fact, 
America’s freakish standards are 
themselves partly responsible for the 
failure of the plain, standardized 
products of co-operative enterprise.” 

In contrast to the content of Pro- 
fessor Eliot’s textbook, the “cur- 
riculum laboratory” of the School of 
Education at Northwestern  Uni- 
versity features a collection of 2,000 
advertisements, among other ma- 
terial. 

To the laboratory, come grade and 
high school teachers who seek 
authoritative material which will 
make their courses more interesting 
and alive. They find several hundred 
envelopes of material on a variety of 
subjects, ranging from ‘“‘vitamins” to 
“meat.” The envelopes contain edu- 
cational booklets and magazine ad- 
vertisements of manufacturers and 
associations. The “vitamins” folder 
includes material from the Wisconsin 
Alumni Research Foundation, while 
advertising of The Pepsodent Co., 
The Pro-Phy-Lac-Tie Brush Co., and 
E. R. Squibb & Sons appears in the 
“teeth” folder. 

Dr. George W. Crane, professor of 
psychology, paid high tribute to ad- 
vertising for its work in raising 
standards of living. Any book on the 
history of civilization, he declared, 
should devote two chapters to the 
contributions made by the advertiser 
and the salesman. 

He quoted a statement by Dr. 
Glenn Frank, ousted president of the 
University of Wisconsin, as expres- 
sive of his own attitude: 

“The salesman is not the high 
priest of a sordid commercialism; 
the salesman is the spark plug of 
civilization.” 


° : “ 99” 
Stein Joins “Parents 
Arthur Stein, formerly with the 
New York American, has been ap- 
pointed director of promotion of The 
Parents’ Magazine, New York. 


Legislative 


Box Score 


Status 


No. Title Sponsor | 


$.5 \Pure Food and (Copeland (Passed Senate; in House Inter. 


| Drug Bill 


| state Foreign Commerce 


H. R. 300 Pure Food and (Chapman (Interstate and Foreign Com 
Drug Bill | merce Committee 

S. 100 i\Fair Trade En- i\Tydings Reported favorably by Judi- 
abling Act ciary Sub-Committee 

H.R.1611 (|Fair Trade En- [Miller Reported favorably to full Judi. 
abling Act | ciary Committee 

S. 1077 Amending FTC Wheeler- Passed Senate; in House Inter. 
Act Barkley state Foreign Commerce 

S. 856 Truth in Fabrics |Capper Interstate Commerce Com. 
Act mittee 

H.R.238  |Textile Industry  |Ellenbo- Labor Committee Ben 
“Little NRA” gen 

H. R. 13 Prohibiting Adver- |Culkin Interstate and Foreign Com- 
tising of Liquor merce Committee 

H.R. 4214 |Regulating Sales in|\Colmer Interstate and Foreign Com- 


Interstate Com- 


merce 


merce Committee 


H. R. 3596 
Labels of All 
Merchandise 


Show Tax Cost on /Thomas 


Ways and Means 


H. R. 4722 Divorce 
turing and Re- 


tailing 


Manufac- |Patman 


Interstate and Foreign Com.- 
merce Committee 


H. R. 4726 |Prevent 
ity Sales 


Reciproc- |Patman 


Interstate and Foreign Com- 
merce Committee 


H. R. 4837 |State Codes of Fair |Harlan Interstate and Foreign Com- 
Competition merce Committee 
B.1 To Regulate Soft |Guffey Approved by Interstate Com- 


Coal Industry 


merce Subcommittee 


H.R. 4985 |To Regulate Bitu- |Guffey- 
minous Coal In-} Vinson 


Passed by House; in Senate 


Interstate and Foreign Com- 
merce Committee 


dustry 

H.R.5854 |Added FTC Pow-|Lea 
ers 

H.R.5414 |Pure Food & Drug |Towey 
Bill 

H.R.5752 |Repeal Special Tax |Celler 


on Retail Deal- 
ers in Oleomar- 
garine 


Interstate and Foreign Com- 
merce Committee 


Agricultural Committee 


} 
| 
| 
| 
| 
| 


Dyke Joins Staff of 


National Broadcasting 


Ken R. Dyke has been appointed 
Eastern divisional sales manager of 
National Broadcasting Company, 
effective April 1. 

Formerly advertising manager of 
Colgate-Palmolive-Peet Company, Mr. 
Dyke has just completed a long for- 
eign tour. He has been active in 
organization work. 


Wilson Heads 4 A’s 


Mechanical Committee 


Fred H. Wilson, Arthur Kudner, Inc., 
New York, has been named chair- 
man of the committee on mechan- 
ical production of the American As- 
sociation of Advertising Agencies. 


Live Stock Volume Up 


Total sale value of live stock 
handled in 1936 by the National Live 
Stock Marketing Association was 
$160,813,701, according to the annual 
report. 


Ascher to Spatari 


The Spatari Language Foundation, 
Astoria, N. Y., has appointed Sidney 
H. Ascher, former radio columnist 
and writer, as publications and ad- 
vertising director. 


‘‘News’’ Advances Arnn 


Charles E. Arnn, formerly local 
display manager, has been appointed 
advertising director of the Los An- 
geles Daily News and Evening News. 
John McLaren, formerly of McCann- 
Erickson, Inc., has become national 
advertising manager of the papers. 


Mayers Appointed 


The McLaurin-Jones Co., Brook 
field, Mass., maker of gummed 
papers, has appointed The Mayers 
Co., Inc., Los Angeles, to conduct a 
business paper campaign for “Prod- 
uct-Stamps,” designed for direct mail 
and general promotional uses. The 
campaign opens in April. 


Herrick to Ayer 


B. C. Herrick has become radio 
director for N. W. Ayer & Son, Chi- 
cago. He was formerly with the Key 
Advertising Co., Cincinnati, and 
Schwimmer & Scott, Chicago. 


SIGNS sicys PORCELAIN 
siGcNSs PORCELAIN SIGNS 
PORCELAIN SIGNS PORCELAIN 


For Information write 


SAMUEL STAMPING & ENAMELING COMPANY 
516 N. CHARLES ST. BALTIMORE, MD. 


What is your dealer distribution 


in CHICAGO? . . 


We'll take any grocery or drug product of 
merit and get you COMPLETE DISTRIBU- 
TION ... sample every home . . . Contact 


and sell your retailers . . . And we'll do it 


so fast that it will sweep the town off its 


feet! 


742-44 S. WABASH 


Central Zone Division of 


ADVERTISING DISTRIBUTORS OF AMERICA, Inc. 


This isn’t a claim... it’s a PROMISE 


and need not be confined to Chicago alone. 


BIG 4 ADVERTISING CARRIERS 


AVENUE—CHICAGO 
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SALEMEN MUST 
HELP CUSTOMERS 
SELL: MONAGLE 


Executives Hear Symposium 
on Merchants’ Problems 


New York, March 29.—Salesmen 
should help their customers to sell, in 
order to obtain more business for 
themselves, A. C. Monagle, vice-pres- 
ident, Standard Brands, Inc., urged 
members of the Sales Executives 
Club of New York in a symposium on 
“Helping the merchant to move your 
merchandise.” 

“The retail grocer is interested in 
selling, not in buying,’ Mr. Monagle 
declared, adding that the salesman 
should think of the customer as a 
salesman and treat him as such. This 
changes the status of the retail sales- 
man to that of being a sales pro- 
motion man, helping the grocer to 
sell his goods. 

Other speakers on the symposium 
were Arthur Ramsdell, of Ramsdell 
& Haase; Frank Gonda, Einson-Free- 
man Company; C. W. Donahue, man- 
ager merchandising department, New 


York Daily News; and Elmer 
Wheeler, president, Tested Selling, 
Inc. 


Mr. Ramsdell stressed the point 
that the retailer’s profit lies in the 
last units of the complete stock, “at 
full price.” 

Principles of helping goods move 
into consumer channels as presented 
by Mr. Gonda are co-operation with 
dealers, isolation of products for ade- 
quate display, and adaptation of dis- 
play methods to bring satisfaction to 
customers, 

If your merchandise does not per- 
mit display, have photographs of it 
available, he urged. Have contain- 
ers that stand up rather than lie 
down, and try to achieve effects that 
stick out, by skyscraper, jumble, 
basket or other designs. 

Mr. Donahue called attention to 
the need of directing buyers to the 
point of sale, saying, “advertising 
creates a buying urge, but manufac- 
turers neglect to take advantage of 
this and direct it into buying chan- 
nels.” 

Telephone directories, magazines, 
and department store advertising do 
this, but manufacturers in general do 
not carry out the dual job of label- 
ing the advertising with the dealer, 
and labeling the dealers’ stores with 
their advertising, he declared. 

Mr. Wheeler emphasized that the 
weak links in the chain of distribu- 
tion are in the words and technique 
of salesmen in selling to retailers, 
and in retailers who sell to consum- 
ers. 

“You have 10 seconds in which to 
interest people,” he said, “and if you 
say nothing important you are 


a NEW 


merchandising tie - up 


PLAN 


for advertisers 


on WDRC 


Write for this 
booklet ex- 
plaining the 
plan in detail. 


“THE ADVERTISING TEST STATION 
IN THE ADVERTISING TEST CITY” 


Contest Ties Up With 
“Drive Safely Copy” 


Pittsburgh, Pa., March 31.— 
Freedom Oil, which features 
a “Drive Safely” plea in all ad- 
vertising, today announced a 
contest with 30 bicycles and 
400 pairs of roller skates as 
prizes to boys and girls who 
write the best safety pledges 
for automobile drivers. 

Copy concerning the con- 
test was released to metro- 
politan and rural papers in 
western Pennsylvania, eastern 
Ohio and West Virginia, the 
field serviced by Freedom. 
Follow-ups will appear until 
May 8. Albert P. Hill, Inc., is 
the agency handling the ac- 
count. 


Students Join 
Executives in 


Problem Study 


Atlanta, Ga., March 31.—A plan for 
practical use of the principles learned 
in advertising courses was recently 
adopted by Emory University, under 
the direction of Professor M. R. 
Brewster and with the cooperation 
of leading Atlanta advertising men. 

Two students from the advertising 
classes at the University will be se- 
lected each month to interview an 
advertising man who will place be- 
fore them the details of a problem 
with which he is currently occupied. 
After class discussion, the students’ 
solution will be offered to the execu- 
tive. The latter in turn will pre- 
sent for comparison the solution of 
the problem as worked out by his 
organization. 

The aim of this plan as expressed 
by Professor Brewster is a closer re- 
lationship between the teaching and 
practice of advertising to benefit 
both students and executives. 

Executives to Aid 

Among the Atlanta advertising 
men who are cooperating with the 
University are: J. W. Brooks, West- 
inghouse Electric Co.; J. V. Frei- 
tag, president, Freitag Advertising 
Agency; Stewart Gelders, promotion 
manager, Atlanta Constitution; 
Claude Grizzard, Grizzard Advertis- 
ing Agency and E. V. Hungerford, 
Southern Bell Telephone and Tele- 
graph Co. 


Open Government 


Tourist Bureau 


An official government tourist bu- 
reau, providing information about 
the various states, has been created 
by Harold L. Ickes, Secretary of the 
Interior, with offices in New York and 
at Washington, under the direction 
of Nelson A. Loomis, associate re- 
creational planner in the National 
Park Service. 

It will be known as the United 
States Tourist Information Office. 
Mr. Ickes hopes to develop the tour- 
ist services along lines similar to 
those maintained by foreign govern- 
ments, but concentrating entirely on 
domestic information, 


Bankers Guyed Offers 
$260 for Prize Items 


The Philadelphia Investment Bank- 
ers Guyed, burlesque paper of the 
financial community, has scheduled 
$260 in prizes for satirical items. 
The paper will be issued coincident- 
ally with the Bond Club Field Day 
in late May. 

All material must be submitted by 
May 10, and information may be ob- 
tained from Earl B. Putnam, Jr., 
Buckley Brothers, 1529 Walnut st., 
Philadelphia, who founded the 
“Guyed” in 1935. 


“Herald Tribune” Names 


Brown to Local Post 


Harry Brown, for the last four 
years with the New York Herald 
Tribune advertising staff, has been 
appointed local advertising manager, 
succeeding Porter Carruthers, who 
resigned to open his own advertising 
agency in New York. 

For 10 years Mr. Brown was ad- 
vertising manager of the New York 
Post, serving during the Curtis 
ownership of the paper. 


New Marketing 
Book Is Lauded 


by Cherington 


‘New York, March 29.—The Amer- 
ican Marketing Association’s new 
book, “The Technique of Marketing 
Research” will prove a useful work- 
ing hand-book for the person en- 
gaged in market research, Paul T. 
Cherington, of Cherington & Wood, 
today commented. 

Mr. Cherington was the first presi- 
dent of the American Marketing So- 
ciety, in 1931, and is partly respon- 
sible for the book’s existence, for 
under his administration committees 
on different phases of marketing 
were set up with one concentrating 
on research methods. 

This committee has carried on its 
work through several years up to 
the present, preparing material on 
techniques now included in the book. 
Ferdinand C. Wheeler, marketing 
consultant, has served as chairman 
of the committee and of the edi- 
torial sub-committee. 


Codifies Good Practices 


“The book is in effect a formula- 
tion of good practice in most of the 
departments into which this kind of 


2 NEW EXECUTIVES 


————— 


Prof. Robert A. Willier (left) of Wash- 
ington University, April | succeeded L. 
Rausch, who retired after 43 years service 
as general advertising agent of the Wa- 
bash Railway, St. Louis. Walter D. Mc- 


Anally is newly-named merchandising 
manager of James Barclay & Co., Ltd., 
Detroit. 


work divides,’ Mr. Cherington added. 
“Each of the 20 chapters describes 
some phase of this kind of research 
work; and while not all could be fol- 
lowed literally in every case, they 
constitute a suggestive and useful 
formulation of sound principles,” he 
continued. 

Mr. Cherington also praised the 
bibliographies at the end of the book 
and those following some chapters 
as “full and useful.” 

Mr. Cherington pointed out that 


marketing experts have a real prob- 
lem in selling their own services, 
since they have to be not only spe- 
cialists in their field, but also able 
to “market marketing.” 

Joint selling efforts have been 
almost uniformly a failure, he said, 
while setting high performance 
standards and then publicizing them 
are similarly ineffective. Case studies 
are usually difficult to obtain due to 
confidential nature of the work, thus 
leaving personal solicitation as the 
only method available. 

Mr. Cherington recommends that 
the main emphasis of “marketing 
marketing” be placed on actual ac 
complishments rather than on prom- 
ises or hopes, and thus obtaining the 
cooperation and confidence of clients. 


Jones Opens Office 


"Following his resignation as art 
director of Needham, Louis & Brorby, 
Chicago agency, April 1, E. Willis 
Jones has taken offices at 333 N. 
Michigan avenue, where he will offer 
an independent art service. John B, 
Breunig has succeeded him with the 
agency. 


— 


Marsh Gets Poland 


Terrill Belknap Marsh Associates, 
New York City, have been appointed 
to handle the medical advertising for 


Poland Water. Medical publications 
and direct mail will be used. 


THE BUSIEST SPOT ON ALL 
“MAIN STREET” THIS WEEK 


Lae 
ea 
wll 


b> rZNTILE HALL 
ut 


TEXTILE HALL, GREENVILLE, S. C. 


Textile executives, not only from the South’s “Main Street” 
but from all parts of the industry are congregating here this 
week to attend the 12th biennial textile show. The largest tex- 
tile machinery and supply exhibit held anywhere in the world, 
this event is public acknowledgment of Greenville’s place as the 
Textile Center of the South. 


Greenville is the fourth largest market on the ‘South’s Main 
Street” and first in South Carolina. To really cover this hum- 
ming sales region you must sell all four—Greensboro, Charlotte, 
Greenville, and Atlanta. 


First in the eyes and ears of Piedmont, South Carolina 


GREENVILLE NEWS— PIEDMONT 50,000 CIRCULATION 


WFBC THE 5000 WATT NBC OUTLET OF THIS REGION 


A ists. 
COM ATLA 


NTA 


(24 hour newspapers) 


Detroit 


~ d ein 
m GREENSBORO 


Was 


Represented by 


Bryant, Griffith & Brunson, Inc. 


New York 


Chicago 


Boston Atlanta 
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HOSIERY MAKERS 
STUDY STANDARD 
LABEL PROPOSAL 


New York. March 31. 
support of consumer 
and the backing of 


With the 
interests assured 
retailers through- 


out the country already a matter of 
record, the National Association of 
Hosiery Manufacturers was busily 
engaged this week at the task of 
pushing adoption of the first set of 
quality standards ever promulgated 
for a consumer product among its 
members. 

Although emphasizing the fact 


that its program entails no encroach- 


ment on the fields of style or des: 


sign, the Association, comprising 86 
per cent of the industry’s full fash+ 


ioned hosiery production, is making 
it clear to members that the approach 
to the question of standardization has 
been almost wholly from the view- 
point of the ultimate consumer, with 
a confirmed desire to protect the con- 
sumer in purchases of full fashioned 
hosiery over the retail counter, 
Wholehearted support of the quality 
grading program, members have been 
told, will result in benefits to retail 
distributor, jobber and manufacturer, 

Agreement forms have been mailed 


out to individual hosiery producers 
calling for adherence to the Asso- 
ciation’s grading system which _ in- 
volves a standardized factory inspec- 


tion plan and the stamping of ap- 
propriate grade symbols on all hose, 


MARKET ANALYSIS 


What is the nature of your most vital problem? 
Our analysis of a single marketing, distribut- 
ing, selling, merchandising or advertising prob- 


= may make your entire selling effort more 
effective. 

A. C. WEICK CO. 
20 W. Jackson Blvd. Chicago 


Wabash 6890-1 


And one that our patrons seem 
to appreciate, judging from their 
praise for the charm and beauty 
of the Silver Grill and the other 
public rooms, and their enthus- 
iasm over the thoughtful con- 
veniences and comforts of the 
guest rooms. Rates begin at 
$3.50 single. 


LEXINGTON FEATURES 


Every room with radio and bath. 
3 blocks from Grand Central. 
Near Radio City and smart 
shops. Garage in connection. 
Famous orchestras play nightly 
in the gay Silver Grill. 


HOTEL 


LEXINGTON 


48th STREET at LEXINGTON AVENUE, N. Y. 
Charles E. Rochester, Manager 
National Hotel Management 
Company, Inc. 
Ralph Hitz. President 


J. B. Woodall (left), 


Inc., has been 


kee, Wis. 


Office. 
have 
ance ot 


already 


hosiery companies, 
of the nation’s large 
facturers, said the 


other 


stand 
xecutives 


cated their 
policy. kx 

Hosiery Co. 
New 
ject 


decision has been 


Individual 


Their attitude 
ject 
it is pointed out 
vertisers’ large 
half of quality 


manufacturers 
The attitude of 
pressed in a letter 
the } 
ciation sent 
managing director. 
part, 
tee on 


ing the consuming 
dependable 
Karl 


grades ( 
Constantine, 


will furnish them.” 


hose into four 


amination and 


area, 


Thomas J. 
International 
Corp., 


sion for a 
operate a 


of Binghamton, 
son City, N. Y. 


John 
were be 


laboration of 
of WNBF, 


Cal Swanson, 
Danker, 
J. Walter 
office, 
as assistant to W. 


Mr. 
by Paul 
sistant to 
lumbia 
Coast 


Don W. 


for Elliot & Evans, 


trolux distributors. 


named 
manager of the J. H. Fagan Co., 
Lewis M. Williams is a new vice- 


president of the Buchen Co., 
‘ett absorption of his agency by Buchen. 


these standards with 
expected to fall in line shortly. 
Officials of Holeproof and Phoenix 


y are 
plan but have made no decision. 
manufacturer 
advertised brands have, 


=» *§ 


on 
of 


and Julius Kayser 

York, also stated that 
is under advisement and that no 
reached. 


Labels Eyed 


has been 
of considerable conjecture and 
that 
investments 
acceptance for 
own products may be endangered by 
a standardization of quality 


retailers 


to 


sales 


formerly with Servel, 


promotion 
Milwau- 


Chicago, fol- 


except those that satisfy Standard A 
requirements, according to the eight 
grade symbols which the Association 
has registered with the U. 8. 
Twenty-two 


Patent 


manufacturers 
registered their accept- 


others 


Milwaukee, two 
‘st hosiery manu- 
studying the 

No 


of nationally 
as yet, indi- 
the labeling 
Gotham Silk 
& Co., 
the sub- 


the sub- 
hosiery ad- 
in be- 
their 
for all 
was ex- 
members of 


National Retail Dry Goods Asso- 
out last week 
signature of Channing E. Sweitzer, 
He 
that the organization’s Commit- 
Merchandise Standards is in 
accord with the hosiery manufactur- 


over the 


declared, in 


ers’ program, and that “eventual 
adoption of the program by the 
hosiery industry and by retailers will 


constitute a forward step in supply 
public 


with more 


o£ merchandise.” 


managing 
tor of the hosiery association, 


The standards divide f 
“inspection 
each of which is subject to 
graded 
the specifications set d¢ 


The projected station, 


C. 
» 1, 


assistant to 
vice-preside 


nt 


Thompson Co., 
has been shifted to 


G. 


‘onstruct 


Clark, 


direc 
pointed 


out that “retailers can do much to 
bring about a general use of these 
standards by our industry. If the 
buyer requires them, the producer 


ull fashioned 
zones,” 
rigid ex 


according to | 


ywhe for each 


1.B.M. Application 
Asks Radio Rights 


Watson, 
Business Machines 
has filed an application 
the Federal Communication Commis 
permit to <¢ 
radio broadcasting station 
to serve the Triple Cities community 
Endicott 


president of 
with 


and 


and John- 
with the col- 
owner 


00 watts. 


Swanson, iit, 


in New J-W-T Posts 


Dan 
in charge ot 
Hollywood 
New York 
Palmer, vice- 


president and Lux account executive. 
Swanson’s Coast post is taken 
Rickenbac 


ker, former as- 
Thornburgh, Co- 
West 


Broadcasting System 
vice-president. 


_ 


M. P. MeKenna has 
sales manager of Zen 
Machines, Cleveland, to 


Ine 


McKenna Joins Servel 


resigned as 
ith Washing 
take charge 


of sales promotion in northern Ohio 


Servel-Elec- 


Index of Retail Activity i in 77 Important 


Markets 


Based on total retail advertising volume in all newspapers in each city. 


(Copyright, 


1937, by Advertising Publications, Inc.) 


“~ Gain % Gain 
13-Week 13-Week 13-Week or Loss or Loss 
Period Period Period 1937 1937 Week Week % Gain 
Ended Ended bended over over Ended Ended or 
City Mar. 30,1935 Mar. 28,1936 Mar. 27, 1937 1935 1936 Mar. 28,1936 Mar. 27,1937 Loss 
Akron, 0... 3,584,556 3,359,958 3,920,192 9.4 +16.7 346,395 364,000 +5.1 
Altoona, Pa 1,490,265 1,511,965 1,693,902 + 13.7 + 12.0 157,787 190,071 + 20.5 
Atlanta, Ga. . : 3,173,077 3,476,354 3,630,666 + 14.4 + 4.4 341,768 357,22 + 4.5 
Baltimore, Md, 4,759,582 4,837,43 5,377,199 +12.9 +11,.2 465,307 506,724 + 8.9 
Virmingham, Alu 2,357,320 2,521,806 3,012 030 + 27.8 +19.4 291,844 251,860 —13.7 
Boston, Mass. ..... 4,906,590 4,489,117 $,929,320 +0.5 + 9.8 453,918 445,690 —1.8 
Bridgeport, Conn. 1,881,272 1,824,732 1,948,220 + 3.6 +6.8 187,656 203,700 + 8.5 
Buffalo, N. Y % 3,588,886 3,386,720 4,023,254 +12.1 +18.8 402,052 405,860 +0.9 
Camden, N. J.... 879,186 897,120 961,281 +9.3 +7.2 89,520 76,675 —14.4 
Cedar Rapids, Ia. 1,038,506 1,075,830 1,184,512 +14.1 +10.1 104,846 106,708 + 1.8 
Chattanooga, Tenn, 1,714,872 1,556,327 1,510,400 11.9 2.9 124,105 163,180 + 31.5 
Chicago, Ill. ...... 6,449,887 6,760,624 7,912,045 + 22.7 + 17.0 627,251 756,949 + 20.7 
Cincinnati, ©, 3,940,841 3,793,332 1,080,167 + 3.5 + 7.6 372,690 384,707 + 3.2 
Cleveland, O 1,196,489 4,428,115 1,942,936 +17.8 111.6 $16,356 33,439 +4.1 
Ce EO. civiccsas Lacan!” .-echase go ‘swaraae err ae 290,605 332,508 +14.4 
Dallas, Tex. 4,517,295 4,992,611 », 108,165 +13.1 + 2.3 440,071 470,658 - +6.9 
Dayton, © ; 3,444,060 3,091,060 3,579,898 +3.9 +15.8 289,898 337,498 +16.4 
Denver, Colo, 2,354,005 2.357, 228 2,429,245 + 3.2 +3.1 226,960 236,055 + 4.0 
Des Moines Ia 1,490,302 1,463,970 1,533,623 -2.9 + 4.8 124,746 140,761 +12.8 
Detroit, Mich, 4,899,257 4,828,452 5,177,795 + 5.7 + 7.2 472,672 492,066 +4.1 
Irie, Pa. .... 1,601,292 1,564,220 1,980,782 +23.7 +266 140,644 211,988  +650.7 
Ivvansville, Ind 2,742,530 3,018,932 2,724,400 0.7 —%.8 286,524 281,218 —1.9 
Fal! River, Mass.. . 766,722 769,372 838,136 + 9.3 + 8.9 76,822 70,399 —8.4 
Flint, Mich. . - 1,997,142 2,077,166 2,020,144 +1.2 —2.8 181,384 208,264 +14.8 
Fort Wayne, Ind.. 2,407,482 2,586,583 2,713,081 +12.7 + 4.9 255,374 253,176 —0.9 
A Serre 1,170,040 1,276,963 —-1,689,089 +444 432.3 ~~ 152,211 179,015 $17.6 
Grand Rapids, Mich 2,040,680 2,034,326 2,526,244 23.8 + 24.2 200,998 237,034 +17.9 
(Greenville, S. C.... 1,365,140 1, 280,014 1,576,699 + 15.5 + 23.2 107,044 156,814 + 46.5 
Heuston, Tex... . 3,080,602 3,121,048 3,715,824 + 20.6 +19.1 241,178 347,676 + 44.2 
Indianapolis, Ind, 5 3, 744, 256 3,843,282 4,247,103 13.4 + 10.5 351.519 $61,874 +31.4 
Jersey City, N. J.... 51 7,651 561,535 240,891 _ 4.5 eit 7 54,188 —8.4 
Kansas City, Kans. : 483,504 494,473 625,499 + 29.4 + 26.5 57,547 +16.2 
Knoxville, Tenn, 1,927,293 2,168,796 2 306,990 +19.7 +6.4 221,970 —-2.8 
Little Rock, Ark... 2,190,860 2,154,754 2,225,342 +1.6 +3.3 201,376 +9.0 
Lon Angeles, Calif... ..  <ceses 5,766,346 6,116,167 5 ty +6.1 493. 338 504,011 + 2.2 
Lynn, Mass. ....... 2,384,914 2,286,284 2,278,080 ~— 45 —0,4 203,308 _ 234,500 +15.3 
Manchester, N. H... 824,427 759,449 788,130 —4.4 + 3.8 66,067 91,050 + 37.8 
Memphis, Tenn. 2,598,806 2,540,332 2,677,082 +-3.0 4-54 231,574 278,530 -+- 20.3 
Milwaukee, Wis. . 2,854,245 3,036 6,437 4,240,237 + 48.6 + 39.6 357,376 393,018 +9.9 
Minneapolis, Minn. 3,363,436 3,52 6.5 275 680.330 +-9.4 + 4.4 302,685 319,259 +5.5 
Nashville, Tenn, 1,763,552 1,691,772 1,781,782 +1.0 + 5.3 164,078 214,554 + 30.8 
New Bedford, Mass. 704,802 777,028 817,992 ms 7 -5.3 66,850 78,610 +1%7.6 
New Haven, Conn...... ..ssec- 2,192,498 2,254,538 2.8 188,230 217,202 +15.4 
New Orleans, La.. 4,328,541 4,635,338 4,775,041 3.0 $14,323 368,804 —11.0 
New York, N. Y... 13,912,483 15,150,419 16,351,938 7.9 1,529,237 1,584,731 + 3.6 
Brooklyn, N. Y... 1,721,03 1,586,308 1,715,941 + 8.2 142,366 158,731 +11.5 
Norfolk, Va. ..... 2,122,610 2,153,760 2,218,286 +3.0  ——-191,422 201,796 ~~ 5.4 
Oakland, Calif. ... . 1,709,126 1,778,445 1,756,212 —1.3 161,060 162,418 +0.8 
Oklahoma City, Okla... 2,476,103 2,600,292 2,761,178 + 6.2 223,062 258,062 +15.7 
POOP, Be ik cc veh ses 2,549,410 2,509,259 2,722,248 +8.5 264,205 260,208 —1.5 
Philadelphi a ‘ 1,720,775 6.896.816 7,456,141 +8. 695,235 662,633 —4.7 
Phoenix, Ariz. 1,792,136 1,844,682 1,785,966 3.2 154,588 £40,770 =—8,9 
Pittsburgh, Pa. ..... 5,58 8 4,931,558 6,124,258 +- 24.2 170,548 524,062 +207.3 
Portland, Oreg, 2,456,132 2,701,314 2,896,254 -7.2 261,646 288,890 +0.4 
Providence, R. I 3,133,183 3,291,360 3,160,90 -3.9 410,074 285,283 —30.4 
Reading, Pa. 2,324,378 2,100,440 2,493,162 8.7 208,054 261,352 25.6 
Richmond, Va. 2,796,514 2,879,226 3,010,686 -4.6 270,214 ~ 282,324 +4.5 
Rochester, N. Y. 3,983,025 4,065,890 1,439,769 + 9.2 386,868 397,238 + 2.7 
Rock Ish ind-Moline 1,782,662 1,977,178 2,139,886 , 8.2 187,068 193,802 + 3.6 
Sacramento, Calif. 1,802,715 2,072,307 2,038,834 3. 1.6 214,568 190,358 —11.3 
San Antonio, Tex.... 1,293,173 1,528,835 1,658,454 + 28.2 +8.5 117.670 156,107 + 32.7 
Sun Diego, Calif.... 2,914,242 3,332,126 3,618,968 24.2 + 8.6 256,158 305,648 +19.! 
San Francisco, Calif 3,409,949 s,647,984 2,864,809 13:3 + 5.9 $28,295 321,925 —1.9 
Seattle, Wash. ...... 2,313,384 2,374,074 2 520,680 +-8.9 +-6§.2 225,302 220,612 —2.1 
South Bend. Ina... 1,902,626 1,894,325 2,326,229 + 22.3 +-22.8 178,031 223,486 + 25.5 
Spokane, Wash. 1,524,172 1,745,819 1,826,342 +19.8 +- 4.6 161,070 165,998 + 3.1 
St. Louis, Mo... 4,358,820 1,204,005 1,663,105 6.9 10,9 113.200 107,590 a 
St. Paul, Minn 2,935,814 3,049,811 2,962,020 + 0.9 2.9 266,541 259,943 —2.5 
Syracuse, N. Y, 2,464,198 2,552,192 2,tol,ot2 10.4 + 6.6 254,184 278,852 +-9,7 
Tacoma, Wash 1,247,434 1,397,484 1590,618 + 27.5 13.8 154,392 150,458 —2.6 
Tampa, Fla, 1,618,260 1,368,508 1,527,334 5.6 11.6 115,766 142,356 +- 22.9 
Toledo, ©. me cas  ###§§ —_ Cetneterns a ry ' a 296,454 283,890 —4.2 
Toronto, Ont., Can §,345,149 094,365 5,025,375 6.0 1.4 428,615 $13,871 —3.4 
Tulsa, Okla 2,126,418 2,255,358 2 288,880 + 7.6 +1.5 191,618 214,270 +11.8 
Washington, D. Cc 7,469,148 §,252.787 8,850,737 +18.5 7.2 689,423 762,549 +10.6 
Worcester, Mass. 2,624,796 2,599,781 2 701.340 2.9 + 3.9 250,733 296,114 +18.1 
Youngstown, O 1,907,379 2,130,919 2,160,444 +-13.3 +14 232,432 202,998 —12.7 
2s a re 207,843,993 220,783,597 239,472,854 +11.2 + 8.5 21,259,745 22,957,730 +-7.9 
* e yecte P . — ah s — 
Retail Lineage jouer Gains for the next tre voce, | ee 
after which it should revert to a REGISTER HEAD, DIES 


Maintains Lead 
Over Last Year 


Chicago, April 2 
by the fact that Easter 


-Aided somewhat 
fell two weeks 


earlier this year than in 1936, retail 
business activity through March 27, 
is 8.5 per cent ahead of the corre- 


sponding period of last year, accord- 


ing to the ApverTIsSING AGre Index of 
Retail Activity. 

This Index, which tabulates retail 
display advertising carried by all 
newspapers in 77 major cities, shows 
a total of 239,472,856 lines for this 
year through March 27, against 220.- 
783,597 lines for the corresponding 


period of last year, a gain of 18,689.- 
259 lines. 
For the last seven days of the re- 


ported period, newspapers in the 


measured cities carried a total of 22,- | 


957,730 lines against 21,259,745 lines 
for the comparable period of 1936, a 
gain of 1,697,985 lines, or 7.9 per 
cent. This makes the twelfth con- 
secutive week in which gains have 
been shown by this Index, the only 


loss reported this year so far being 
the first week in 1937 
Since Easter fell in the second 


week in April last year, it can be ex- 


more normal basis. 
A table showing gains or losses for 
each of the first 13 weeks of 1937/| 


over the comparable week of 1936, 
appears below. 
January 2... ee ee Pe — 5.8 
January & 8.5 
January 16 ; 4.9 
January 23 . 1- 4.2 
January 30 -+- 5.8 
February 6 : + 8.5 
February 13 + 6.9 
February 20 . +16.6 
February 27 + 8.3 
March 6 +11.5 
Mareh 13 ‘ +12.0 
March 20 ; +12.9 
March 27 ; + 7.9 
Tabulations appearing on this 
page show detailed figures and com- 


parisons for each of the 77 important 
markets covered by the Index. A study 
of the totals reveals that 1937 busi- 
ness is going forward at a much fast- 
er pace than 1936. So far this vear, 
retail business is 8.5 per cent ahead 
of the comparable period of 1936, 
whereas, at this time last year 1936 
was only 5.8 per cent ahead of 1935. 


Smith in Old Job 


Don Smith, 
manager of 


former advertising 
Wilson & Co., Chieago 
packers, and recently in charg re of 
the canned meat division, has been 
reappointed to nis former position. 


Wilkes Barre, Pa., April 1.—Ben- 
jamin F. Williams, president of the 
National Register Publishing Co.. 


which is the publisher of the Stand- 


ard Advertising Register, died at 
his home here yesterday of pneu- 
| monia. 


Mr. Williams was one of the orig- 


inal incorporators of the National 
| Register Publishing Co. in 1915 and 


| 
has served on 


ever since. 
'as active 


its board of directors 
Ferrel continues 


i. W. 
manager. 


“BOQ0 Wakes das 
ces 1000 conete nite 
Repts: 8390 ke. 

E. KATZ SPECIAL ADVERTISING AGENCY 
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ADVERTISING AGE 


PEG 5 MILLIONS 
TO ADVERTISE. 
STATES IN 1937 


(Continued from Page 1) 
state | 


man of the group, said. The 
spent $3,000 last year. | 
The Mississippi Advertising Com.- | 


mission began operation last Septem- 
ber with a $100,000 fund, principally 
to sell out-of-state industries the in- 
dustrial advantages and basic re- 
sources of the state. An educational 
program to get over to its own peo-|t 
ple information leading to a more 
comprehensive understanding of the 
advantages of the state was started |; 
in February by the commission, I 
In October, a $10,000 tourist cam- 
paign will be opened in Midwest 
newspapers to acquaint Midwestern- 
with Mississippi’s resort areas. | 
The May issue of Fortune will open |} 
the campaign and subsequent issues | } 
of Business Week, Manufacturers’ | , 
Record, Nation's Business, Review of 
Reviews and Time will be used. 


ers 


( 


Milk Fund Curtailed 


( 

New York spent $100,000 to attract | 
tourists and vacationists last year, | - 
in 1935, $400,000 and the first year, ' 
legislation on the governor’s request 
for an increase of $50,000 being dis- 
allowed by the legislature. Abandon- 
ment of the New York State milk ad- 


vertising campaign, promoted for the ’ 


vertising 
duced in the New Hampshire legisla- 


year. 
spending $150,000 for 
$100,000 coming from tax money ap- 


‘rease New 
annual recreational income from vis- 


-ecreational, 


CITY BECKONS 


LIVE LONGER AND BETTER IN ORLANDO 
A amar metropolitan oty of 35.000 welcomes you—yuw will 
lowe rhe “City Beautiful” in rhe “Land of Oppertuaty” 
the bell and lake sector of sold central Florida 
Somerhing doing nigh! and day—rest on play 


ROOM 201 S 
GREATER ORLANDO C af © 
Send Me Mew ilustreted Beetiet 


Coupon copy in newspapers is part of 
the Orlando, Fla., promotion carried on 
by the local Chamber of Commerce. 


icipation in an all-New England ad- 
program has been _ intro- 


ure. This state has had an appro- 
yriation of $64,000 during the past 
The New England Council is 
1936-37, with 


yortioned among the six New Eng- 
and states, and $50,000 from private 
yusiness interests. The purpose of 
he Council’s advertising is to in- 
England’s $500,000,000 


tors and summer residents. Twenty- 
me national magazines are used, 


‘olor pages in Harper’s Bazaar, The 
New Yorker, Time and Vogue. Radio 


s also used, 
Seek $60,000 in Connecticut 


Connecticut is asking for a $60,000 


appropriation, $30,000 a year for the 


1ext biennium to advertise the state’s 


1 industrial and residen- 
last three years through a tax on|.......... al ¢ d iden 

viodecsee nk dkdineé. tx tnbeas tial facilities. The appropriation pre- 
‘oducers |% -alers, Ss CC $s er : . or Or : 

I . . viously was $1 for the 1935-37 bi- 


likely as the result of the recom- 
mendation made in a report by 13 of 
the 14 members of a special bi-parti- 


san legislative committee which had}, 


ennium. 


Maine appropriates $100,000 annu- 


ally to advertise the state as a rec- 


‘eational and resort center. Gov. 
been surveying sentiment in the|Lewis O. Barrows March 29 signed 
dairy industry throughout the state.|a bill levying a tax on every barrel 
Bills ending milk advertising and|of potatoes raised in the state. This 


state control, including price fixing, 
accompanied the report. The fund/t 
spent last year amounted to $250,000. 

An administration measure appro- 
priating $17,800 for the state’s par- | « 


year the estimated value of the po- 


ato yield is $37,500,000. The tax 


will be used for a newspaper, maga- 
zine and radio campaign to increase 
‘consumption of potatoes 


in general 


* 
Stay at the 


ONLY 30 SEC 


rooms 
shower, and radio. 


| twin-bedded $4.50. 


LEXINGTON AVENUE at 49th 


LESS EXPENSE 
MORE PLEASURE 


ON YOUR 


NEW YORK TRIP! 


It's Modern and Moderate 


FROM THE CONVENTION 


| The Hotel Montclair is located in the Grand 
| Central District, adjacent to Radio City, the 

leading theatres and better shops. All 800 
feature outside exposure, 


Single $3, double $4, 


HOTEL 
MONTCLAIR 


Montclair 


ONDS AWAY 


bath, 


STREET, NEW YORK CITY 


and Maine in particular along the 
Atlantic Coast and in Midwestern 
states. 

Washington State Apples, Inc., is 
superseded by the new state commis- 
sion, which will administer a new 
$250,000 state advertising fund. The 
commission will attempt to induce 
private industry to build the fund 
to $1,000,000. The new law provides 
a levy of 2 cents per cwt. on all 
apples produced in the state in 1937. 

Wisconsin will spend $50,000  be- 
ginning July 1 to advertise the state 
as a recreational center. This is an 
annual appropriation. An emer- 
gency bill providing an additional 
$25,000 for this fiscal year has been 
passed by both houses and was signed 


{ P 


Hho 6 flrA 6 fine » 


A GREAT STATE OFPERS 
PLANNED COOPERATION TO INDUSTRY 


" — od | 


ee 
a ae a 


MESSISSIPPE INDUSTRIAL, COMMISSION Se 


The Mississippi Industrial Commission, 

official adjunct of the state, is sponsoring 

a drive to bring new industries within 
its borders. 


by the governor yesterday. Maga- 
zines, travel pages in newspapers, 
motion picture films, radio and out- 
door will be used. J. H. H. Alex- 
ander, of the Wisconsin Conservation 
Department, reports that the state’s 
first recreational advertising cam- 
paign increased non-resident fishing 
license sales 39 per cent and gasoline 
tax returns $1,790,000 over the year 
1935. 


$5,000 Per County 


Gov. Philip F. LaFollette recently 
signed the Graass bill, which author- 
izes Wisconsin counties to appropri- 
ate $5,000 annually for advertising 
and developing their attractions and 
natural resources, 

To promote Michigan as a national 
playground, the state will spend 


CITY SELLING 


. . The a § 
lie" aes The Sea Sings a 
u Spring Song for You 


a & yo? yee, ’ 
vo" ATLANTIC CITY 


Lilting cadence of a tumbling surf —sofe 
breezes bearing che refrain —bird nores — 
gull calls—clop-clop of hoof beats on the 
strand—crack of stick and ball from the fair 
ways—whispered rhythm of happy human 
ity a'stroll on the Boardwalk ..blending in 


a symphony of Spring —an overture of wel- 


come toa golden pre-Easter season by the sea 


| 
Atlantic City touts its famous boardwalk | 
and other scenic attractions in copy to 


$100,000 during the year. A bill to 
provide $2,500,000 to buy and operate 
a streamlined train to promote the 
state was introduced in the legisla- 
ture in March by Rep. Charles W. 
Snow, Jr., of Jackson. 

Pennsylvania Scenic and Historic 
Commission has asked the state leg- 
islature for a $500,000 appropriation 
to attract tourist trade. The last 
regular legislative session appropri- 
ated $20,000 to the commission for ad- 
vertising during the biennium end- 
ing May 831. 

The Florida Citrus Commission has 
a 1937 budget of $650,000 obtained 
from a tax of 1 cent a box on orange 
shipments to 5 cents a box on tanger- 
ines. Newspapers, radio, business 
papers are being used. Excise taxes, 
levied under the state citrus adver- 
tising law, are expected to run close 
to $1,000,000 this year and continu- 


ance of provision for their collection 


TO INDUSTRY 


THAT ONE OF THE ONLY TWO 
TIC BRICK *«K NS 


AUTOMA 


D THROUGH 

THE SALE OF A NOVEL 
WR! TTEN By Cou w 
PAULKNER 


hey 
} fia 


A cartoon series, titled "It's a Fact," with 

information on Mississippi's resources is 

part of the 1937 campaign being con- 

ducted by the Mississippi Advertising 
Commission. 


beyond the present emergency period 
is expected. 

The California Fruit Growers’ Ex- 
change plans to spend close to $1,- 
000,000 to promote the state’s citrus 
fruits. 

Miami, Fla., started a campaign in 
November, with an appropriation of 


$154,000. Newspapers and_ direct 
mail will be used. 
Miami Beach spent $45,000 for a 


newspaper and magazine campaign. 
Berkshire Doubles Quota 


Berkshire Hills Conference in New 
England raised and spent $5,000 last 
year and are setting their goal at 
$10,000 this year. 

Cape Cod has asked the Massachu- 
setts legislature for enabling bills 
which will allow towns on the Cape 
to spend money for advertising. Last 
year $20,000 was raised on the Cape 
from private sources and this year 
they are attempting to raise $30,000. 

The Evergreen Playground Asso- 
ciation, having six cities as members, 
started a $32,000 campaign in March, 
with most of the money going into 
California. The money is subscribed 
by Chambers of Commerce in Port- 

(Continued on Page 41) 


| 
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Wiseman Sets 
Up Confidential 
Counsel Service 


New York, March 30.—The Adver- 
tising Laboratory, at 11 West 42nd 
st., has been established by Mark 
Wiseman today to offer confidential 
advertising analysis and counsel to 
operating executives of industrial 
concerns, supplementing assistance 
which they receive from their adver- 
tising agencies. 

Mr. Wiseman was recently head 
of copy for Cecil, Warwick & Cecil, 
and formerly a partner in Kimball, 
Hubbard & Powel. He was also for 
several years a partner in the Black- 
man Co., and served as advertising 
director of Hudson Motor Car Co. 

His new service will apply a sys- 
tem of technical and editorial an- 
alysis to advertising material before 
type has been set or plates made, 
which will check the presence of es- 
sential factors, as well as the qual- 
ity of copy and art work, Mr. Wise- 
man said in commenting on the Lab- 
oratory’s functions, 


Stewart-Warner Boosts 


. 

Campaign for the Year 
Stewart-Warner Corporation, Chi- 
cago, is planning a co-operative 
campaign by which newspaper adver- 
tising for mechanical refrigerators 
will be increased at least 50 per cent 
over last year, it was announced at 
the concern’s regional sales confer- 

ence in New York last week. 
The signature of company dealers 
in all cities will be carried. A weekly 


radio program over the Columbia 
network will also be sponsored. 


Hayes McFarland, Chicago, is the 
agency. 


New Ward Store 
For Kansas C 


Plans have been complete 
Montgomery Ward & Co. * 
opening early this fall of a 
store at Seventh and Minnes 2 
Kansas City, Kan. 

A three-story building for this pu 
pose with 88,000 square feet for 
merchandising space, will be erected. 


THE SUPREME COURT 
IN WASHINGTON, 


when it comes to buying local time on Washington radio sta- 
tions, is made up of the local merchants who use radio in 
their advertising, who know that rich market. 


The statement is equally true of any city: but this is 
an ad for WJSV, the most powerful and most popular 
station in the District of Columbia. 


A dollar’s worth of time must bring in at least two dollars’ 
worth of trade... or it’s “no sale” to the local retailer! 


‘ 


N 


/ WHY \S \T THEN THAT COLUMBIA'S WISY, 


which has the highest local rate in the city, sells MORE time to 
MORE local advertisers than any other Washington station? 


X Va MORE PEOPLE LISTEN TO COLUMBIA'S WISV! 


More people do listen habitually to WJSV than to any other 
Washington station. If it’s details you want, get in touch with 
the nearest RADIO SALES office or with... 


WJSV — WASHINGTON, 10,000 WATTS. owns one 


operated by Columbia Broadcasting System. Represented by RADIO SALES: New 


York, 485 Madison Avenue - 
Building - 


Chicago, 410 N. Michigan Avenue ~+ 
Los Angeles, 5939 Sunset Boulevard 


Detroit, Fisher 
+ San Francisco 60! Russ Building 
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ADVERTISING AGE 


April 5, 1937 


The rates for this department are as follows: 


“Help Wanted,” “Positions Wanted,” “Representatives Wanted,” and 
“Representatives Available,” 30 cents a line, minimum charge $1. Terms: 
cash with order. 

All other classifications (single insertion rates): % in., $2.75; 1 to 3 in., 
Wer in., $4.75; 4 to 6 in., per in., $4.50; 7 to 9 in., per in., $4. 25; 10 to 12 in., 
per in., $4.00; 13 to 15 in., per in., $3.75 


Write for descriptive folder of specimen ads and discounts on 


insertions. 


term 


HELP WANTED 


MAILING LISTS 


EDITOR 


Cleveland 
new Trade 
man to 


introducing a 
Paper, has opportunity for 
become Editor. Must have 
full background of printing, copy, 
paper and original ideas. Must be 
creative and able to operate under his 
own steam. Must know fine printing 
papers. Low starting salary with in- 
creases commensurate as the new 
paper progresses. State entire ex- 
perience, age and salary expected in 
the first letter 

Box 1086, ADVERTISING AGE, Chego. 


Publisher 


COPYWRITERS, Layout men, Mer- 
chandising men, Sales executives, and 
many other advertising and selling 
positions now open. Consult employ- 
ment columns of the New York 
Herald Tribune, mornings and Sun- 
days. Write for free booklet “Classes 
of Employment,” handled by the bet- 
ter New York employment agencies. 
Address New York Herald Tribune, 
Dept. 25C, 230 West 41st St., 
New York City. 


POSITION s “WANTED 


1935 Honor Graduate U. of I. School 
of Journalism wants advertising posi- 
tion carrying responsibility. Has ex- 
perience using classified advertising, 
writing house organ, and in general 
business. Age 24, married, indus- 
trious, now employed. Write for full 
details and give nature of position. 

Box 1082, ADVERTISING AGE, Chgo. 


Adv, & Sales prom. man with mail 
order, direct mail, selling exp., now 
employed, desires to associate with 
small mfr., or mail order concern in 
“hicago. College graduate. 

ADVERTISING AG E, Chgo. 


REPRESENTATIVES AVAILABLE _ 


ATTENTION!! 


MAIL ORDER DEALERS: 


Why se our GUARANTEED 
CLASSIFIED MAILING LISTS to sell 
your goods. Send 25c for 100 trial 
names, 


ROSA LEE ADVERTISING SERVICE 


606 N. East Ave., Oak Park, Illinois 


OFFICE SPACE TO RENT 


Space available for small advertising 
agency or art studio—affording mod- 
ern photographic and photo-engrav- 
ing facilities under same roof. In 
Chicago, just out of loop; convenient 
free parking space and within imme- 
diate reach of elevated and surface 
lines. Space is light and airy with 
north and west exposure. 


Box 1085, ADVERTISING AGE, Chgo. 


PU BL te ITY SERVICE 


Publicity campaigns planned, prepared 
and executed. Clients have received 
world-wide results. 

House organs edited. 


Excellent references plus 12 years’ ex- 
perience. 

Arthur G. Patterson 

P. O. Box 253, Duluth, Minn. 
SPECIAL SERVICE 
BEAT 
RISING 
COSTS!! 

Extremely low cost process repro- 
duces all sorts of illustrated adver- 
tising material, house organs, sales 
letters, booklets, ete. 


Expensive typesetting and cuts un- 


Publishers representative, of experi- wa ene ge! Ae Any ap oetng we SFneree. 
ence and wide acquaintance is avail-| , pe Ry By St. N.Y 
able in Chicago territory for one ad- - — — Sep We Se 
ditional class or trade paper, Address | = on 
Box 1036, ADVERTISING AGE, Chgo. MISCELLANEOUS 
Energetic advertioing solicitor with PHOTO POST CARDS 

ew York office, can satisfac tor ily| The kind that 


another 
territory 


represent 
Eastern 


business paper in 
on a straight com- 


nota oe basis, without drawing ac- 
count 
Box 1083, ADVERTISING AGE, Chgo. 


ADVERTISING AGENCIES _ 


CLASSIFIED WANT ADS 
Placed in any newspaper or maga- 
zine. Your own list or our special 
group offers. Proof of insertion guar- 
anteed. Lowest rates. Classified brok- 
ered for recognized agencies. 54 page 
rate guide Free. Ph. FRAnklin 8895. 
A. N. BAKER ADVERTISING AGCY. 

189 W. _ Madison, Sth floor, Chicago 


HOU SE ORG ANS 


“MAGAZINE FOR MEN” New type 
house organ. Features, stories. Re- 
sembles national magazine. Two 
colors. $32 thousand. Sample free! 


BUSINESS BUILDERS, Troy 9, 


Arthur Barnes, 
of Armstrong 
Cork, Resigns 


(Picture on Page 26) 
Lancaster, Pa., March 30. 
K. Barnes, advertising manager of 
the Armstrong Cork Co. for five 
years and associated with the com- 
pany since 1916, will resign May 1 to 
become vice-president in charge of 
sales of Fontana Farms Co., en- 
gaged in sale of small home sites at 
Fontana, Calif. 

Mr. Barnes had a major part in 
the development of many of the Arm- 
strong lines and in his additional 
capacity as merchandising director 
he has taken an active part in the 
promotion of “Fashion Thrift 
Floors,” featuring both Armstrong 
linoleum and Quaker rugs. 

Succeeding Mr. Barnes will be his 
assistant, John P. Young, who has 
been with Armstrong since 1924 and 


Arthur 


prior to that time was associated 
with Graphic Arts Engraving Co., | 
Philadelphia. 


Ralph Winslow, in the advertising 
department of the company since 
1930, will move up to Mr. Young’s 


position, and Clark Samuel, formerly 


build good-will and 
bring you business. Don't fail to in- 
vestigate this new form of Successful 
Selling announcement and follow-up. 
Write for Samples and Prices. 
Graphic Arts Photo Service 
3rd & Market Sts., Hamilton, O. 


The Advertising Market 
Place is the only classified 
advertising department of 
an advertising journal of 
large circulation which is 
built to develop complete 
service for the reader and 
maximum results for the 
advertiser. 

Write for folder of speci- 
men ads and special dis- 
counts for repeat insertions. 
The Advertising Market Place 

Advertising Age 


100 E. Ohio St. 330 W. 42nd St. 
Chicago New York 
of aiden. Del., it was an- 


nounced, has joined the department 
and will direct promotion. 


Panama City Papers Merge 

Bay County Publishers, Ine., Pana- 
ma City, Fla., owners of the Panama 
City Herald, have purchased the St. 
Andrews Bay News, Panama City 
Pilot and Lynn Haven Free Press. 
The Bay News and Herald have been 
consolidated and will be issued as 
the Panama City-News Herald. The 
Lynn Haven Free Press has merged 
with the Panama City Pilot and will 
be published weekly. Representation 
is by John H. Perry Associates of 
New York City. 


$200,000 Fire Loss 


Hits ‘‘Vancouver Sun”’ 
Damage estimated at $200,000 was 
suffered by the Vancouver Sun, Van- 
couver, B. C., when a recent fire de- 


stroyed one of the paper’s’ two 
presses, 
Both the Province and News-Her- 


ald offered aid, but the Sun was able 
to maintain publication schedules on 
their remaining press. 


‘“ ” 
Stag” Due May 10 
Leeds Publishing Corporation, New 
York, has set May 10 as the publica- 
tion date for the first issue of Stag, 
a new monthly. 


DISTRIBUTION IS 
PRIME FACTOR IN 
POLLS: CROSSLEY 


New York, March 31.—Success- 
ful forecasting depends more upon 
the distribution than size of the 
sample, Archibald M. Crossley, 
president, Crossley, Inc., today told 
the New York chapter of the 
American Marketing Association. 

Commenting on the _ predictions 
of the last Presidential election in 
which his firm determined in ad- 
vance President Roosevelt's re-elec- 
tion by a large majority, Mr. Cross- 
ley said that for many years re- 
search men held to the belief that 
a large sample would wash out 
errors. 

This was shown to be erroneous 
by the last election, Mr. Crossley 
said, since once polls that did not 
take careful cross-sections of the vot- 
ing population and depended upon 
size, or concentration in certain 
areas, or particular groups, failed to 
select the winner. 


Group Size Is Problem 


One of the difficulties in forecast- 
ing the last election was lack of in- 
formation about the relative num- 
ber in various groups, such as in- 
come levels, sex, age, occupations, 
and probable number of voters, 
while this problem later was ap- 
plied to the size of sample needed 
in each group for an accurate pre- 
diction. 

In the case of New York state, 
with 4,500,000 votes, the sample 
used was approximately 5,500 each 
time the poll was taken, Mr. Cross- 
ley revealed, and this included geo- 
graphical breakdowns of New York 
City as against the rest of the state, 
even going into local election dis- 
tricts and boroughs, as well as oc- 
cupational, income and other classi- 
fications. 

By contrast, Nevada’s election re- 
sults were foretold with a poll of 
200, for its 40,000 voters. 

Proportions of the various _in- 
come-level groups used in the Cross- 
ley poll were obtained by juggling 
until the sample conformed closely 
to the 1932 returns, in the case of 
those who voted that year. Other 
aids in the process were found in 
Census figures, and_= studies’ by 
Brookings Institute. 


Trends Tip Results 


Another unpredictable factor in 
election polls is found in existence 
of trends, which interrupt and com- 
plicate the results. Mr. Crossley 
pointed to similar phenomena _ in 
popularity of a radio program, which 
often goes up to a certain point and 
then declines, Prediction. of stop- 
page in election trends offers great- 
er difficulties since data is lacking, 
he declared. 

Mr. Crossley stated that the use 
of smaller samples will probably 
increase, and will result in saving 
of expense of taking polls, and 
concluded that with the availability 
of more information about voters it 
would be possible to set up a for- 
mula for successful election prog- 
nostication that could be applied by 
anyone interested. 


“Jimplecute” Appoints 
Burke, Kuipers & Mahoney 


Burke, Kuipers & Mahoney, Ince.. 
newspaper representatives have 
taken over representation of the Kil- 
gore, Tex., News and the Jefferson, 
Tex., Jimplecute. Following its pub- 
lication as a semi-weekly under the 
name of the Journal, the Jimplecute 
March 28 re-entered the daily field 
and resumed the name under which 
it was founded during the boom days 
of the ’70s. Both newspapers are 
published by Thomas E. Foster. 


Woman Edits “Bachelor” 


Bachelor, new monthly magazine 
for men, has a woman editor in Fan- 
chon Devoe; and an editorial slant 
planned to spread glamor over the ne- 
glected and unattached man. Offices 
are at 515 Madison St., New York 
City. 


MEMBERS VIEW SNAPP AWARD 


Ruth Proctor, of the Chicago Women's Advertising club, displays the silver 
Josephine Snapp Memorial Award to be given the woman chosen outstanding 
in advertising for 1936. Grouped about her are Mercedes Hurst (foreground), 
Georgia Rawson, president; Marie Nyham and Gene McCaig, club members. 


Little Woman 
Is Big Help in 
Razor Selling 


New York, April 1.—Proceeding 
under the theory that the shortest 
path to a man’s pocket is through a 
woman, Cooper Safety Razor Corpo- 
ration, New York, has started a test 
campaign in the Hartford, Conn., 
Courant and Times featuring a de- 
liberate appeal to women, in behalf 


RAZOR REBOUND 


Yo ur y on 
need never know 


Cooper Safety Razor Corporation, New 
York, has started a newspaper test cam- 
paign in Hartford, Conn., with the ap- 
peal — directed to the gentler sex. 


of their mates’ shaving comfort and 
improved grooming. Lester A. Loeb, 
Inc., New York, is the agency. 


No Unshaven Romance 


The inability of an unshaved face 
to promote romance, the fact that a 
wife can slip in a few blades in her 
husband's kit unnoticed, and the con- 
tribution of an inferior razor blade 
to the “recipe for divorce,” are some 
of the copy slants used in the cam- 
paign. 

If the current test proves satisfac- 


Eced Lonely Nights 


Small space emotional copy is part of 


the test plan of Cooper Safety Razor | 


Co., to reach razor users through their | 
helpmates. 
tory, the campaign will be extended 


to newspapers in other cities, accord- | 
account | 


ing to Harold Lyman Wall, 
executive. 


Graves with Biolite 


Biolite, Inc., New York, maker of 
electric bubbling letter, store display 
signs, has appointed C. B. Graves as 
general sales manager. He was at 
one time in this capacity with Fed- 
eral Electric Company, Chicago, and 
more recently with the refrigerator 
division, Westinghouse Electric & 
Mfg. Co. 


Joins Dreher J Agency 


Ruth Shelton Burke has joined the 
copy staff of Monroe F. Dreher, Inc., 
New York. She was previously in 
the advertising department of Arnold 
Constable & Co., New York depart- 
ment store, and formerly assistant 
editor of Beauty Culture. 


Bonham New Editor 


Kenneth A, Bonham, secretary and 
treasurer of the Druggists Supply 
Corporation, has resigned his posi- 
tion to become executive editor of the 
American Druggist May 1, retail 
publication affiliated with Drug 
World in New York City. 


Pimlico Races on WBAL 


WBAL has acquired rights to 
broadcast the Pimlico races, opening 
on April 19. The American Oil Com- 
pany will sponsor the broadcast on 
Preakness day, May 15. Joseph Katz 
Co., Baltimore, is the agency. 


Harris & Sere Named 


Harris & Serwer, New York, have 
been retained as merchandising and 
advertising counsel by the Strouse, 
Adler Co., New Haven, Conn., manu: 
facturers of “Smoothie” foundations 
and brassieres. 


‘7 . 
AUDITORIUM 
HOTEL RATES 


Now from $f 


Must think-you can now 
enjoy the comfort and lux 

ury of the Auditorium Hotel 
oF as little as $159 a day 
for a room without private 
bath or from $25° a day with 
private bath. A snared 
location— every conver 
ience — in an atmosphere 
of luxury at low cost. 


MICHIGAN AVE. AT CONGRESS 
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DEG 5 MILLIONS 
10 ADVERTISE 
STATES IN 1937 


(Continued from Page 39) 

jand, Oreg.; Tacoma, Seattle and 
Bellingham, Wash.; Tourist Associa- 
tion in Vancouver, B. C., and Vic- 
toria and Island Publicity Bureau, 
Vancouver. In addition to Califor- 
nia newspapers, the association is 
using Life, Field & Stream and 
Sports Afield. 

Using newspapers in the Eastern 
half of the country, Atlantic City, N. 
J., will spend $98,000 for its campaign 
in 1937. Radio will also be used. 
The theme throughout the series will 
be “15 Million Visitors Can’t Be 
Wrong,” referring to the 1936 total. 


Adds Magazines, Newspapers 


The Town of Belleville, N. J., 
which conducted a successful 1936 
advertising campaign, will add na- 
tional magazines and metropolitan 
newspapers to attract new industries 
and to sell town-owned residential 
and industrial sites. 

Orlando, Fla., will use coupons in 
all of its travel and resort advertis- 
ing again this year. Inquiries re- 
ceived this year to March 1 were 
21,653, as compared with 13,061 for 
the same period in 1986 when cou- 
pons were not used in advertising. 

Eighty-one posters inviting motor- 
ists returning north to come by way 
of Ashevile, N. C., have been placed 
along highways in Georgia, South 
Carolina and Florida. This campaign 
is sponsored by the Asheville Cham- 
ber of Commerce, and other inter- 
ested organizations. 

A fund created to invite new in- 
dustries for Manchester, N. H., has 
been increased $500 upon recom- 
mendation of Gov. H. Styles Bridge, 
who sanctioned expenditure of state 
money for this purpose. 

Jacksonville, Fla., will spend $4,032 
for erection of 21 posters on high- 
ways leading to the city. 

St. Louis, Mo., launched a local 
weather sales campaign directed at 
its own citizens at the close of 1936. 


Counties Co-operate 


Over 30 counties in Georgia are 
co-operating in a campaign to ad- 
vertise the section of the state best 
suited for raising slash pine. Busi- 
ness papers are being used. 

The Real Estate Board and a group 
of financial and industrial leaders 
sponsored a “Forward Philadelphia” 
campaign in February. 

The Fish & Game Department of 
British Columbia staged an advertis- 
ing campaign to sell hunting and 
fishing resources to tourists. The 
Provincial Government appropriated 
$5,000 for that purpose. 

The Hawaii Tourist Bureau spent 
$175,269 in 1936 and reported that ap- 
proximately $1,000,000 had come to 
the Territory through investments in 
Hawaiian real estate by visitors, and 
more than $10,000,000 in trade. 
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A FINE HOTEL 


in the 
GRAND CENTRAL ZONE 


Opposite the Waldorf-Astoria 
* 


Single, $4 . Double, $6 


Featuring two-room suites from $8 
daily. Serving Pantries, Electric Re- 
frigeration. 


* 
Special monthly and yearly rates 
« 
Excellent Restaurant 
and 
Duplex Cocktail Lounge 
Air-Conditioned 
Music during Cocktail and 
Dinner Hour 


125 EAST 50th ST. 


WM. A. BUESCHER, Moanoger 
NEW YORK 


JOINT PROMOTION 


erhaps it’s the people 


you meet in 


NEW ENGLAND— 


Pleasure spots in various New England 
states are jointly promoted in this tourist 
copy in April magazines. 


Drake, Emerson Change 


John O. Emerson, formerly promo- 
tion manager, has been placed in 
charge of all sales activities of Hunt- 
ing & Fishing and National Sports- 
man, Boston, Mass. Herbert G. 
Drake, recently sales representative 
in the New York office, will become 
office manager. 


Gibbs to Lincoln 


The Gibbs Underwear Co., Phila- 
delphia, Pa., has appointed Lincoln 
Roden, Inc., Philadelphia, to handle 
its advertising. 


SOCONY LUMPS 
BRANDS IN NEW 
MOBILGAS DRIVE 


(Continued from Page 1) 
brand, the names of local units were 
not scrapped entirely, inasmuch as 
many millions of dollars were ex- 
pended in years past to promote 
them. 

Consequently the New York and 
New England stations still are known 
as Socony, and similarly in other 
sections of the country where White 
Star, White Eagle, Wadhams, Lu- 
brite, General Petroleum, Socony- 
Vacuum and Standard Oil of Ken- 
tucky names are continued, though 
the products they sell have been na- 
tionally integrated and uniformly 
branded. 

Principal emphasis for Mobilgas is 
placed on its national leadership in 
sales on the basis that its qualities 
justify the popularity it enjoys. The 
newness of this brand in the public’s 
mind is regarded as rendering the 
“success story” appeal more spectac- 
ular and effective. J. Stirling Get- 


Richmond W. Landon, veteran member 

of McCall's Eastern advertising staff, has 

been named advertising manager of the 

corporation's three fashion publications, 

McCall Fashion Book, McCall Style News 
and McCall Needlework. 


tising agency in charge. 


chell, Inc., New York, is the adver- 


Fertig Handles Town 


Tavern, Windsor Brands 


A statement that Town Tavern 
Straight Rye Whisky and Windsor 
Straight Bourbon Whisky advertis- 
ing is handled by Arthur Kudner, 
Inc., was inadvertently made by Ap- 


VERTISING AGE in the issue of 
March 29. 
Alexander Slavitt, vice-president, 


Lawrence Fertig & Co., New York, 
points out that advertising of these 
brands has been handled by his com- 
pany since their inception. 


New Saginaw Station 


Harold F. Gross and Edmund C. 
Shields, Saginaw, Mich., have won 
permission from the Federal Com- 
munications Commission over a com- 
peting petition of the Saginaw Broad- 
casting Co., to construct a new radio 
broadcasting station in Saginaw. 


*‘Post’’ Is Kelly-Smith’s 

Kelly-Smith Co. continues as na- 
tional advertising representative of 
the Boston Post. Appointment of 
Wallace & Associates, New York, ap- 
plies only to retail accounts in New 
York City. 


Gordon Appoints 
Brooke, Smith & French, Inc., De 
troit and New York agency, have been 
appointed to handle the advertising 
of the Gorden Baking Co., Detroit. 


“See if you can settle this thing, 
us. “It’s hurting every one involved.” 


HERE WERE two rival manufacturers in 
a highly competitive line. Both were good 
fellows, and both made good products. 


But one day an over-enthusiastic copy- 
writer wrote, for one of them, an advertise- 
ment that, to the other, looked like a direct dig. 


“Two can play at that game!” raged the No. 2 
manufacturer. “Slap back at ’em!” he told his 
copywriters. “Give ’em as good as they send!” 


And the Fight Was On 


The battle raged for months...the air was 
filled with bricks...and the magazine publish- 
ers found themselves caught in the middle. 


The publishers stood it as long as they could 
before appealing to the National Better Busi- 
ness Bureau. 


” 


they asked 


We visited executives of both companies 
and asked them to meet with us. It was a very 
unpleasant meeting for about two hours as 
they argued bitterly. Then things began to 
calm down. 


Finally they agreed that a little co-opera- 
tion would help, shook hands, and the fight 


was over—to their own profit and the delight 


of the publishers. 


The National Better Business Bureau is a non- 
profit corporation maintained by more than 
600 firms, which believe that business should 
defend itself against practices that destroy 
public confidence. Its cases are handled confi- 
dentially, and are usually settled by a fair dis- 


cussion of the facts. 


The Bureau will gladly help you with your 
problems. To know more about the Bureau 
and what it can do for you, send the coupon 
today for our free booklet, “How to Use the 


National Better Business Bureatt.” 


National Better Business Bureau.” 


Namie 


National Better Business Bureau, Inc. 
405 Lexington Avenue, New York City. 


Please send me a copy of “How to Use the 


Firm Name 


Address_____—— 


See | 
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° | clared. He urged copywriters to 
Copy Most Vital watch newspapers and periodicals as 
sound gauges of what the public is 

Yet Neglected, interested in. 


Copy is veering away from the 
Watson Declares technical sort of writing that gives 
the reader a very good idea of the 
mechanics or background of a prod- 
uct to the type that has the human 
: interest element to command the 
most neglected phase of advertising,” | ».ader’s attention first and then pre- 
Paul Watson, vice-president and West-| .onts him with the product, accord- 
ern manager of Ruthrauff & Ryan, ing to Mr. Watson. The latter type, 
Inc., told the Chicago Federated Ad-|). caida, has proved infinitely more 
vertising Club class last night. effective. 
People will stop to read copy that 

presents a fellow being in an inter- 
esting situation, as witness the huge 
success of such advertising cam- 
paigns as “What’s wrong with this|/ manager of the Ritter Dental Co., 
picture” and “Always a bridesmaid | Rochester, N. Y., has established his 
but never a bride,” Mr. Watson de-'own agency in Rochester. 


Chicago, March 30.—‘‘Copy is the 
most vital and yet sometimes the 


Scrivener For Self 
A. Scrivener, formerly advertising 


—SS_ ———— ——_—————=— = ———————————— a 
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LIST OF QUINTS 
ADVERTISING IS 
GIVEN LAWMAKERS 


(Continued from Page 2) 
dresses (April 30, 1935, and Oct. 31, 
1937). Covers 5 per cent on quin- 
tuplet product sales. 

United Drug Co., $2,125—advertise 
use by quintuplets of purest cod 
liver oil and first-aid absorbent cot- 


TROPHY TO LIGGETT 


Louis K. Liggett, president, United Drug 
receives the annual 
Wolf trophy from the donor at the open- 
ing of the A. M. A. package show in 


Co., Boston (left), 


ton (April, 1935, and July 26, 1937). 
Flat rate contract $2,125. 


manufacture and sale of framed pic- 


Vincent and Hughes, $3,258.09—'ture of quintuplets. Covers 7% per 


HARTFORD, CONNECTOCUT 


Photoplay 
122 East 42nd Street 
New York, New York 


Gentlemen: 


Last month we received a Beauty bulletin 


nmr FOKE CO eee Li 


from you and we have found it to be very 
helpful in our training. 


of this Bulletin every month? If so, 
to our salespeople. 
Yours very truly, 


G. FOX AND COMPANY 


MDW: BMM 


Would it be possible for us to have copies 


we would need about thirty copies to give 


Trade Edition. 


Curtis J. Harrison, Advertising Manager 


PHOTOPLAY MAGAZINE 


OF HOLLYWOOD 


THE LEADING EXPONENT 


Hoat the Aaber 
a 
ngte 
ty PHOTOPLAT— 


a 


Your advertising is reprinted at no 
additional cost in the Photoplay Trade 
Edition, published monthly, which 
covers more than 12,000 important de- 
partment store merchandise managers, 
store buyers, advertising and promotion 
managers, stylists and training directors. 


Let us send you a copy of our latest 


FASHIONS 


Injunction Holds Up 
Municipal Radio Tax 


Little Rock, Ark., March 31. 
—A temporary chancery court 
injunction has been granted 
the Arkansas Broadcasting Co., 
owner of KLRA and KGHI, 
restraining the city from en- 
forcing an ordinance which 
assesses a $100 annual priv- 
ilege tax against radio stations. 

The petition set forth that 
the stations are under author- 
ity of the Federal Communica- 
tions Commission and that the 
city lacks jurisdiction over 
them. 


ennennenee 


cent on quintuplet product sales. 

John C. Wellwood, $5,000—manu- 
facture and sale of ribbons (January, 
1936). Covers 5 per cent on quin- 
tuplet product sales. 

Pathe News Features, Inc., $40,- 
485.51—making moving pictures for 
news features and short reel pic- 
tures (June, 1936, and Jan. 1, 1938). 
Covers 25 per cent and 40 per cent 
of gross revenue. 

Palmolive Co., $8,750—advertise 
use by quintuplets of Palmolive 
soap (July 2, 1936). Flat rate con- 
tract $27,500. 

Quaker Oats Co., $15,000—adver- 
tise use by quintuplets of Quaker Oat 
cereals. Payments include $2,500 re- 
ceived Dec. 6, 1935, for a special pre- 
mium picture right (May, 1935, and 
June 1, 1937). Flat rate contract 
$15,000. 

Samuel Rosen, $35,000—manufac- 
ture and sale of candy product 
known as lolly pop. (Contract pro- 
vides for renewal with a minimum 
guarantee of $7,500 per year. Aug. 
20, 1936, and Jan. 31, 1938). Covers 
5 per cent on quintuplet product 
sales. 

Stern and Herff, $2,994.70—manu- 
facture and sale of children’s coat 
ensembles, hats and berets. (May 
6, 1935, and Dec. 15, 1987). Covers 
5 per cent of quintuplet product 
sales. 

Lehn and Fink, $5,850—advertising 
of Hinds Honey and Almond Cream 
(January, 1987, and August 15, 1939). 

Lever Bros., $2,500—advertise use 
of Lux for washing children’s cloth- 
ing (Nov. 28, 1936, and Jan. 1, 1940). 
Flat rate contract $25,000. 

Libby, McNeil and Libby—Supply 
and advertise use by children of 
homogenized baby foods, tomato 
juice and pineapple juice (April 2, 
1936, and Jan. 26, 1937). Flat rate 
contract $8,500. 

Monocraft Products, $2,500—manu- 
facture and sale of jewelry, orna- 
mental and novelty (April 21, 1936, 
and Sept. 1, 1938). Covers 5 per 
cent on product sales with minimum 
guarantee of $10,000. 

McCormack’s Limited, $10,000—sale 
of biscuits, cookies and crackers 
(February, 1936, and April 1, 1940). 
Covers $37,500 minimum guarantee 
with royalty $1.50 per ton. 

NEA _ Service, Ine., $12,333.19— 
make and distribute still pictures 
(April 1, 1936, and Dec. 31, 1937). 
Flat rate contract $63,888.73 ($3,000 
received on renewal contract). Pres- 
ent contract is renewal of Jan. 10, 
1935, contract. 


Mudge Joins Petry; 
Klaner Fills Agate Post 


Steve Mudge, formerly Chicago 
representative of House and Garden, 
has joined the New York office of 
Edward Petry and Associates. Grant 
Chamberlain has béen transferred 
from the New York to the Chicago 
office of House and Garden to replace 
Mr. Mudge. 

Also resigned by Mr. Mudge was 
the vice-presidency of the Chicago 
Agate Club. Fred Klaner, Macy and 
Klaner, was elected in his place. 


Restricts Acceptance in 
Crowell Group to Year 


With mounting circulations and 
mounting production costs Crowell 
Publishing Co., New York, has re 
stricted acceptance of orders for 
space in four Crowell magazines 
beyond dates a year ahead. 

An announcement to this effect 
sent out by J. A. Welch, Crowell ad- 
vertising director, covers The Ameri 
can Magazine, Collier’s, The Coun- 
try Home Magazine, and Woman's 
Home Companion. 
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Photographic Review of th 


COBAKCO BREAD IS DRESSED ANEW 
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This hand painted display, said to mark the first outdoor trailer advertising in California, is being shown throughout the state 
for the Halsco Land Yacht Co., through C. Ellsworth Wylie Co., Los Angeles agency. 


Stressing modernity, quality, cleanliness and the brand name Cortland and 

Corning baking companies, producers of Cobakco Bread, have newly redesigned 

their bread wrappers through John B. Black Advertising Agency, Syracuse, N. Y., 
in this interesting fashion. 


PRE-VIEW NEW JOHNS-MANVILLE FILM RELIEF 


CIGARETTE SUB SPOTLIGHT COPY 


AN EVEPULL OF FLATTERY 


Gathered in New York for an advance showing of “The House That Ann Built"— 
film depicting the complete remodeling of a model home—are Bill McKeehan 
(left), J. Walter Thompson Co.; Harry Shackelford, vice-president of Johns- 
Manville in charge of sales and advertising; Howard Allen, publicity director, 


ly 4 and Luther Reed, film director. This unique "relief" display for Reid's 


ms Ice Cream, Chicago, has been developed 
ot in lacquer colors by Kay Displays, Inc. 


1g RECIPE REACTION PRIZE CELEBRATION 


COOLING 
NO NICOTINE 


185 MADISON AVENUE AT 52 


BAY BACKING 


Cheney Chemical Co., Cleveland, is in- This effective "focused" magazine copy 
troducing "Breathers" as a cigarette is being run in April for Gladys and Belle 
substitute. Distribution is being started Hats, New York, through Gussow, Kahn 


The favorite salad recipe of Leo Carillo, 

movie star, is featured in an expanded 

consumer campaign for Iceberg head 

lettuce, using various media in New York, 

Chicago, Pittsburgh and Des Moines, 

through J. Walter Thompson Co., Los 
Angeles. 


ADVERTISING PLAY 


The candid cameraman caught this pho- 

tograph at a recent social gathering in 

Portland, Oreg., at which a number of 

nationally advertised products were given 

Party’ support through costumes built 
on these advertised brands. 


A prize contest was launched March 29 
by Jane Porter, director of KMOX, St. 
Louis, “Magic Kitchen" program to cele- 
brate the program's fourth anniversary. 
The program is jointly sponsored by 
Colonial Baking Co., St. Louis Inde- 
pendent Packing Co., Pevely Dairy Co., 
Blanke-Baer Extract & Preserving Co., 
Valier & Spies Milling Corporation, 
Norge Company of Missouri, all of St. 
Louis, and Scott Paper Co., Chester, Pa., 
and Hecker Products Co., New York. 


TIME AND HORSES 


This combination clock and race track 

provides a pedestrian stopper outside 

Seagram House, Toronto, offices of Sea- 

gram-Distillers Corporation. Four races 
are run each hour. 
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San Francisco merchants and industrials 

joined in sponsoring this full page news- 

paper insertion to elicit public support 

for the 1939 Golden Gate International 
Exposition. 


in Cleveland. (Story on Page 8.) & Co. 


WALLS HAVE EARS FOR DEALERS 
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Adopting a Shakespearian point, Studebaker Corporation has given ears to 

dealer walls in this new color chart through which pictoral information on trucks 

is presented. G. D. Keller (left), vice-president in charge of sales, and R. G. 
Hudson, truck division manager, are inspecting the new display. 


ZENITH RECRUITS NEW DISTRICT MANAGERS 


All veterans of the radio field, these new district sales managers of Zenith Radio Corporation, Chicago, were named last week. 


They are J. H. Hickey (left), C. H. Wilks, J. H. Souther, F. H. Strayer, G. A. Lyons, R. E. McGreevy and J. H. McKee. 
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ADVERTISING AGE April 5, 1937 


efore a person buys a hat...or a piano...or takes 
out insurance ...or builds a house... he thinks, figures, plans. 
And all this time his mind is open to facts about the things 


he wants. Or she wants. 


The names of products and services which get into 
customers’ heads early are the names they take to market 


when they buy. 


Sure way to get your name into the heads of Best Cus- 
tomers is to advertise in TIME. TIME is read by Best Customers. 


TIME carries weight with them. So do your ads in TIME. 
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